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THERE’S NO STANDSTILL AT SCHEUER’S 


. because we know that display requirements change rapidly... and vou can’t serve this held 














well unless you are always planning and creating new methods of display presentation and new, 
practical fixtures to accommodate these new ideas. A long record of service in this field is your 


best assurance of quality and utility when you use plastic fixtures from the house of Scheuer. 





SEE OUR EXHIBIT re ee ae ee eer SEE OUR EXHIBIT 


STORE ce) DISPLAY MARKET 


MODERNIZATION ee 


ae A ee a WEEK 


JULY 7th to 12th WS.239 ee eee ee ee a Hotel Stevens, Chicago 
Grand Central Palace rg rd nign witt x 3 June 23-27 
NEW YORK CITY . -_ Booths 77 and 78 











CREATIONS. 


——= 307 WEST 38 §T.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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BEAUTIFUL DESIGN, FINE QUALITY 
REPRODUCTION, FUNCTIONAL, 
PRACTICAL UTILITY... AT REASON- 
ABLE PRICE... ARE THE KEYNOTE 
OF WLS PROPS, USED BY FINE 
STORES FOR SMART FASHION 
DISPLAYS. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


340 N. JUSTINE ST. CHICAGO 7, ILLINOIS 


America’s Largest Organization Specializing In Merchandising Presentation 


FREE! 


GIANT SIZE CATALOG 
ILLUSTRATING 
250 DESIGNS AND 
PROPS. 100 HOW TO 
USE SUGGESTIONS. 
SEND FOR YOUR COPY 

TODAY. 


we 





1, ROCKS ROSENBAUM CO. 
ARDY Sty Merch qdo OF PITTSBURGH, 
McCUM Homers shior Ses. MR. F. E. SCHMID, 
plastS ink o NccessO® Display Director, use 
entite ymen 5° “Spring in Paris’ 
ize WS Comura designs and 


Plastic Parasol filled 
with flowers to feature 
Weiner originals. 


-»> 


BAYNHAMS SHOE 
C@G., DAYTON, 
OHIO, MR. J. R. 
FORBES, Display 
Manager, centers 
Collie Comura in 
sculptured Grillwork 
Frame, for dramatic 
shoe window. 






me 

GEUTING'S, PHILA- 

DELPHIA, PA., MR. 

CRAIG EMBREE, 
Display Manager, 
uses Medallion 
Screen in series of 
Easter Parade win- 
dows. 





JUNE 23 TO 27 INCLUSIVE 


THE STEVENS HOTEL » CHICAGO 
Mationsl Ass'n Of Bispl 
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DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 








JUNE 1947 


CONTENTS 


VOLUME L NUMBER 6 








Showroom Extraordinary ; ‘ ‘ ‘ ; : ‘ ‘ 54 
Planned Store Lighting: Key To Visual Selling By C. M. Cutler 56 
New York Displays By Virginia Roehl 58 
The Island Window Problem By Estella de Lanoi . 60 
Los Angeles Reporting By John L. Cooney . 62 
Promotions Coming Up By Louis Gehring 64 
Chicago Display Scene By Clara Baldwin 66 
Filene's New England Revelation No. 2 By Albert C. Smith 68 
Banner Market Week Promised By John F. Bowman, Jr. 70 
Bride's Week At Gimbel's 72 
Display . . . On And Off The Record 74 
Elaborate Display Welcomes Royalty ; ‘ ; ‘ 76 
Practical Use Of Abstract Art By Carl Jackson 78 
Back-To-School : ; P ‘ 80 
Display Without Epoch By Rhody Peltason * 82 
Display Potpourri . ‘ ‘ . ‘ F ‘ ; ‘ 84 
South America As A Market For U. S. Display Materials 

By Clemens Scheuer . 86 
An Eyeful . . . Not An Earful By A. C. Thompson 88 
From The Sketchbook Of Dana O'Clare ; ; ' ; 90 
Editorial ‘ 92 
Display Bibliography 98 
Streamlining Small Space ‘ 104 
Anniversary Tie-In With Civic Plan ‘ : ' ‘ 114 
The Display Parade By Tony Brinker 118 
Trade Personalities By Tony Brinker 122 
IAD News By Joseph Apolinsky . 134 
Display Is A Profession By Howard Williams 142 
Your Column . 146 
Reminiscing . ‘ 148 


THE DISPLAY PUBLISHING COMPANY - - — 1209 Sycamore St. - - CINCINNATI, OHIO 


WESTERN OFFICE: 2412 W. Seventh St., Los Angeles 5. Phone FAirfax 2978. A. M. Rothenberg and John A. Bassett, Representatives. 


NEW YORK CITY OFFICE: 47 West 57th Street. Phone PLaza 3-5989. 


Member Audit Bureau of Circulations. 
Pass This Issue Along 





Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. 
by international money order or New York bank draft. 
and its branches. Entered as 


y 0 Canadian and foreign orders payable in U. S. funds, 
Single copies, 30 cents. For sale on news stands supplied by the American News Company 
second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. 








OUR NEXT ISSUE 


In the July 15 issue, Harold Martins, display 


THE COVER 





You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


O 
Oj 


O 





director for Lentheric, takes you behind the scenes 
to see how a famous cosmetic house handles its 
display . . . There will be a full report on the 
Display Market Week, reports on contemporary 
display in New York City, Los Angeles and Chi- 
cago, plus numerous other articles of absorbing 
interest. 


This is one of the battery of windows used by 
H. K. Melnicove, The Hecht Company, Washing- 
ton, for the store's major Christmas promotion 
last year. Based on Walt Disney's "Song of the 
South," the settings have proved so popular that 
they are now being used for Easter, autumn an 
other seasons as well as for the holidays. (Full- 
color photograph by courtesy of W. L. Stens- 
gaard & Associates, Inc., Chicago.) 














Marshall Field asked for action! 


Marshall Field wanted mannequins 
with a live, vital look, that could execute a swan dive, 


or flash a smashing backhand or chip hole-high. 


| 


It challenged the sporting blood of our Mary Brosnan 


7 
ao 


I: 


and Kay Sullivan, whose deft, realistic modelling 
transformed papier mache into nimble young athletes. 
Now, these lithe, perfect bodies are shown 

diving, playing tennis, golf, even dancing by moonlight 
... bringing the vigor and gaiety of summer sports 
into your windows, luring every sports enthusiast 

and vacationist to stop, admire, BUY. 

For it’s an axiom of Visual Merchandising that 

when you show people doing what they like to do, 

and looking the way they like to look, you're making 


the strongest possible consumer appeal! 


? 
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SEE US IN CHICAGO. June 23rd through 27th 
N.A.D.1. Market Week at Hotel Stevens. 

Of course, it’s impossible to take our entire line 

to Chicago, so we follow our usual custom of showing 
10 ee j . everything in our completely re-designed New York 


showrooms beginning June first. 
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Michigan at Randolph 





DON'T 


ae Flame-proof natural pine M . ) 
trees — garlands — sprays — 


wreaths, in many beautiful 


colors. 





tions. 





DESIGNERS 


A huge and exciting variety LJ 
of designs and media for 


window and interior display. 


AND 





Flame-proof metallic decora- : | ~ 





Factory and Showroom located nine short blocks 
north of the Stevens Hotel on Michigan Avenue 
. . . 2 doors north of the famous Coca-Cola sign. 


BOOTH Ist 


See our booth for directions. To make even a representative 
showing of this ambitious and comprehensive line in the 
convention exhibit hall would not be feasible. We are there- 
fore making our MAJOR SHOWING in our own spacious 
show rooms crammed with sparkling ideas for FALL and 


CHRISTMAS. 


Menke COOK and MEIER INC. 


TTT 159-171 NORTH MICHIGAN AVENUE 
| CHICAGO I, ILLINOIS 














MANUFACTURERS OF DISTINCTIVE DISPLAY PROPERTIES 
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FREDERIC SHIPMAN’S 


discovery of and experiments with the new 


DREEM MIRROR 


is the greatest contribution yet to the 


MIRROR WINDOW WORLD 





The DREEM MIRROR in conjunction with the FREDERIC SHIPMAN 

Who has combined the new DREEM 
alread y patented SHIPMAN MIRROR DEVICES MIRROR with his a patented mirror 
make an almost unbelievably beautiful and expan- devices with amazing results. 





sive picture for the window. 





At Last The Window Displayman 


can let his creative genius know no bounds. No longer is he limited to the front glass 
and three walls of his window. For instance, his imagination can visualize and repro- 
duce his mannequins in a park or, on the edge of a forest, etc., etc., Great expansions 
heretofore not available to him, are now at his disposal. 


Frederic Shipman will personally demonstrate his latest patented mirror window 
devices at the 


NADI Display Market Week, Chicago, Stevens Hotel 


June 23-28 . . . Booth 95 


And by special invitation of the Board of Directors at the 


STORE MODERNIZATION SHOW, New York City 
Grand Central Palace 


Lexington Avenue 


July 7-12 . . . Booth 122 
FREDERIC SHIPMAN STUDIOS 
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See You 


{Nn 


CHICAGO 









DISPLAY CONVENTION 
HOTEL STEVENS 
JUNE 23-27 


Visit our Display Papers Exhibit in Booths A-65 


We hope to shake hands with many of our friends at the 
Chicago Display Convention and are looking forward to 
greeting you at our Stevens Hotel headquarters. The Con- 
vention promises to be a very successful one and we are 
doing our best to contribute our own share to making 
your visit worthwhile. Do come and see us at the Stevens 
—and don’t fail to visit our Display Papers Exhibit in 
Booths A-65. 


BULKLEY, DUNTON & CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17,N. Y. 
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JONES \ 


COMPAN Y 


521 SOUTH WABASH AVENUE ¢ CHICAGO 5, ILLINOIS 


Feppen-ficld 


MANNEQUINS 





Zeppen-field of Hollywood 
Anes the 1947 Market Week 


with Mew Cicione Pes Cache # f 


New Optional Features 

















in n Zeppen- ‘ticeld Mannequins 7* J. 
New weap Chicag O | 
watt" Market Week ; 
cel HOTEL STEVENS |* 
Holiwoays JUNE 23°27, 194/ ‘ 
rly deliv ay 





WM. ZEPPEN-FIELD STUDIOS - 923 NO.COLE AVE. HOLLYWOOD 38 
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“SERVING AMERICA’S BETTER STORES FROM COAST TO COAST” 


IFIRIEIN = REE fe (psment fare Company 


223 ORANGE STREET, NEW HAVEN 10, CONNECTICUT 
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YOU'LL ADORE 


these 
NEW 


D oralsle 
D eb 


They've got everything it takes 


SLoMMKS slok aentc Lalo MET-1| Maal -iael atolate Ik<s 


\ C4 NO) i @)-) a 


in the. younger set 


tanele thateyal 


GLAMOUR 


of the kind that 


oh aduolon ewe bacslahaloya 


CHARM 


You only have to see how 
they wear apparel to realize 


how they'll sell for .you; 


See these sales-producing figures during 
Display Market Week, or 


Write for Photographs and full details. 


Manufactured and Sold by: IM 5 : Also Sold by: 


DURABLE DISPLAYS, INC. - Cs NAT SIEGEL, INC. 


2010 S$. HALSTED ST., CHICAGO 8, ILLINOIS C6 ie 39 W. 37TH STREET, NEW YORK CITY 18 
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‘WALTERS DISPLAY inc. 
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ADJUSTABLE ELF ADJUSTABLE SANTA CLAUS ADJUSTABLE CLOWN 


Rich colorful satin costumes 


WALTERS DISPLAY Inc. 
315 East 85th Street 
New York City 28 


REgent 7-7060 


1 adjustable Clown 
1 adjustable Elf 


1 acjustable Santa Claus 


SANTA goes acrobatic 


© 


The Figures with a thousand poses! 


Can be adjusted to hold any given position! 
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DECORATIVE DISPLAY CO. 


70 WEST 40° STREET 
NEW YORK 18, N. Y. 


Wisconsin 7-0230 


June, 1947 


Another year has passed. Another week is 
here for the displaymen of the entire U.S.A. 
to gather, exchange greetings and ideas, 
renew and cement old friendships, and make 
new friends in their chosen profession, 

at our great 


MARKET WEEK 


Manufacturers will display and exhibit their 
finest creations in all its categories, to 
this great array of display talent assembled 
in Chicago for the 


MARKET WEEK 
COLONIAL DECORATIVE DISPLAY CO., as hereto- 


fore, the leaders and creators in floral 
decorative displays will again show the way. 
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ficial Hair and Rayon Yarn 


11! EIGHTH AVENUE 


NEW YORK 11 
Phone: Watk 


Suppliers of Arti 
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tention-Compelling 
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DI-LON Distributors DI-LON is not just another wallpaper. 
Ret iaieisno-hgiaaaiaaaliai Its authentic patterns — true reproductions 


Philadelphia 40, Pa. 


a of marbles — leathers and woods, have a 


1 Power Avenue 


veland 14, Ohio distinctive quality that put DI-LON back- 
ia grounds in a class by themselves. They 


ouis 3, Missouri 


ss siamese alia add warmth, richness, color, character and 


¢ Lake Street, Chicago 1, IIl. 
W. 46th Street, New York 19, N. Y. beauty as the need demands. 


THE DI-NOC COMPANY «+ 1700 London Rd. « CLEVELAND 12, OHIO 
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VICKI HAZELL 


Vogue Fashion Model 


Can you tell them 
apart? 


WORLD’S 
PREMIERE 
SHOWING! 


WALTER THORNTON PIN-UP MANNEQUINS 


A Coronet Producl CB 


The most glamorous mannequins you ever saw or displayed! 
Will be shown for the first time at the Chicago Convention, 
Hotel Stevens, June 23rd, Booth 101, Main Floor. 


Six models — immediate delivery — restricted to one store in 
a community. 


Ghe DISPLAY EQUIPMENT CORP., 147 west 37th st., New York 18, N.Y. 








IN PERSON: 


World-famous Walter 
Thornton beauties 
who modeled Pin-Up 
Mannequins will 
greet you at the con- 


vention! 
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ONLY 
EAT 
KAPLAN! 











¢ EATHER-WEIGUP ST AS EVEBYTRIWG / 
PLASTIC! METALLIC! UNBREAKABLE! 


t 
| Indicate how many 
ft 




















State 4800 Richmond 9721! 


| dozens you wan : 
eaeme XMAS ORNAMENTS 
‘Chrome SILVER! 
___medium 
1_——lorge _ Beautiful as a blonde — but as practical as a housewife! A very sensa- 
(Glamour GOLD: : : . . ’ 
| medium + tional item you can use hundreds of different ways—Festooned on strings (they can't 
ee break!)— scattered like sparkling jewels thruout your display (they can’t break!)—for 
\ \ = — ‘Christmas ornamentation thruout your store—for solid panel and solid border effects 
Seats arge ‘ ; : . 
Fucusia.! —for a novel copy message (just spray letters on each ball)... for unique and dramatic 
nedium N ™ e , 
—_— orge _} presentations! Economical, too, they last for many years and THEY CAN’T BREAK! 
\! Xmas RED ' 
\ ° | medium Packed I gross ina carton of assorted colors; also packed I gross in a carton of one color. 
ie ee Medium: 234"diameter — $2.40 dozen; $28.80 gross. Large: 3” diameter — $3.12 dozen; $37.44 gross. 
Up : medium 1 Available at your jobber—or use coupon at the left. 
ill ee TENNENT 
om _ i Re PRODUCTS & TEXTILES, Inc. 
a : cater dalktee ieibietial an Cy B® 460 FouRTH AVENUE . NEW YORK 16, N. ¥. 
Avidress $$$ -__—__— 
t ¢ , State ' CHICAGO: 180 West Randolph Street LOS ANGELES: II2 East IIth Street 
i 
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display folk who've prevued our christmas line at the chelix showroom in new 
york, prophesy it will be the OUTSTANDING attraction at the show. we'd like 
your opinion, too. hope you'll drop by booths 43 and 62 for a “hello!” 


CHEster augenblick 
feLIX dunlap 


CHELIX 


Ine. 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES + 361 WEST 58th STREET, NEW YORK 19, N.Y. + CIRCLE 6-943! 
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MANIKIN REFINISHING 
FROM COAST TO COAST! 
The Famous Styling — 
The Careful Attention to Detail — 
/ , / , 
Our ‘Service Above All’ Policy — 
All are now available on a Nation Wide Scale. 
With the opening of our Los Angeles studio under the personal supervision of 
Gilbert & Florence Laurence, we inaugurate the first in a series of service net- 
works stretching across the country. 
Our master craftsmanship, style, and economy service is now available in every 
city in the United States. 
R L M E M B & R the following 
services are exclusive with Madisonia. 
1 | Year-round maintenance and care of your manikins. 
2 | New wig styles every few months to meet changing modes. 
3 | Personalized styling designed especially for your organization. 
4 | Wigs artistically styled to the iadividual manikin. 
Address all west coast inquiries to ''Madisonia, 2823 Highview, 
Altadena, California" 
AMERICA'S LARGEST MANIKIN REFINISHERS 





























164 WEST 25TH STREET NEW YORK CITY |, NEW YORK 
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TIER TABLE 


MOTION DISPLAYS ATTRACT EIGHT 
TIMES AS MANY BY PROVEN TESTS... 
NORTHERN TIER TABLES revolve 312 R.P.M. They are sturdy, 


beautifully designed and powered with efficient mechanism. 
Tiers are 12¥2"’ — 20” and 28” Dia. 


Height overall — 36” A.C. or D.C. Motors 
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— TURN-ABOUT jones 


DISPLAY FIXTURES COMBINATIONS 


TURN-ABOUT permits varied spectacular set-up combina- 
tions. An ultra modern solid northern maple fixture that 
adds exclusive smartness to displays. Adjustable to fit 
desired shape and space. 

No. 500 Complete with 3—'2” thick glass shelves. 


No. 500-P Complete with 3—'2" thick maple shelves. 
No. 500-W 4 standards only. 


Pictured here are only two of 


NORTHERN’S MANY DISPLAY FIXTURES. 


Northern Display Fixtures manufacture Pedestals, Form 
Bases, Hat, Collar and Shirt stands, etc. 












DISTRIBUTORS WRITE FOR PARTICULARS 


NORTHERN 


/ 












FIXTURES 


DIVISION J OF NORTHERN MILL & TURNING CO. 


1828 W. HUBBARD ST. CHICAGO, 22, ILL. 











NORTHERN DISPLAY FIXTURE 


Distrubutors 


ATLANTA, GA. 

Melvin S. Roos & Co. 
BOSTON, MASS. 

Marcus Window Display Service, 

Inc. 

New England Decorators Supply Co. 
BUFFALO, N. Y. 

Samuel C. Dutch & Son 
CHICAGO, ILL. 

Hecht Fixture Co 

Smiley & Co. 

Carl J. Bishop 
CINCINNATI, OHIO 

General Display Corp. 
CLEVELAND, OHIO 

Pribil Displays 
JACKSONVILLE, FLA. 

Perry’s Display Service 
KANSAS CITY, MO. 

Decor, Inc. 
MEMPHIS, TENN. 

Wray Williams Display Co 
MILWAUKEE, WIS. 

Ellsworth Greenwald & Associate 

Midwest Manniquin Displays 
MINNEAPOLIS, MINN. . 

L. E. Hier Display Equipment Co 
MOBILE, ALA. 

General Displays 
NEW ORLEANS, LA. ; 

Wray Williams Display Co 
PHILADELPHIA, PA. 

Archway Supply Co. 
PITTSBURGH, PA. 

Alpern’s 
RICHMOND, IND. 

Richmond Display Aids 
SAN ANTONIO, TEXAS 

Fox Display Co. 
SEATTLE, WASH. 

Maynard D. Ross Co. 
ST. LOUIS, MO. ; 

Walter E. Zemitzsch Displays 

Rice Stix Dry Goods Co. 
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CANES (in 6 lengths and 4 diameters) 
and MIRROR FINISH GLASS BALLS 


(in 3 diameters) in the following bright 
and pastel colors in both stripes and solids: 
RED, SILVER, BLUE, GREEN, GOLD, 
CERISE, ICE BLUE, CHARTREUSE, 
LAVENDER, COPPER. 


NOTE: —In addition to standard sizes and colors, 
we will accept special orders for large quantities 
of glass ornaments — canes, balls, pendants, can- 
dles, etc. — made to your specifications. 








SNOW TO 


The realism of SNOWTONE 
and FEATHERTONE produces 
—instantly—an authentic at- 
mosphere that is appropriate 
for Wintry windows. Set your 
August Fur Displays against 
backgrounds that have the 
glitter and sparkle of real ice 
and snow. Created by TIM- 
BERTONE craftsmen for your 


individual interpretations. 


LOOK FOR THE NAME 
TIMBERTONE ON EACH 


ROLL 


CHICAGO DISPLAY MARKET 
WEEK—HOTEL STEVENS 
JUNE 23RD-+-27TH 
STOP IN AT BOOTH 103 
YOU WILL ALWAYS BE WELCOME 


NOMS 


DECORATIVE COMPANY, INC. 
1s WEST 24th STREET, NEW YORK to, N. Y 
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Put your displays to work so you cash in on 
your investment. This Papier Mache manne- 
quin, with the built-in action, pays off with 
big dividends. It brings out the best in your 
dress, coat and suit. Order today for quick 
delivery. 


See these representatives or write direct for 
photo and prices... 


Sam H. Kaye Howard Johnson 
180 W. Randolph Street 904 Franklin Street 
Chicago, Illinois Corinth, Mississippi 


Midwest Manniquin Jinkins Display 

oF Displays : ; 144 Highland Avenue 

532 North Water Street San Bernardino, California 
Milwaukee 2, Wisconsin 


: 7 Original Salon Displays 
Kee p areiange , 2297 Coney Island Avenue 
anaes gee Brooklyn, New York 
Cincinnati 2, Ohio : 


Mark Uhley Displays Grafik Display Service 
1621 West 16th Street 610 28th Avenue South 
Giauee Clay. lows St. Petersburg, Florida 


F. D. Jolly & Associates Sherwood Display Service 
2224 Pennsylvania 3523 Reed 
Detroit 14, Michigan Cheyenne, Wyoming 


Carolina Display Company 
1319 Main Street 
Columbia, South Carolina 


aut DIBSS, Coat ang Suit Saves geb™ 


rom a Madamojsey, Mannequi® 


512 HUTTIG, KANSAS CITY 3, MO. 
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FACIL FABRICS CORP. 
INVITES YOU TO VISIT US DURING 
N.A.D.I. MARKET WEEK AT 
HOTEL STEVENS, CHICAGO, BOOTH 105 


WHEN IN NEW YORK 
VISIT OUR NEW OFFICES 
AND SHOWROOMS ° 


675 FIFTH AVENUE, NEW YORK 12, N. Y. 
*Reg. U.S. Pat. Off. 


0.0 0 0"0"0"e", #,9,9.8 6 0 08 
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FIRST STOP AT THE CONVENTION 
... ROOM 557! 


On Monday, June 23rd, the Chicago Display Convention at the Stevens 
Hotel will officially begin, and if you're planning to attend, by all 
means remember this number...557. Yes, 557 is the number of the 
room that will be the center of attraction, because in that room you'll 
find the most brilliant of all the fabric exhibits, together with a line of 
accessories and novelties, that will insure the success of your Fall and 
Christmas Holiday selling. 


If you're not going to the Convention, let us send you our new 
illustrated jobbers’ catalog . . . just off the press. 


Dixplay Fabhrtes antl ctecessowes 


WEST 47% STREET, NEW YORK 19, N.Y. 


LOS ANGELES OFFICE * 819 SANTEE STREET 
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MANNIBINS 


Sculptured from Life 


Emel Dr05: 


Produced for long L 


Dlastic! 


Chip-Proof 








NOW FOR THE FIRST TIME, ALL THE 
FINE BEAUTY AND DETAIL OF THE 
ORIGINAL SCULPTOR’S DESIGN !S RE- 
PRODUCED FOR PERMANENCY IN LIV- 
ING PLASTIC THE COMBINATION OF 
RESEARCH AND PRODUCTION EXPERI- 
ENCE HAS MADE IT POSSIBLE TO 
OFFER YOU THE PERFECT ALL PLASTIC 
MANNIKIN AT A PRICE NO HIGHER 
THAN THOSE MADE OF CONVENTIONAL 
MATERIALS. 

THESE FEATURES ARE FOUND ONLY 
IN PLASTIC MANNIKINS! 


*CHIP-PROOF—ELIMINATES FOR ALL 
TIME CHIPPED FACES, AND 
BROKEN FINGERS. SAVES RE- 
PAIR COSTS AND LOSS OF TIME. 


*WASHABLE—A MANNIKIN THAT IS 
SPARKLINGLY NEW AND CLEAN 
EVERY DAY. 


* DURABLE—THE AMAZING DURABILITY 
OF THE PLASTIC MANNIKIN 
WILL STRETCH YOUR DISPLAY 
BUDGET THROUGHOUT THE 
YEAR, ACTUALLY EFFECTING A 
SAVING. 

* STYLING—PLASTIC IS THE ONLY SUB- 
STANCE WHICH CAN REPRO- 
DUCE FOR PERMANENCY THE 
BEAUTY AND DETAIL OF 
THESE SUPERB CREATIONS. 
SCULPTURED FROM LIFE. 


$149.50 


1F YOUR DISPLAY DEALER CAN'T 
SUPPLY YOU WRITE DIRECT: 
THERE ARE A FEW CHOICE JOBBERS 
TERRITORIES AVAILABLE. WRITE FOR 
OETAILS. 


INE 


OLF & 


225 SOUTH LOS ANGELES ST., LOS ANGELES 12 


PURE, 


The few Flexible Waist! 





Here is a feature found only in the 
Wolf & Vine line of plastic manni- 
kins. The first perfect flexible waist! 
No elastic bands to wear, tear or 
show, when displaying mid-riff gar- 
ments. No tricky gadgets to wear 


out. The plastic ball and socket 


principle makes it easy to. bend the 
upper part of the mannikin, side- 


ways, backwards or forward, after 
the mannikin is dressed, thereby | 


enhancing the fit of the garment. 


This exclusive feature is available 


on any Wolf & Vine plastic manni- 
kin at the small additional cost of 
$10. 00. 


INE 


OLE & 


The Wolf & Vine line may be seen at the Palmer House, Chicago, June 21 to 29th inclusive. 
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rademark 


> also manufacture a 
mplete line of Horsehair 
splay wigs. Prices and 
yles sent upon request. 





YARNTEX the latestin display wigs 


STYLE: 
NATURAL: 
COLOR: 
DURABILITY: 
REJUVENATION: 
FLEXIBILITY: 
SAVINGS: 


Created in the latest styles for large and children mannequins. 
Are extremely natural and modern in appearance. 

Obtainable in all colors. 

Durable and long lasting. 

Can be redressed and in many cases restyled. 

Exceptionally easy to fit and adjust because of flexibility. 
YARNTEX wigs are 25% less than any other display wigs 


regardless of style or material used. 


MANUFACTURERS OF ARRANJAY'S WIGS 


32 West 20th Street 
Chelsea 3-8340 


Telephone: 





NEW MARBALIA SAMPLE BOOKS ARE NOW READY! 
Spiral bound — special edition — containing all new 
numbers, sizes, samples and information. 


THE WONDER OF IT! This most imaginative 
and beautiful of wallpapers is now available 
in plastic for IMMEDIATE DELIVERY in 1,001 
STOCK COLORS. Five days for special coloring. 


throughout the United States. 


225 FIFTH AVENUE, NEW YORK. N. Y. 





HIDDEN WINDOWS 
conceal your best 
advertising, yet 
protect so little. 
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SUNSHINE 


gave me 


N ightmares 


... Lil I discovered 


Transparent Shades 


TRANSPARENT SHADES pre- 
vent needless fading, yet give 
shoppers complete visibility. 
Lower display costs; more sales! 


NO PROTECTION 
means sunburned 
goods, and heavy 
display losses. 


Yes sir, you can stop your worries on sun-fading. 
Just install Transparent Shades! They let you SAFELY display 
even delicate colors — let you say goodbye to sunburn “discount 
sales’ or complete losses. At the same time, Transparent 
Shades increase sales by keeping your windows attractively 
visible on brightest days (no need for hiding with awnings 
and such). Remember, too, they’re easily operated, long 
lasting, and economical! 


Merchants everywhere are saving money with Transparent 
Shades — more than a million of them. See for yourself all the 
money-saving facts. Mail the coupon or write for this free 
illustrated brochure, today. 


Transparent Shade Co., P. 0. Box 2135, Dept. DW 6 139 
Terminal Annex, Los Angeles 54, Calif. 

Yes, send without obligation your illustrated brochure, ‘Sun Protection 
plus Visibility through Transparent Shades.” | want to stop needless fad- 
ing and hidden displays—to cut my display costs and increase sales. 








Name Position 





Store Name 





Address 





DISPLAY WORLD 


ALL EXPENSES PAID FOR 
YOURSELF AND YOUR WIFE! 


California Apparel Creators are sponsoring three all-expense 
round trips to that land of color and new ideas —CALIFORNIA! 
Be one of the winners and you'll stay in a luxurious suite at 
Los Angeles’ famous Town House on Wilshire Blvd. You'll 
get an opportunity to visit our market, talk to our industry 
leaders, see our merchandise . . . and, most important—to 
have fun the California way! You can find new excitement at 
Hollywood's famous night clubs... bask yourself brown on 
sun-drenched beaches...sight-see through fruit-laden orange 
groves. You'll have a firsthand opportunity to enjoy Cili- 


fornia’s wonderful way of life! 


Each prize will bea trip to the value of $1000. Ifa winner lives 


in or near California, his stay here will accordingly be longer. 


HERE’S HOW YOU WIN! 


Design a display window featuring the California Apparel 
Creators theme: “Something Wonderful Happens When 
You Wear Clothes From California.”’ Be sure that it ties in 
with the Creators advertising campaign built around this 
idea, which starts in the May 5 issue of Life magazine. After 
your display is completed, submit a photograph of it to the 
judges. Trips will be awarded to winners in each of the three 


divisions (see rules). The contest closes August 15, 1947. 


If you wish a kit of Life merchandising aids (unmounted 
blow-up and mounted display card of the May 5 ad, and 
“advertised in Life’ newspaper mats), send 75c with your 
name, your store name, and address to: California Apparel 
Creators, c/o St. John Associates, 79 West 45th Street, New 
York 19, N. Y. 


CALIFORNIA APPAREL CREATORS 
756 So. Broadway, Los Angeles 14 
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JUST FOLLOW THESE SIMPLE RULES! 


1. Every display manager currently employed 
in a United States retail store is eligible to 
enter this contest. If your store does not have 
a display manager, the person designated by 
the store manager as the person most directly 
responsible for designing the window is eli- 
gible for the prize. 
2. There will be three divisions of the con- 
test, with a $1000 round trip to California for 
two persons as the prize in each division. 
The three divisions are: 
a. For display managers in stores in cities of 
100,000 population or under. 
b. For display managers in stores in cities of 
100,000 to 500,000 population. 
c. For display managers in stores in cities ot 
over 500,000 population. 
(Population figures based on last 
official 1940 census) 
Each entry must clearly state the division in 
which it is entered. 
3. Each award will be made for the display 
window which, in the opinion of the judges, 
is the best in that division on the theme 
“Something W onderful Happens When You 
Wear Clothes from California’ and which 
ties in with the California Apparel Creators 
advertising campaign on that theme. The first 
page-advertisement of the series breaks in the 
May 5 (out May 2) issue of Life magazine. 
There will be five advertisements in all, dur- 
ing the period May 1-August 1, 1947. To 
qualify, a window may tie in with the general 
theme, with any one ad, or with the series. 


4. To qualify, no garment may be used in the 
window which has not been manufactured by 
a member of California Apparel Creators. If 
you have not yet received the broadside with 
the membership roster, please write directly 
to California Apparel Creators. 

5. Each entrant must submit an 8” x 10” glossy 
photo of the window, together with a list of 
the apparel used in the window and the man- 
ufacturer of each garment. 

6. Each entrant may submit photographs of 
as many different windows as he wishes, pro- 
vided each window is built around the theme. 
7. The prize winners will be selected by 
judges designated by California Apparel Cre- 
ators. Their decisions must be accepted as 
final. In event of ties, duplicate prizes will be 
awarded. 

8. Contest closes August 15, 1947. All entries 
must be postmarked before midnight of that 
date. Winners will be notified by September 
25. California Apparel Creators cannot under- 
take to correspond with other contestants. 

9. The date of the trip will be set after con- 
sultation with the three winners as to the time 
most practical for all three but prior to Janu- 
ary 1, 1948. 

10. Mail entry or entries to California Apparel 
Creators, 756 S. Broadway, Los Angeles 14, 
California. All entries become the property of 
California Apparel Creators, and may be used 
in any way in connection with exploitation 
and advertising. 
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BLISS MECHANICAL CHRISTMAS WINDOWS | 


STOP 
TRAFFIC! 













THE BLISS MECHANICAL DOLL HOUSE 
LOADS OF EXCITING ANIMATION IN EVERY ROOM 


Chock full of Christmas Spirit in ACTION ... to charm and thrill 
every boy, girl and grown-up in your city. This 8 feet high, 8 feet wide, 
3 feet deep, solid wood house has a completely furnished living room, 
dining room, kitchen, playroom and bedroom. Every last detail minutely 
finished in the famous Bliss Display technique. A houseful of life-like 
children, (Boys and Girls) authentically costumed in style-right clothing .. . 
are actually giving presents, dancing, cooking Christmas goodies, playing 
with dolls, trains, etc. A VOLUME SALES-PRODUCER OF TOYS AND | 
STORE-WIDE GIFT MERCHANDISE. 


‘NED TO FIT YOUR NEW POST WAR BUDGET | 


Crowds waiting to see Macy's 1946 Christmas mechanical windows produced by Bliss Display Corporation. 





al 


, Ca 4 


wees. 


& 


C 

WRITE OR WIRE TODAY FOR DETAILS AND SKETCHES | 
EXCLUSIVE TO ONE STORE IN EACH CITY 

T 





BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING - 460 WEST 34th ST., NEW YORK 1 
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aay a 
é a & J. W. Robinson Co. Silverwood's 
Cet Your California Scenic Atmos here Broadway Dept. Stores, Inc. Mullen & Bluett 
The May Co. The Emporium 
Bullock's The White House 
Desmond's Roos Bros. 


; | Where These California Stores Get Theirs And mony oan 


Color Transparencies and Photo Enlargements made to any size from our 


large collection or your own subject. 


Our Representative, JACK CAMERON, will be at the CHICAGO CONVEN- 


\ TEL STEVENS. p Hy O T re] =A 


Evanston, Illinois Address, 2420 Ridgeway Avenue 








(1 Or write or wire... BELL PHOTO AND DISPLAY SERVICE e@ 346 CLAY ST., LOS ANGELES 13, CALIF. 























How to dress a successful 


Teen-A ge window! 


Start with smart fashions, of course 

— but display them on mannequins that 
have all the flare and dash of 

the modern teen-ager. . . such 

as these newest Courtenay 

original figures. Courtenay 

Teen-age Mannequins look the part 

— they're just right for age — 

and they’re gracefully life-like. 

You will find they move freely — are 
durable — washable — easily workable. 
Send today for photo assortment of 
the newest Courtenay teen-age models. 


SEE THESE TEEN-AGE FIGURES 
AT OUR EXHIBIT, BOOTHS 30 and 31, 
EXHIBITION HALL, HOTEL STEVENS, CHICAGO, ILL. 


WRITE TO . BENJAMIN HAWKINS—ALLCOCK MANUFACTURING COMPANY, OSSINING, N. Y. 
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TWO OF TWELVE 
MODELS, designed 
to handle the sign- 
ing requirements of 
all size stores. 
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ON THE SELLING FRONT 


E ccipped with the latest Sign Department 
Units . . . these Line-O-Scribe Operators 


produce high quality signs, that are... 
clear... forceful . . . voices of your visual 


merchandising program. 





When in Chicago for the June Display 
Market Week plan to see these New Line- 
O-Scribe Sign Machines in our display room. 
DIRECTIONS: Phone—Pensacola 3022 or Spring 3185. Ask 


for Paul Greenawalt or Ray Morgan. Free 
auto transportation to and from your hotel. 


THE MORGAN CO. 


3966 AVONDALE AVE. CHICAGO 41 
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How a continuing survey 


of subscribers 


helps us serve 











ETTING direct, periodic reactions of 
G subscribers and making editorial use 
of the facts thus obtained is a practice used 
by progressive publishers to build and main- 
tain readership. In this publishing policy 
we are aided by our membership in the 
Audit Bureau of Circulations. 


A.B.C. reports, based on actual audits ot 
our circulation records, show: How much 
paid circulation we have; how much is un- 
paid; an occupational or business break- 
down; how the circulation is obtained; 
where our publication goes; how many sub- 
scribers are in arrears; the renewal per- 
centage, and other facts concerning our dis- 
tribution. The reaction of readers is re- 
flected in this factual information. If the 
report shows, for example, that the number 
of subscribers in a certain ‘occupational 
group has dropped, that’s a signal for us to 





A dvertisers 
and 


Readers 


find out why and correct the cause. Thus 
our A.B.C. reports are a constant guide to 
editorial action and improvement. 


A.B.C. reports are primarily for the bene- 
fit of advertisers in making it possible for 
them to select media on the basis of facts 
and to buy space with the assurance of re- 
ceiving full measure for their advertising 
dollars. The interests of advertisers are ad- 
ditionally served through the publisher’s 
use of the reports as a perpetual survey of 
subscribers and as a guide in building and 
maintaining the reader interest that con- 
tributes to advertising value. Ask us for a 
copy of our A.B.C. report and then study 
it. It provides a continuing survey of our 
subscribers. 


END THE RIGHT MESSAGE TO THE RIGHT PEOPLE 











Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has re- 
sponded to a publication’s editorial appeal. With the 
interests of readers thus identified, it becomes pos- 
sible to reach specialized groups effectively with spe- 
cialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 








THAN YOU EVER 
DREAMED POSSIBLE 


Come in With 
Your Associate Supplier 
and See Our 
Mammoth Showroom 





Brilliant designs... original ideas 
created by our own staff of top artists! 
Distinctive background and wall units, 
post and ledge settings. Gay, colorful 
third dimensional illuminated displays. 
Entirely produced in our own ten 


story plant. 





No Catalogs 
No Traveling Salesmen 
Your Local Jobber 
Represents Us 


yt IN ADDITION LOOK FOR 
Three different outstanding lines distributed by: 


James A. Cole, 235 Fourth Avenue, N. Y. C. 
Arrow Dec. Co., 325 W. Glenwood Ave., Phila, Pa. 


Maharam Fabrics, 130 W. 46th St., N. Y. C. 
MANUFACTURED BY US 
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Manufacturers Sinfro vlews Creators... Over 25 years of dipilay exfrertence 
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The spun glass mannequin who made 





her debut on April 9th in Lord and 
Taylor’s Fifth Avenue windows. De- 
signed by Gobbi and presented by 


Mr. Henry Callahan in one of the 

















most glamorous settings he has ever 
created. “Crystal” is so light that she 
floats, so radiant that shoppers are 


dazzled by her brilliance. 





“Crystal” has been adopted by the 
Jas. B. Williams Co. and can be seen 
in their showroom in New York or in 
their booths during the June Market 
Week in Chicago. “Crystal” may also 
be seen in our New York showroom 
while our booth at the Chicago Show 
will hold many spun glass surprises 


for Christmas. 





ZARIA - aoa SIXTH AVE. 


- NEW YORK CITy 
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OUR 


CHRISTMAS LINE 


ON DISPLAY 


STEVENS HOTEL 
CHICAGO 


N. A. D. |. MARKET WEEK 


JUNE 23rd TO 27TH, INCLUSIVE 


ROOMS 3-4-5 AND 6 
THIRD FLOOR EXHIBITS 


“PE? | rue L. J.CHARROT COMPANY, INC. 
Se) Mgnt Nonfaces  icomnton 


ART DISPLAY STUDIOS 
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T’S human nature to look when there’s something to see and 
a modern, open- view front makes it easy for shoppers to 
\\, look right into your store. Immediately, the attractive, well- 
lighted interior is revealed with its friendly atmosphere and 
\ tempting array of things to buy. 


* There's selling power in modern design and the store 

architect is keenly aware of it. He artfully combines beauty 

A COMPLETE LINE with utility and makes it pay off in increased patronage. We 
FOR EVERY DESIGN are privileged to work with the country’s outstanding designers 


and to execute their ideas in complete Brasco Construction. 


* The Brasco line of unified members, in stainless steel or 
aluminum, blends harmoniously with either new or standard 
building materials and beautifies the entire front. Engineered 
for complete safety and expertly fabricated, Brasco meets every 
demand for modern, trouble-proof store front construction, 
easily installed. 


BRASCO MANUFACTURING CO., Harvey, Ill. 


More information please, on Brasco Modern Store Fronts. 
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A Really Good Stony 
is Worth R enealing / 


THE APRIL ISSUE OF DISPLAY WORLD 
CARRIED OUR STORY OF SCENIC 
MUSLIN. (IT’S 97” WIDE). THE RE- 
SPONSE WAS SO AMAZING THAT WE 
REPEAT IT FOR YOU WHO MIGHT 
HAVE MISSED IT THEN. 





You will find out why, after you use it, muslin is be- 


Paint St ein. 3s on coming one of the display director's most popular 


choices. And here it is, 97” wide, seamless for floor- 











ing, backgrounds or drapes... and for no more than 


AOD 
x : Wh 


Shay St | Ne 


=<) 97" SCENERY MUSLIN 
On Use St ts It Ss $105 PER YARD IN 60 YARD PIECES 


| DA Z A N S INC. “onmans Ne. oS . 


ESTABLISHED 1842 Please ship immediately 
__ yards 97” Unbleached Muslin at $1.05 per yard. 


| 

| 

| 

| 
The World's Largest Display Fabric Organization Ship via:__. CLO... New York City. | 
Lj °C.0uB [1] Open Account (1) Payment herewith | 

| 

| 

| 

| 


the cost of paper. Contact our office nearest you. 














142 WEST 44th STREET e NEW YORK 18, N. Y. 
260 TREMONT STREET oe BOSTON 16, MASS. NAME_ ee 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. ADDRESS 
731 SO. HOPE STREET e LOS ANGELES 14, CAL. ; 
620 BOOK BUILDING e DETROIT 26, MICH. 
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_— for its exquisite beau- 


ty and sparkling individuality, the sturdy 
texture of RADIANCE creates a lavish ad- 
dition to gift packages. Flexible, tarnish- 
proof, this colorful silver or gold snake- 
chain cord is available direct from the 
manufacturers. 


Write for TAFFEL TALES, a fascinating 
T AF F E L B R O S., INC. book of dramatic gift ribbon and wrap- 


95 Madison Avenue * New York16,N. Y. ping creations. 
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A WITH 


F PREMIER'S 
F FOIL 
MOULDINGS 


eWE DEFY COMPETITION! 
eWE OFFER HIGHEST QUALITY! 





eWE OFFER LOWEST PRICES... 








We Sell Jobbers 


and Manufacturers Only! Because we manufacture 


and sell in VOLUME! 


ULTRA-MODERN (, q OL rates 
PREMI ER’S | % ee : “ ni 3 Z 














ALSO | 
and FRAMES A COMPLETE LINE 
oa OF CHROMIUM 
ALL PATTERNS, WIDTHS : aa | COILS AND NAILS 


AND FINISHES 





We'll match prices, quality and style with anyone because 
we know that our volume production and volume sales 
make moulding values that are impossible to rival! 






ASK YOUR DEALER FOR DESCRIPTIVE CIRCULAR AND SAMPLES, OR WRITE TO YOUR NEAREST DIVISION 


WESTERN DIVISION EASTERN DIVISION 
LADON CO. ROBERT H. LAWRENCE 
730 SO. WABASH AVE., CHICAGO 5 UNION SQUARE, NEW YORK 3 





Manufacturer: PREMIER MOULDING CO., 39 E. 12th St., N.Y. C. 
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Yes, alert retailers and display 
men agree that good-looking, well- 
modeled shoe forms are a “must” 
in order to show shoes to their 
best advantage, because shoes “on 
a form” show how well the shoe 
looks and fits on the normal foot! 
And, UNIVERSAL forms are de- 
signed to perfectly fit every type 
of shoe in your stock. In 3-toe 
closed top styles, they’re made of 
a weighted non-flammable dur- 
able plastic in neutral flesh or the 
more daring deep pink. So mail in 
your order today to get your shoes 
into “forms” that will improve your 
window displays and promote 


faster sales! All 3 heights 


i per pair $9) 85 


Your order 
will be given our 
prompt attention! 


R P » 77 SUMMER STREET, BOSTON, 
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CUSTOM DRESSED FIGURES 








DINGO RMU ER OLPANN ChRCTOIR IDM 
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JUNE 23 to 27 


proudly presents another 
brilliant creation 
in its renowned 
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quality line 






GATIONAL ASSOCIATION 
OF DISPLAY IabuSTalES 


PROGRESSIVE MERCHABOISE 
PRCSEaTATION 
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IN CHICAGO AT THE 
STEVENS HOTEL 
NORMANDY 
LOUNGE 
NAD! 
WVarkot Wick 
JUNE 23-28 
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Showroom Extraordinary 


HAT has been called “the greatest 
and most interesting showroom in 
the world” was opened to the public 
on May 12 by the Radio Corporation of 
America in Rockefeller Center, New York 


City. Nearly a year and a half went into 
the planning, designing and production of 
the showroom, which is 190 feet in length 
and shows visually the history and vast 
facilities of RCA. Motion, color and plas- 


tics are prevalent throughout the entire 
setting. Individual displays interpret differ- 
ent phases of RCA operation and products, 
with each separate division related to the 
overall impression. 

The New York branch of W. L. Stens- 
gaard & Associates, Inc., Chicago, handled 
the tremendous project from start to finish. 

The Exhibition Hall, as RCA _ desig- 
nates it, is located at 36 West 49th street 
and is the first public showroom to_ be 
opened by RCA. It is a permanent “show- 
case,” designed to appeal both to the 
communications industry and the public 
which it serves. 

The plate glass front of the Exhibition 
Hall extends for over 190 feet along 49th 
street, opposite the RCA _ building. The 
main exhibit floor occupies the full length 
of the room, and is about 35 feet in depth. 
It is composed principally of five sections 
representing the various RCA _ divisions. 
Clockwise from the 49th street entrance, 
they are: 

National Broadcasting Company exhibit. 
The main feature of this exhibit is a plastic 
map of the United States, 12%4 feet high. 
On the map the NBC network is outlined 
in red, with every station represented by a 
small light bulb. In front of the map is a 
keyboard identifying the cities which have 
NBC stations. Pressure on a city button 


—Upper left, a view of a portion of the main 
exhibit floor, which is 190 feet long and 35 
feet deep. . . . The symbol of the Nationa! 
Broadcasting Company appears in weather- 
vane form. . .. One of the most spectacular 
displays is this theme mast, lighted and con- 
stantly revolving, which rises for nearly three 
stories. On it the history of RCA is related 
by miniature models arranged in a spiral the 
entire 50-foot height of the mast— 
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lights up on the map the corresponding 
station and its call letters. The same push- 
button contact brings in on one of four 
personalized amplifiers the NBC network 
program on the air at the time. 

To the right of the network map is a 
large housing containing four miniature 


stages. These are divided into sets de- 
picting the history of NBC in miniature 
wood-carvings. At the push of a_ button 


four small viewing screens reveal the slow 
stages and their three- 
Above the housing are 
five large projection screens flasmng_ tull 
olor caricatures of NBC artists. 

Felevision exhibit. This exhibit features 
i central platform upon which a visitor may 
stand to be televised, facing a_ television 
feld camera mounted on a boom. When 
an operator presses a button, the boom and 
camera make a 120 degree traverse, and the 
visitor's image is reproduced on the screens 
of four television receivers in the exhibit. 
\t the same time the visitor can see his 
own televised image on a fifth viewing 
screen suspended from the ceiling. Flanking 
the central platform are six shadow-boxes 


rotation of the 


dimensional sets. 


epicting various television activities and 


RCA Victor record exhibit. In this ex- 
is a central shadow-box containing a 
-foot figure of the Victor dog and phono- 


gra The shadow-box is flanked by two 
lars mesh screens displaying enlarged 
Photographs of Victor recording artists. In 
the center of each screen is a concealed 
microphone through which visitors may re- 


| 


Main feature of the NBC division is a 
stic map of the United States, 12% feet 
h. . . . Three-dimensional models of pro- 
ts of the RCA laboratories are shown in 
part of the display. . . . The front part 
the concourse is occupied by an attrac- 
ly furnished public lounge. To the left 
this lounge is an RCA electron microscope 
ugh which visitors can examine chemicals, 
acilli, and sub-microscopic specimens— 


oa. ae 


-os 20 @ 
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quest the playing of one of a monthly list- 
ing of Victor records. The music is fed 
back through two personalized amplifiers 
concealed above the microphones. 
Communications exhibit. This is a large 
wire-screen map of the world showing in 
communications lines 
In front of the map is a 


» 


neon tubing RCA 
around the globe. 

keyboard 
terminal points. 


identifving the communications 
Pressure on a city button 














lights up on the map the communications 
line to that city. At the same time, a copy 
of a dummy message, being radio-teletyped 
on a machine alongside the keyboard, serves 
as a take-away souvenir. The simulated 
message, in code form, is seen and heard 
on an adjoining oscilloscope and_ loud- 
speaker. 

Radiomarine exhibit. This display 1s 

[Continued on page 108] 
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—Figure |. Here is good general lighting, 
but it is obviously inadequate for displaying 
merchandise effectively. It does, however, 
illustrate an excellent foundation of appraisal 
lighting on which higher brightnesses can be 
superimposed to direct attention and create 
a distinctive display. ''Slimline’ fluorescent 
lamps recessed in reflectors distribute 60 
footcandles of illumination with utmost effi- 
ciency for effective seeing— 


QDAY many alert merchants considet 

planned store lighting the most im 

portant element of store design. Recog- 
nizing its value as a dynamic sales force, 
they find it gives them a new and _ better 
control over what their customers — see, 
where they go, and, to a large extent, what 
they buy. They have learned how it can 
breathe new life into their store, stepping 
up its actual selling power. 

“Seeing is the biggest thing in selling” 
is just another way of expressing the dis- 
playman’s ancient tenet, “the more custo- 
mers see, the more they buy.” Since a 
shopper 1s really on a seeing tour, condi- 
tions that make seeing easy, fast and 
accurate pay off quickly in increased sales 


Planned Store Lighting: Key 


In the whole store lighting picture, no est centers on lighting for specific displays, to the subject which has enjoyed wide 
one 1s more important than the displayman. he should also be greatly concerned with acceptance by store people is based on the 
Past-master in the art of silent selling, he the overall lighting job. For his purposes. “Three A’s otf Store Lighting’’—attraction, 
knows how to present merchandise in ways the store must play a dual role: first as a appraisal and atmosphere. Designed on 
that best capitalize its appearance and complete display in itself, and second as a these principles, lighting can be closely 


volume at better profits 


inherent value; that make it attractive and — setting for his individual arrangements. integrated with merchandising operations 
appealing to the eye in a way that stimu- Obviously, then, for maximum effectiveness within the store, working as a potent sales 
lates shopper-buying. Through constant of his own efforts, he needs a completely tool to promote larger volume at greater 
study and application of lighting tech visually-conditioned store. operating efficiency. 
niques, he has developed an excellent under Lighting can fulfill this dual requirement With the “Three A’s” approach to store 
standing of what lighting can do for dis for the displayman, but it must be adroitly lighting, the opportunities of the displayman 
plays in particular and the store in general. planned to perform certain essential serv- are multiplied. Presentations emphasized bj 
Phough much of the displayman’s inter ices. One logical and functional approach attraction lighting capture the conscious 
attention of shoppers. They take on more 
selling power, since appraisal lighting helps 
customers fairly judge the merchandise and 
select the items of greatest appeal. And 
finally, in a cheertul, stimulating atmos- 
phere, shoppers are encouraged to act on 
the suggestions made by the displays. 

In designing an installation that incor- 
porates the “Three A’s of Store Lighting,” 
the skillful creation of a “brightness 
pattern” of the store ensemble is an all- 
important factor. Merchants know shop- 
pers will stay to look and to buy if their 
interest is intrigued .. . if the store im- 
presses them as a desirable place to shop 

and “steps in brightness” are powertul 
means to this end. By combining the 
general and supplementary lighting into a 
definite “brightness pattern,” the merchant 
can accent items in proportion to thett 


—Figure 2. As supplementary lighting is 
added, brightnesses are applied directly to 
the merchandise for attraction. Brightly 
lighted items capture the conscious attention 
of shoppers; merchandise becomes more 
appealing; lighting begins to function as 
sales force. (These pictures were taken at 
the General Electric Lighting Institute, where 
unique facilities exist to demonstrate the 
factors of good lighting)— 
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—Figure 3. In the final step, lighting for 
atmosphere rounds out the "brightness pattern’ 
for effective visual selling. Incandescent 
downlights in the ceiling provide highlights 
for the jewelry in the floor case. Perimeter 
lighting from colored fluorescent lamps visu- 
ally enlarges the room's dimensions and 
creates a distinctive effect that will make the 
shop favorably remembered. Lighting has 
set the stage effectively for visual merchan- 
dising— 


make a _ pleasant contrast that attracts 
customers to them. 

Of primary concern to most storeowners 
is the general or foundation lighting fot 
sales spaces. This is usually the _ basic 
appraisal lighting and must be suitable with 
respect to quantity and quality. Something 
in the neighborhood of 50 feotcandles—the 
“3” ratio—is accepted practice today, with 
more light needed for small or dark ob- 
jects, or goods lacking in contrast. Many 
stores are using values around 100 foot- 
candles—much to their satisfaction, and 
that of their customers. 

Because of their cool efficiency and soft, 
diffused light, fluorescent lamps are pre- 
ferred by many for the general lighting 


By 


To Visual Selling nc M52So0 






























































































d wide merchandising importance, emphasizing the areas devoted exclusively to circulation— system. For even distribution of light 
on the variety of goods offered. very wide aisles, waiting rooms, elevator throughout all sales areas, continuous rows 
raction, Footcandles are units for measuring light, foyers and the like—where it is desirable to of equipment are very popular, with rela- 
ned on and the step-chart (Fig. 4) shows values drop below the basic level of lighting for tively close spacing between the rows to 
closely graded to satisfy the normal seeing re- selling to the “1,” or 20-footcandle range. prevent excessive brightness contrast with 
‘rations quirements in the various areas and also When these areas do exist, however, a the ceiling. With today’s higher levels of 
it sales create effective differences in brightness for lower level of light is economical, and the illumination, continuous lines of light are 
greater attraction. Though these values are far higher brightnesses of the selling areas [Continued on page 133) 
below those science tells us are ideal, they 
0 store are typical of the lighting levels found in 
layman many of the most successful schemes today. 
ized by Just as important as the values, perhaps, 
NSc1ous ire the ratios between the brightnesses in : 
hE, ey ae Ree Sa) RENE Le eee er ee 
1 more different areas. These are roughly in the pl ; fan okey re) ao _Y 
x helps proportion of 1:3:5:10, and from this “‘1-3- ee ome | ap a on, 00 1 FEATURED ITEMS 
se and 5-10 Store Lighting Formula” takes its » lat ner 5 
_ And ame SoSH. CCE 700-1500 
atmos- 1-3-5-10 Store Lighting Formula ‘ \ fans Se é 1000 
act on Ratio: 1; Footeandles: 20 (15 to 30) ! q - >| ’ ; ete 4 
ae Store Area: For purely circulation areas f 4 \ fee Yt | 300.700 
ad vhere no goods are actually sold. a em. 500 
hting, tio: 3: Footcandles: 50 (30 to 70) | \ 
shtness Store Area: Basic lighting level for sales | ‘ % 
n_all- reas. oy CASE AND We-ee 
shop- Natio 5: Footcandles: 100 (70 to 150) | : COUNTER 200 
: si J; < : . \ \ 
: then ‘tore Area: For showcases, shelves and \ DISPLAYS 
c the like where greater attraction power ’ y 70-150 
shop is desired: or to help remove barriers : MERCHANDISING 100 
a if distance or reflections in glass. | AREAS 
; = »: 10; Foote is: 2 50 3 
into a ire yoo Ee a ’ "a 
rchant ches CIRCULATION 50 
rons ys.— : AREAS 
ily a few of the larger stores will have 
15-30 
, 20 
is Figure 4. Footcandles are units for measur- SERVICE | 
, to 3 light, and the chart shown here _ illus- AREAS 
shtly ‘rates values graded to satisfy the normal 7-15 | 
tion eing requirements in the various areas and 10 i* T Supplementary Lighting ” 
nore so create effective differences in brightness I a 
as a attraction. Though these values are far pone eel se _ 
at low those science tells us are ideal, they APPROXIMATELY EQUAL STEPS IN FOOTCANDLE EFFECTIVENESS 
here e typical of the lighting levels found in 
the iny of the most successful lighting schemes 


in today's merchandising— FOOTCANDLE LEVELS REPRESENTATIVE OF MODERN PRACTICE 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Manner Born 
Patterns—For 


copy 


) THE Leisure 
Cool Informal Summer 
Him For Her” 
Winston Jones, 
for four companion 
Simon’s \ 


sun tan Was 


made the 


used by display director 


windows at Franklin 


very complete and realisti 


achieved for the group of 
mannequins through the effective use of tan 


burlap applied to the figures, the burlap 


while their facial 
Spaced from. the 


disk 
painted 


their hair, 


} | 
Wasned 1n 


continuing tor 
features were 
blac k 


covered in burlap 


backwall was a moon-shaped 


which had been 


black; against this, an abstract motif was 


executed in heavy oil paints—mainly 1 


yellow, though including a blue arrow and 


green crescent Through this unit were 


stretched rays of hemp rope trom the walls 
he black floor 


pattern of one gown also appeared as 


forward to t The black and 


white 
oblong 


finish for a cushion and for the 


mount for the card copy. The display 1s 
pictured in the first photograph. 

\ simple yet all-black 
setting was chosen by Display Director John 
R. Foley when presenting “Twirling, Whirl- 


in thre 


dramatic garden 


ing skirts on our jet pique dresses” 
Macy’s, as 


vines lacquered in black with delicate leaves 


windows at seen above. Grape 


of black spun glass were hung from a black 
grape arbor. Continuing the theme, the iron 


bench on which an group was 
black | 


Coo! 
white 


accessory 


shown was also. finished in 


blue and lavender lights on a back 


—Upper left, by Winston Jones, Franklin 
Simon & Co. Upper right, by John R. 
Foley, R. H. Macy & Co. Lower left, 
by Henry Callahan, Lord & Taylor. . . . 
Lower right, by Louis Viella, B. Altman & Co. 
(All photographs by courtesy of Vir- 

ginia Roehl Studio, New York City)— 


wall suggested the twilight hour. However, 
it would appear that the costumes could be 
dressed up for with the gold 
kid accessories, or down for daylight with 


evening as 


a wicker bag and leghorn hat. 

“The enchantment—the utter enchantment 
of your presence—is requested for an eve- 
ning in our sweet, dreamy, moon-flowering 
read the invitation in_ the 


windows young 


organdies” SO 
Lord & Taylor 
guests paused in the cool spacious interior 
of a The structural 
framework of the conservatory was painted 
verdigris. On the backwall 
between the two windows ap- 
panel of with real 
The authentic atmosphere created 
Henry Callahan 


ol 


when the 


plastic conservatory. 
to resemble 
adjoining 
peared a moss spaced 
orchids. 
by Display 
these settings was continued by the us¢ 
ferns and the gravel filled floor 
shown on_ the 


Director 


potted 


Evening accessories were 














mediately below, by Don Rose, Blooming- 
s. . . « The tie display is by Winston 
s, Franklin Simon & Co. . . . Upper right, 
sidney Ring, Saks-Fifth Avenue. . . . Right 
nter, by Gene Moore, Bonwit Teller's— 


velvet seats of the gold chairs. 


ken wire was again magically trans- 
into enchanting objects in a series 
Altman white 
for the 


when sheer 


graduation 


windows 


bride, dresses, 


ru 


summer dance dresses, and children’s party 


Director 
illus- 
form 


frocks were presented by Display 
Louis Viella. In the accompanying 
tration, the poultry netting took the 
of charming chandelier and a 
the wire painted white and the mesh inter- 
woven with satin and 
with ruffles of shirred net in pink and white 
The chandelier, possibly inspired by a piece 
china, further 
with bright pink roses and pale green leaves 
cut out of spun glass cloth, while the chair 


The 


chair 


blue ribbon softened 


of Dresden was decorated 


sparkled with occasional sequins 
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semi-circular backwall was hung with pale 
blue to match the floor, which was spattered 
in pink and white, while the blue and white 
striped awning valance showed darker blue 
side draperies. 

“New shown in 
rate and similarly handled displays by Don 
display manager at Bloomingdale’s, 
though a feeling of continuity was sustained 
by the 
fore the center of the backwall, as pictured. 
\ three-panel folding screen of rattan had 
the supporting twined with ivy. A 
length of suiting draped from the 
backwall carried ornamental 
rattan basket and on across the screen into 
the foreground of the display. A _ bright 
silk scarf of red and yellow pattern caught 
around the length mid-center of 
the screen color contrast. The 
walls were finished in a gray wood grained 
paper and growing plants in the 
background continued the light, cool feeling 
evidenced by the straw hats. 


Straws” were two sepa- 


Rose, 
use of two bamboo blinds hung be- 
pole Ss 


gray 


Was over an 


draped 
gave the 


pots ot 








When men’s ties were highlighted at 
Franklin Simon, yards of the uncut plaids 
and checks in the featured ginghams were 
hung as shades on a porch. One man in a 
rust jacket and tan slacks took his ease on 
a woven hemp rope couch, the back of which 
was draped with a row of ties to give a 
striped effect; the man appeared 
unmistakably pleased with his own selected 
tie wardrobe. The hemp appeared, 
not only as an awning but as a_ useful 
plant, the main stem and branches of which 
were closely wrapped in the hemp. Ties 
were wired to resemble leaves for the 
“bloom,’—namely four men’s these 
also wearing the featured merchandise. Both 
the backwalls and ffoor were finished in 
dull black. 

A grove of truly unusual pine trees made 
the background used by Display Director 
Sidney Ring in six windows at Saks-Fifth 
Avenue, when the copy simply stated, “Re: 
Suntans and Linens—White: To Sharpen 
3rowns: To Blend Linens: To 
In.” The slender trunks of these 

[Continued on page 119] 
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neighborhood store and many of its Custo- 
mers are mothers of tiny children who must 
come, too... via baby carriage. 

In order to make the areaway as light 
and as large as possible, these island win- 
dows are left completely open from hack 
to front at all times. This treatment adds 
not only to the light and space of the area- 
way, but to the entire store itself, seeming 
in fact greatly to increase the spaciousness 
of the whole layout. 

Madigan’s is a beautifully up-to-date 
store, with modern fixtures and lighting 
and uses handsomely appointed displays 
throughout the interior as well as_ in_ the 
show windows. 

In speaking of desrgning displays for the 
island windows, Nugent states that in the 
first place if the window was not used as 
an open space, traffic entering the arcade 
would very likely come in at the end and 
thereby miss part of the display. Leaving 
the window open, for a_ second _ point, 
makes it possible for the customer to get 
a full-rounded, three-dimensional view of 


The Island Window Problem 


By ESTELLA DE LANOI 


N MANY stores the treatment of island whereas something entirely different would all merchandise displayed in it. Nugent 

windows is a big factor in the display serve better under a second set of condi- feels that this is a very important factor, 

designing problem. There seem to be — tions. particularly when displaying fashion mer- 
a number of varied opinions, too, on just To turn to some specific cases—at Madi-  chandise, and most especially now when 
what is the best method of setting up this gan’s store here in Chicago, located out on there is so great a back interest as we have 
type of display. By and large the answer West Madison street, Display Manager in the fashion picture. These island win- 
seems to lie with the particular case in John W. Nugent is faced with the problem dows are used primarily at Madigan’s for 
question: just how is the island window of designing displays for two island win- displaying fashion merchandise. 
located in relation to the store layout in dows that flank the entire front of the It is important, too, Nugent feels, for 
general, what type of merchandise is to be store. Behind those two windows, which the customer standing on the street side of 
displayed in the space, what 1s the aim of are long and rather narrow in shape, is a the island or for the casual passing traffic 
the display arranged in it, and how does — fairly wide areaway or arcade surrounded — to be able to see the merchandise displayed 
it fit into the general merchandising schem«e by full-size windows, with the main store in the rear windows: if the observer is not 
of the store entrance located midway of the arcade. at the moment interested in any garment 

Considering all those angles, it would This arcade is used more than frequently displaved in the front windows, she may be 
seem that perhaps one type of treatment for what Madigan’s calls its “carriage interested in some item of merchandise 
might he best solution in one instance, trade,” for Madigan’s is by and large a shown in the ones at the rear. These reat 

windows are used principally for miscel- 
laneous merchandise—slip covers, for ex- 
ample, which are on-the-spot-sale  mer- 
chandise. 

During inclement weather it is possible 
with open view island windows tor the 
customer to see all merchandise on display 
under cover of the arcade. 

Finally, but not least, is the fact that 
there is a greater possibility for dramatic 
treatment of displays through the use 0! 

the open effect with the islands. Results 
are proving this to be a fact. 

But to turn to a second case, we find the 
set-up just the reverse. In designing dis 
plays for Chas. A. Stevens & Co., Bruce 
Elliot, the display manager, faces an el- 
tirely different problem. He has found the 


—Differing conditions dictate the display 

treatment of island windows. At Madigan’s, 

John Nugent uses nothing which would pre- 

vent a clear view through the island display 

into the arcade and store proper beyond. 

Two views of Madigan's island treatment are 
shown here— 
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At 
fou 
spi 


pict 


Sch 


for 


shas. A. Stevens & Co., Bruce Elliott has 

4 island display far better when the 

>» is broken up into individual panels, as 

red at the upper right. . . . Karl 

.cht, Lord's, uses side panels and valances 

his island displays; two views of the 
same display are pictured— 


lution by dividing his island window 
State street side of the store into 
ual panels. 
e the largest women’s exclusive 
| shop on State street and catering 
top bracket clientele, Stevens’ makes 
policy to keep up-to-the-minute in 
showing the creations of the leading 
ers of the country. Stevens’ displays 
that policy by keeping the very 
fashions on display. This means that 


us’ windows are actually a preview of 


itest fashions on the market, the 
ne of tomorrow as it were. 





irder to keep the windows ahead of 
arket and to show merchandise im- 


iately after its arrival, the windows 


t constantly are being changed. To 
act, Elliot has the merchandise on 
changed twice a week. The back 


| settings must be such that a change 
tume will effect a window change, 
it having to alter the setting. In 
words the background is kept neutral, 
» as a frame for the apparel shown 
t found that by dividing the space 
large island window, which fronts 
re along State street, into small 
he could create a much larger 
space than could be utilized pre 


‘he panels break the space, per 
the use of a great many more indi 
mannequins than had been possible 
island window taken as a unit, and 
al effect is less cluttered. Used 
nit this island would house no more 
ght to ten mannequins without taking 
rowded appearance. By using the 
as a series of panels, which are 
ted both from the standpoint of 
effect and yet as separate units, 26 
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mannequins can be displayed at a given 
time with no crowding. 

That means more than doubling the num 
ber of garments displayed! 

In cutting this space into panels, Elliot 
set the panels all the way around the island 
and put a solid backing between the front 
and back halves of the space so persons 
on the street could not look through to see 
what was being displayed on the back side 
[t has proved a clever device, for not only 
does this backing serve for background 
purposes, but by cutting the vision from the 
street, it has whetted the curiosity of the 
customers. Before, when the island was 
open from front to back, passersby would 
be content with a glimpse, however incom- 
plete, from the street side, then turn and 
walk away. Thus a great deal of mer 
chandise was given no more than a casual 
glance. Now that the back is completely 
y»bscured from the street, passersby come 
around to see what is displayed there also, 
for the panels carry around as a_ unit 
People thus attracted behind the island to 
see the displays are more likely to be 


[Continued on page 140] 
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Los Angeles Reporting 


By JOHN L. COONEY 


URING the American Bowling Con 
1947 tournament, 

held recently in Los Angeles, Display 
Director C. W. Borum did an 
tie-up for Desmond’s, featuring the “Fol-O- 
Thru” shirt. In the background, a 
large panel held the photographs of the 1946 
ABC champions. In the center of the 
window a mannequin with a bowling ball 
was posed as if he were just releasing the 
ball—for a strike, no doubt. Beside him 
were a_ group. of pins them 
scattered on the floor, and others in the 
air, suspended by wires from the ceiling as 
if they had just been hit. This illusion was 
carried out further by a large jagged edge 
section of construction board symbolizing 
the impact of the bowling ball. On one 
side of the display a mannequin was seated 
table. On the other was a 


gress’ which was 


interesting 


sports 


some of 


at a scoring 


return 
various 


section of a bowling ball rack. 
Several bowling trophies in spots 
in the window rounded off this very effec- 
tive display. 
At Brooks, Display Director Irvin  P. 
Walden gave an international flavor to his 
straw hat promotion with the “Cavalcade 
of Straws—Gathered from o’er the World.” 
Each window featured a different country, 
and a figure, made completely of straw and 
dressed in the easily recognizable national 
costume, was displayed. Each figure wore 
the straw hat that is part of the national 
In the window honoring China, for 
straw figure depicted a 


garb. 
example, the 


—Above, by C. W. Borum, Desmond's. 

Lower left, by Irvin P. Walden, Brooks. . . 

Lower right, by Stanley E. Thompson, The 
May Company— 


familiar flat, 
honoring 


Chinese coolie wearing the 
conical straw hat. The window 
Latin America showed the figure wearing 
the large brimmed Mexican sombrero 
Seamless paper was used as a background 
and the suggestion of a scene depicting the 
life of the country was dry-brushed in. 
Well, it’s straw hat time again, and our 
Los Angeles article would hardly be com- 
plete without at least one more hat wit 
dow. At The May Company, Display 
Director Stanley Thompson did an_ intef- 
esting shadow-box treatment for his straw 
hat promotion, as here. Nine mil- 
heads, all, of course, wearing stra 
Preserved 


seen 
linery 
hats, were used in the window. 
natural grass, rising to a height of 2 feet, 
was used on the floor. In the background 
a large orange, sun-shaped  constructio! 
board cutout helped give the summery feel- 











liar flat, 
honoring 
wearing 
sombrero 
‘kground 
cting the 
d in 
and our 
be com- 
hat win- 
Display 
an inter- 
vis straw 
‘ine mil- 
ng straw 
reserved 
f 2 feet, 
‘kground 
istructiot 
ery feel- 





ing 
ist 
he 


( 


olorful 
am colored French poodle design formed 


inted chartreuse, was 
terial. A large chartreuse pin-cushion 
the floor held jeweled hatpins made of 
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(Los Angeles certainly needs something 
now to give it a “summery feeling.” 
weather doesn’t). 


burnt sienna wallpaper with a 


background for Mary Kay Kerwin’s 


salenciaga’s Salon” window at Haggarty’s. 


mannequin on one side of the window 
dressed in a beige crepe dress. On 
other side a dressmaker’s dummy, 
draped in beige 


er wire. <A _ flower-decorated, 
ox, also on the floor, was partially 
en by the two black and chartreuse 
ion sketches. Measuring tape, assorted 
ns and needles, ribbon and thread on 
floor helped give the desired dress- 
r’s salon impression. The black and 
display card read “Balenciaga’s Dra- 
Drapes—We brought from Paris and 
d for you.” 
he Day You Looked The Prettiest” 
the title of The May Company’s bridal 
low done by Stanley E. Thompson. The 
ground was light blue as were the table 


striped 


and mirror. White netting was draped at 
the front of the very sim- 
plicity of this made it doubly 
effective. 

Display Director William Blackburn 
mingled the old and the new in an inter- 
esting series of travel windows at Bullock’s 
(Wilshire). The mannequins, wearing 
Davidow tweed coats and suits, were seated 
on piles of antique trunks and colorful 
carpet bags. In each window, several pieces 
of modern luggage were grouped in con- 
trast to the antique pieces. In one window, 
a huge antique curved top trunk was sus- 
pended from the ceiling by an ancient block 
and tackle; the enormous iron hook on the 
block and tackle was slipped under the 2- 
inch rope with which the trunk was tied. 
The trunks and carpet bags were borrowed 


window. The 
window 


for the occasion from one of the motion 
picture studios. The handbags, umbrellas 
and other accessories used in the series 


—Upper left and lower right, by Mary Kay 
Kerwin, Haggarty's. . . Upper right, by 
Stanley Thompson. . . . Lower left, by William 


Blackburn, Bullock's (Wéilshire)— 
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were derived from 
pieces. 


At Haggarty’s, 


turn-of-the-century 


Display Director Mary 
Kay Kerwin devoted her corner window in 
the “Fashion Plate” series to a promotion 
of Revlon’s “Fashion Plate” makeup. The 
makeup was suspended from the ceiling by 
ribbons. Bright red shavings were sprin- 
kled on the floor. 

“Figure On Our Corset Shop for your 
Fashion Plate Look” was the eye-catching 
reader used by Mary Kay Kerwin for her 
corset window (not shown). The manne- 
quins used in this series were painted white. 
The head dresses were made of manzanita 
branches, painted white, and white net. 
White paper birds and white flowers gave 
the head dress a decidedly “unusual” look. 
The background was sky-blue seamless 
paper with white clouds dry-brushed on. 
A black screen with chartreuse net panels 
was placed at one side of the window, and 
pale blue netting was used to tie the figure 
to the screen. Large pink spun glass flowers 
were used to relieve the black paneling of 
the screen. The mannequins, needless to 

[Continued on page 149] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This Indian summer window consists 
of three definite units, each accompanied by a 
mannequin. 


Properties: The first warm, mellow tones of early 
fall should be used in this display to create a hazy 
Indian summer atmosphere throughout. Indian 
heads, peeking from behind trees, strike a humor- 
ous note. Apparel worn by mannequins should 
have a cooling effect to create contrast in the 


display. 











Arrangement: This interesting window set-up is for 
the August fur sale and consists of one definite 


unit 


Properties: This scene depicts the cold regions of 
the Northwest coast. Outlined against a re 
splendent horizon stands a towering totem pole. 
A single tur coat is draped at the foot of the 
pole. The window of this display should be treated 


TO represent snow. 





Arrangement: Two units are noted in this display 
showing one of the favorite outdoor sports; that 
of archery. 


Properties: The two mannequins in sports attire are 
equipped with bows. Their arrows have been shot 
into the tarket on the right. Copy card is dis- 
played in lower foreground. 
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COMING UP 








Arrangement: This advance fall display of men's 
wear consists of two units. Its descriptive title 
Craftsmanship'’ best describes the skill used in 
fashioning the suit for the discriminating man. 


Properties: The integrated set-up unit noted in this 
display is one of the best methods to concentrate 
on style. This allows the public to focus on one 
complete outfit. In displaying a single unit win- 
dow effectively, start with the suit style to be 
highlighted and then select complementary acces- 
ories. A piece of wood or stone sculpture is 
shown in the back panel. 














Arrangement: ‘Go West, Young Man’ suggests 
the caption for this ranch display. Here all the 
elements are combined to form a single unit. 


Properties: This typical Western ranch scene con- 
ists of a rustic fence and sign board. Tall, grow- 
ing cactus makes an interesting background for 
the seated mannequin. Horse's head appears over 
tence. This display features ranchwear that can 
take it in the saddle or on the range, for chores 
r for fun. Copy card is shown in lower foreground. 
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Arrangement: No definite unit is noted in this 
special display of men’s shirts; various elements 
are combined to form a pleasing arrangement. 


Properties: This display calls attention to the top 
quality features found in these white shirts. The 
essential point stressed is durability. Copy may 
read, ''As rugged as the sails of a ship.’ A shelf 
model of a sailboat is shown in the background of 
the display. Three shirts on forms are shown at 
graduated levels. Other shirts are displayed along 
with copy card on floor of the window. 
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hicago Display Scene 


By CLARA BALDWIN 


AY BIANCHI arranged a clever group 

of Mother’s Day windows at Gold- 

blatt’s, using central figures’ of 
papier mache done in white with touches of 
pastels for highlights. A back drape to 
complete the design made of papier 
mache to match the figures, as seen in the 
first illustration. The mounted 
on a raised platform which skirted 
pleating All the legend cards 
carried the caption, “Honor Mother!” and 
this particular one also read, “Remember 
cake you cut with glee—so 
she’ll adore to see!” White 
boxes tied with turquoise blue ribbon, sur- 
either 
items for 


was 


group was 
was 


with lace 


she made the 
give her a gift 
rounded by gift merchandise at side 
of the platform, 
Mother’s Day 

For National Baby 
display 


suggested 


Week, Reed 
manager at The 

beautiful window of 
chandise. Using white 


Schlade 
Fair, de 
infants mer- 


man, 
signed a 


enameled wire fix 


tures against an all pink background, the 
entire effect daintiness personified. 
Glass cloth were applied to the 
window glass, and the flowers, merchandise 

everything—was in pink, blue, or white. 

Schlademan used wire fixtures, too, for 
an interesting group of windows featuring 
cottons. Here a matching wallpaper cov- 
ered the valance of the window. The wire 
fixtures were repeats of the same shapes as 
the design on the wallpaper, but in larger 
thereby making a coordinated set. 
In the set pictured the background was 
gray while the fixtures were white. 
The floor with loose grass 
arranged in designs and pod hyacinths grew 
from the The legend read, “Make 


was 
flowers 


sizes, 


wire 
was covered 


grass 


—Upper left, by Ray Bianchi, Goldblatt's. 
. . » Upper right, by Reed Schlademan, The 
Fair Store. Lower left, by Ray Bianchi. 
Lower right, by G. C. Bowen, The Hub— 


your entrance in the summer scene in cloud 
fresh cottons that bob up from the suds as 
fresh as a daisy.” 

An unusual window treatment was. that 
designed by Ray Bianchi for a sponge pro- 
motion in Goldblatt’s State street store 
The entire window was an underwater scene 
with a diver, dressed in an _ authentic 
diver’s suit, gathering sponges. Deep-sea 
growth was portrayed by cut-out wall- 
board with 1 by 2-inch backings. Sand 
covered the entire floor of the window, with 
sponges—some from Mediterranean waters 
and others from Florida—scattered about, 
part of them in their natural state. Sea 
shells were interspersed among the sponges 
A large turtle swam toward the surface 
of the water, held in place by _ invisible 
strings. Glass bubbles rose from the diver, 
and were also held in place by string. The 
window was fronted with glamé, and 
colored lights in dark blue, dark green, 
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in cloud 
suds as 


as that 
ge pro- 
store 
“r scene 
uthentic 
leep-sea 
wall- 
Sand 
w, with 
waters 
about, 
Sea 
ponges 
surface 
ivisible 
diver, 
x. The 
, and 


green, 
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Qe 


turquoise blue, and gray played over the 
whole to produce a submarine effect. 

An interesting window by G. C. Bowen, 
The Hub, was designed to feature men’s 
straw hats. Using a papier mache tree in 
brown as a prop, he arranged a number of 
profile picture frames in white with black 
lesigns to support wire profile heads on 
which the merchandise was displayed. Two 
fully garbed mannequins completed the set, 
is pictured. 

To back a promotion of Catalina bathing 
suits, John Moss, Jr., director of design for 
Marshall Field & Co., set up one bank of 
Field’s State street windows with a series 
of water scenes, two of which are shown. 
In one a pair of new mannequins, hand- 
some figures which are 8 feet tall, appear 
to be swimming under water. The entire 
set is arranged as below the surface, and 
the figures are suspended in a _ horizontal 
position by means of strings attached to the 
The background of fish and sea 
growths is flat-painted on the back and 
side wall panels in tones of blue, while the 
floor of the window is covered with fine 
white sand. <A fish-shaped legend card 
reads, “It’s racing form that wins.” The 


e1ling 


card is caught on a clump of seaweed, and 
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a bunch of blue tinted Spanish moss clings 
to it, while other wisps of moss are caught 
by the swimming figures. 

A second in this group of bathing suit 
windows shows the children’s version, with 
youngsters, tiny mannequins, playing both 
under water and in a boat floating on the 
surface of it. The water surface is created 
through the use of a strip of blue netting 
which stretches midway up the window 
across the entire width and length of the 
display. The child in the boat wears a 
dress and peers at those below in bathing 
suits through a waterscope. The background 
is painted in brick reds and blues. Rushes 
grow at intervals from the sand-covered 
floor. 

For a second series of State street win- 
dows, Moss turned to the summer theatre 
for inspiration. He presented the entrance 
scene in the Randolph-State corner window, 
and, moving south along State street, 
various activities were portrayed both from 


—All displays pictured above are by John 
W. Moss, Jr., Marshall Field & Co... 
Lower left, by John W. Nugent, Madigan’s. 
. . . Lower center and right, by John Chord, 
Montgomery Ward & Co.— 
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before the footlights and behind the scenes. 
The settings were rustic in character, and 
for the curtain call the backdrop was the 
stage curtain itself, which was painted with 
theatrical masques gone rustic. The copy 
read, “Summertime —curtain call cotton 
takes a bow.” The player mannequins 
wore charming cotton formals in this par- 
ticular display scene. 

Moving on to the interior at Madigan’s, 
John W. Nugent created a beautiful decor- 
ative ledge trim with a group of exquisite 
Chinese figures. These figures were plaster 
casts, antiqued by rubbing with mud and 
tingeing them with color. Each figure was 
set in a bed of tropical foliage, and colored 
lights played over it, serving not only to 
emphasize the fashion angle of the store 
but also to create an atmosphere of ele- 
gance. The cases below contained special 
arrangements for Mother's Day. 

At Montgomery Ward & Co., the display 
department, with John T. Chord as director, 
has set up a number of handsome displays 
which created an exceptionally interesting 
effect achieved through stark simplicity. 
One promotion of high color fabrics and 
coordinated trimmings, for instance, con- 

[Continued on page 139] 
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‘s ous, appreciative, fact-seeking New 
gland = public received — witl 
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3 Filene’s on, of handicratt in 


However, though 
extensive SCOpK 


the planning, 


interest 
Ot store execu 
150,000) peopl 

rectl | 

that of las 
probably 

progress 

vas Ss tly imspire 
promotion un the nam 
Revelation 
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re recalle | 


venture, it will 

demonstrated the tra 
cratis. as tik 
New 


life, its production, its industry, its thought 


in 4h: 
Kilene’ 


litional arts and basic in 


spiration behind the Kngland way ot 
I 





and inventiy 


to-wear, Lo! Instance, the craits as all 


designers on a large scale 
total of 


tunity to have merchandise that incorporated 


inspiration to 


Pave a greatel people the oppor- 


much of the high appeal of that made by 


his matter 1s 


hand significant note in t 

at the end of the 
1940, not one 
crait-inspired merchandise could be 
at the 
merchandising effort combined with 
institutional 
eneland that it 
prominent authority 


two-wee k 
England promotion of 
store So allurinegly, 
was the 
the ereat educational and 
Ne WwW 


referred to by Oe 


tribute to artisans 


—Upper loft, New England-made fabrics 
shown during the Filene promotion. . . . 
Upper right, hand-made furniture by The 
Society of Arts and Crafts. Lower left, 
a mannequin portrays the role of potter, 
surrounded by the tools of the craft... . 
Lower right, one of New England's oldest 
crafts is that of bookbinding and illuminating, 
and the display shows examples of the work— 





though, 


Filene’s New England 


genius. In the c: of ready 


subject as “possibly the most 
thing 


section for many 


on the 


structive done for cratits in 
years.” 


New England 


was developed in two distinct 


Filene’s Second Revelation 


stages ovel 


a four- to six-week period. During the 


first stage, the store sought to present hand 


made merchandise as a forceful lesson 1n 


good fitting appeal to those whi 


taste, or 


already liked flne things and which would 
also serve to arouse the curiosity and re- 
spect of those 


satisfied with the 


1 


who had_ previously been 


merely commonplac« In 


the second stage, it proved its own polic! 
of merchandising according to the rules 0! 
good taste. This was accomplished by pre- 


merchandise  pro- 
factories of New 


senting the finest 
duced by the 


England. 


very 
mills and 


preparation for the opening ol 
New 
Filene’s display 
page from the Social 
names as Cabot, Ames, Lyman, Bird, Wells, 
etc., leading the list. It 


During the 
the Second 


Revelation, the 


staff read like a 
with such 


England 
roster of 


Register 


wasn't an actual 





se in the number of employees, how 
but just due to the fact that for the 


two weeks a volunteer force had come 


sct the stage for one of the most 
tional retail store displays ever seen 
What better way could Filene’s 
New England craftsmen and crafts 
than by inviting the Society of Arts 
rafts, founded in 1897 and the first 
ization of its kind in the country, to 
ts 50th Anniversary Exhibition at the 


e's held back nothing in its cordial 
e to the Society. Its city block of 
v space was offered and accepted for 
hibit, and even merchandise in many 
locations was removed for this 
birthday party. The store’s display 
ind associated division were offered 
st the cause. 
ourse, such a major exhibition in- 
numerous problems, many of them 
or the display staff, even though this 
Revelation did not require trips to 
of the way corners of New England. 


Revelation No. 2 
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The Society of Arts and Crafts supplied all 
of the hand-made merchandise, material 
and equipment for display in the half a 
hundred window | settings. In order to 
evaluate the items to be shown according 
to their appeal, size and_ classification, 
Filene’s display executives spent several 
weeks of study at the Society’s own head- 
quarters. During this period, graphs, 
charts, and so on were used to plan in 
advance the types of window layout that 
could be most effectively employed for 
maximum display effect. During this time, 
also, the store’s staff familiarized and in- 


—Upper left, one of the ‘second phase” 
displays during the promotion; the _ institu- 
tional angle of the promotion gave way 
smoothly to merchandise settings. . . . Upper 
right, a mannequin poses as a silversmith in 
this shop scene. . . . Lower left, reproducing 
a view of the first exhibition of the Arts 
and Crafts, Boston, 1897. . . . Lower right, a 
tie-in with Ford's "Men of Gloucester’ motion 
picture— 
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By 
ALBERT C. SMITH 


structed the Society's representatives in 
window display technique—rather a_ size- 
able task for the short time permitted for it. 
When the time came for actual window 
installation, Filene’s display staff worked 
with members of the Society in setting up 
each window. The sign shop of the dis 
play division made up individual signs for 
each one of the hundreds of hand-made 
pieces. These cards described the work 
and identified the creator. The sign shop 
also made up the many novel window and 
departmental signs that linked up New 
England architecture, landscape, industry, 
and other traditional phases of local lite 
with the exhibit. The crafts windows con 
tained only the Society’s merchandise and 
fittings during the first stage of the Second 
New England Revelation. No store mer- 
chandise was presented in these settings. 
This year each window and specialized 
setting attempted quite successfully to 
feature one particular craft—giving the on- 
lookers a chance to view outstanding ex- 
[Continued on page 116) 
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T’S GOING to be a great show! New 

techniques, new ideas, new materials, 

new styling and new people will provide 
more ammunition for displaymen than ever 
largest and most complete 
Display Market Week on record. When 
the doors open at the Stevens hotel in 
Chicago at 9 a. m. on June 23 than 
120 exhibitors will be waiting to welcome 
a crowd expected to exceed 1,500. Special 
entertainment will be provided and all the 
well-known hospitality of Chicago will be 
waiting for the visitors. 

George Silvestri, president of the National 
Association of Display Industries, has 
planned a complete entertainment program 
for everyone attending Display Market 
Week. A moonlight cruise on the “City of 
Grand tickets for local 
broadcasts of national radio programs, 
sightseeing and a combined luncheon and 
fashion show will be ready for the enjoy- 
ment of the men and the women who are 
in town. The State street will have 


before in the 


more 


Rapids,” special 


stores 
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floor of the hotel, in most instances. More 
than 30 requests for membership are still 
pending or have not yet been forwarded to 
the membership committee. 

In previous shows the Market Week has 
been held in private rooms. While some 
members will continue to exhibit in this 
type of space, the majority will have their 
products arranged in the booths of the 
exhibit hall, the lobby and the elevator 
lobby on the lower level of the hotel and 
in the Normandie lounge on the second 
floor. These booths will be open on the 
aisle sides and this factor will be watched 
determine its influence on the 
and the reaction of 


closely to 
type of exhibit 
who see it. 
Registration will be the first order of the 
day when attending the Display Market 
Week. Main desk for registration will be 
in the writing room on the second floor of 
the Stevens. This desk will be open from 
the morning of 22, through 


Sunday, June 22, 
Thursday, June 26. In addition to this 


those 


Banner Market Week 


special displays. The Chicago Display Club 
out in force to make it a wonderful 
program ex 


will be 
week with an 
plained in full later in this article. 

During the past month seven new 
been added to the NADI. 
represent only a few of all who have re- 
quested affiliation, and they were admitted 
in time to participate in Market Week only 


extraordinary 


mem 


bers have These 


after all present members had been accorded 
as much space as was possible. The new 


members will exhibit 1n rooms on the fifth 


By JOHN F. BOWMAN, JR. 


main desk there will be a desk on each of 
the other exhibit floors during the days the 
exhibits are being set up on Friday, Satur- 
day and Sunday, June 20-22. These desks 
will be for the convenience of the manu- 
facturers and for those who find the main 
desk too crowded at the time they arrive. 

Identification badges will be issued at the 
time of registration. These badges will be 
divided into different manufac- 
turers and their representatives, jobbers and 
No registration fee will be charged 


colors for 


buyers. 
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Promised 


but everyone is urgently requested to visit 
the registration desk so a complete record 
of attendance will be available. In order 
to facilitate distribution, the tickets for the 
moonlight cruise, special events and passes 
for guests will also be available at the 
registration desks. The exhibits will be 
open to all who have an interest in display. 

Other items available at the registration 
desks will be a new directory of the mem- 
bers of the association, a directory of the 
firms exhibiting at this show together with 
the names of the representatives who are 
on hand to welcome visitors, general in- 
formation as to the location of special 
events, and the hospitality desk. 

After registration for the show the next 
item will be the location and inspection ot 
the exhibits. No special starting place 1s 
necessary. Walk across the top of the main 
stairs and visit the group in the Normandie 
lounge. Or take an elevator to the third 
or fifth floors and begin your tour there 
Or go to the lower level and start in that 
section. Each floor will have a representa- 
tive group of manufacturers and each floor 
will show material in every line of display 

The greatest concentration of exhibitors 
will be in the exhibit hall and the adjacent 
areas. The California section of the mem- 
bers will occupy the entire east aisle of the 
hall and the balance of the space will con- 
tain exhibits from members in the East 
mid-West, the West coast, and the rest 0! 
the country. 

The Normandie 
floor will carry the exhibits of 
three from St. Louis. 

The third 
rooms will 


[Continued on page 128] 


lounge on the second 


four firms, 
and pl ivate 
Six will be 


ballrooms 
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floor 
house l 1 


—This is a view of the Stevens, site of the 

1947 Display Market Week, and the world's 

largest hotel. . Above, the grand stair- 
case, the Stevens— 
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NEW... 
NEW... 


NEW! 


The most unusual of the 


BLITHE SPIRIT 


mannequins have caused 
traffic jams in front of 


Bonwit Teller’s Fifth Ave. windows. 


“Exciting ’— “so imaginative” — 
“delicate elegance” — are some 
of the comments heard from 


the crowd. 


See them in our New York 
showrooms beginning June 
first and in Chicago at the 


Stevens June 23rd to 28th. 


NAEGELE-HORNER, INC. 


164 West 24th Street, 
New York City 


WAtkins 9-9182 | 
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—One of the third floor interior displays during Gimbel's Bridal Week. . . . Upper right, one of the displays carrying out the bride's theme during 
the promotion— 


Bride’s Week At Gimbel’s 


1 


BROTHERS recently salutes honeymoon displays, travel clothes, lingerie, home. \ special street floor display 
a brides with a whole week ind glimpses of new homes “Philadelphia Belles from 1890 to 1920,” 

1 special displays On each floor of the store, special dis showed today’s bride how vesterday’s bride 

windows showed ~~ plays of interest to the bride were set up looked on her great day. 

Ballerina) On the sixth floor, for instance, the Little Store 

ine ride, tl Starlight White House had the bride’s house tor the 


Bride f a Garden Wed week, while throughout the furniture de 


advertising teatured Bride’s Weel 


each day, including several full pages de 
voted not only to bridal gowns, but. als 


indows tollowed through partments special groupings of furniture 


] 


‘ ; to trousseaux and home furnishings and 
theme with appropriate assisted the bride in planning her new 


bridal gifts. 

Crowning Bride’s Week were the tout 
fashion Bridal Shows held Wednesday 
and Saturday during the promotion. The 
decorative theme of the Gimbel auditoriun 
where the shows were held was. of. bridal 
white satin with a touch of blue. “Marie, 
the famed designer of bridal gowns, exé 
cuted an extensive collection exclusively 
for Gimbel Brothers, which was the main 
feature of the shows. Twelve brides, som 
with attendants, were shown, and the grand 
climax was a cathedral wedding in_ th 
setting pictured here. 

Before each show a drawing of door 
tickets was held. Holders of lucky doot 
numbers were eligible for the grand draw 
ing which took place at the last Bridal 
Show; the main prize was a $125 Alexandra 
de Markorf travel kit, with lesser prizes 
for three other winners. 

\ll of the displays were done under the 
direction of Herman Heidelberg, Gimbel’s 
display director, with props designed and 
processed by David Marder, Philadelphia, 
who is also responsible for Gimbels “As- 
sembly otf Famous Fashions” props. 


—The grand finale of the event was a fashion 
show held in the setting pictured here— 
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More Displays 


OF MEDFORD, OREGON 


Cordially invites you to visit a com- 
plete showing of its display lines at 
Chicago Market Week. There will be 
on view a startling new line of 


Christmas Decorations and Creations. 





THE TIME: June 23-27 1947 


THE PLACE: HOTEL STEVENS 
CHICAGO, ILLINOIS 


ROOM 534 


Ray Mere 

















DISPLAY 


...on and off the 





—The central figure in this group is the new man- 
nequin sculptured by L. A. Darling Company, 
Bronson, Mich., for the “June Bentley’ line of 
Rhea Manufacturing Company. Included in the 
group are Russ Larson, designer; Mrs. Trowbridge 
Stanley; Trowbridge H. Stanley, president of 
Darling; C. H. Helliwell, Rhea's advertising di- 
rector, and N. C. Mathews, manager of the 
Darling Plastic Division— 
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roller-skating— / i ' embryonic stages— 


President of the 
Company, New York 


—Staff members of Timbertone Decorative Com- 

pany, Inc., New York City, get together for a 

party. Missing from the picture is H. Ramsey, 

particularly well known in the display field, who 
was on a business trip at the time— 





Readers are invited to send 
in. photographs of display 
people at work or play, for 
use on this page. Simply 
address them to DISPLAY 
WORLD, Cincinnati |. 
























mannequins by Schuttimauu 


HOUSE of SASCHEL 


This beautiful clay figure is one of a series 
of twelve recently designed by Prof. Sacha 
S. Schnittmann, Sc., and Francine Clarke 
Schnittmann, Sc., and produced as manne- 
quins for commercial purposes under their 
direct supervision. 


Authorized Distributor 


ae 


) a 
EVI RI iy Manface ung oo 


atest Washington Blvd. - Chicago 6, Ill. 


, 


Elaborate 
Display 


Welcomes 


Royalty 


most lavish animated 

history was used by O 
LLtd., to greet the King and 
Queen « ngland their visit to Johan 
nesburg, Sout! fric: In brief, the setting 
portraved tl] al guests, their coach and 
retinue in a procession across the store's 
marques In iddition to the elaborate coacl 
there were 14. he and 10 figures in 

volved in tl 

animated setting 
designed and 


display Man 


molding « 
apler ma ] } decoration 
npleted tgures—w: done in 
departmet 
Interesting animation was a major 
| including a 
second illustra 
air, pawing with his 
did so, only to” be 


vulled k te | ground by the groom 


| 
holding le rel Kthgies of the King and 
Queen were t seen in the coach, turning 
their heads while saluting the crowds. The 
ornate det 1 of the coach itself can be 


} 


observed in th l al 


photograph 

Mechanizing the setting proved to be a 
considerable problem, Lacking a wide range 
of electric motors trom which to choose 
Norman was compelled to make out with 
simple single-horsepower motors, which he 
geared up or down to the speed required 
for each individual motion 

The greater part of the sculpturing was 
the responsibility of the South African 
artist, J. Montgomery. 

Flanking — the main  thoroughtare ot 


burg, the setting attracted traffic 


blocking crowds Perhaps the ultimate 


Johannes 


tribute was paid the display by the King 
himself; according to Harold M. Fridjhon, 
public relations officer for O. K. Bazaars: 
“It so interested the King during his tri- 
umphant drive through the city that the 
royal visitor turned right around in_ his 
seat to stare, fascinated, at this exact 
replica of his coronation procession.” 
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Da 
Starkman 


Fut / 


Genuine 


SILVER MIRROR 


SURFACING 


Amazing and Revolutionary 


Exclusively applied 
to our distinctive papier mache 
and natural foliage 


SEE THIS EXCITING NEW 
ACHIEVEMENT IN DISPLAY 


during 


DISPLAY MARKET WEEK 


HOTEL STEVENS, CHICAGO 
JUNE 23 - 27 


BOOTHS 7, 8, 9, 10, I1, 12, 13 & 14 
3 
520 W. Seventh St. 
Los Angeles 14, Calif. 








Back 
To 


chool 


—The display at the top is by Sol Kamensky, 
J. A. Kirven Company, Columbus, Ga... . 
Center, by J. H. Johnson, Weinberg's, Ches- 
ter, Pa... . Below, by Frank Vermilye, Maison 
Blanche Company, New Orleans— 


OL KAMENSKY, display director fo 
J. A. Kirven Company, Columbus, Ga.., 
did this charming back-to-school dis- 
play for children’s apparel. For natural- 
ness in its posing and in the varied facial 
expressions of the mannequins it would be 
hard to improve on, although Kamensky 
says: “It would have been better had we 
had papier mache children in wooden poses, 
with some sort of a photographer’s back- 
ground obviously filled with school motifs 
but then all that would have been pro- 
hibitively expensive.” As it was, the chil- 
dren were posed before a_ low, natural 
brick wall flanked at one side with bushes 
and at the other by a caricatured photog- 
rapher complete with bird and flashbulb 
Brightly colored wood chips were arranged 
in an irregular pattern on the floor. 

The second display illustrated is by J. H. 
Johnson, who has charge of display for 
Weinberg’s, Chester, Pa., and won $100 first 
prize in the national contest sponsored for 
“Tish-U-Knit.” A college classroom was 
depicted, with a papier mache figure repre- 
senting the instructor at the left, standing 
beside a small desk. Across the background 
was a. blackboard bearing the slogan, 
“Tish-U-Knit Figures for School.” To 
carry out the figures idea, cut out numerals 
were adhered to the blackboard and scat 
tered throughout the display, each figurs 
bearing the name of the featured merchan 
dise. Beside the instructor’s desk was an 
enormous red apple, made of papier mache 

lo round out a store-wide back-to-school 
promotion, Frank Vermilye, display director 
for Maison Blanche Company, New Orleans, 
used the setting pictured in the third photo 
graph to cover the space above the bank of 
first-floor elevators. The lower part of the 
display was finished in a plaid material, 
above which showed _ simulated plaster 
topped by a blackboard. On the dunce’s 
stool in the corner sat a papier mache 
figure of a small boy, while peering through 
the window were other children. The clock 
on the wall had a lighted dial and a 
moving pendulum 
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FALL BLOUSE UNIT 
perfect for windows, 
departmental displays 
or ledges. 30 inches 
wide, 38 inches high 
37.50 


{BSTRACT FALL 
TREE —Self supporting, 
hand etched leaves 
feet high—-7 feet wide 

62.50 including 12 
leaves as shown. Ad- 
ditional leaves - 18 
inches to 10 inches 
long. 25.00 per doz. 


















DECORATIVE HORSE 

to be suspended in 
windows, over ledges, 
ete. 43 inches wide 
50 inches high. All in 
hand wrought copper 
47.50 


CILANT CHRYSAN- 
THEMUM in gleaming 
heavy weight copper 
ompletely hand 
tooled. 30 inches wide 
17 inches high. Flow- 
16 and 20 inches 
ross—-75.00 


° ee 
Vea Nock Stadion 843 TENTH AVE. NEW YORK CI5-5559 














long ago, 
find that 
city’s busiest and most 


morning not 


N A Monday 
St. Louisans woke up to 

one of theit 
Middlewestern shopping districts had been 
Far 
Baer 


a cross-section of the 
windows of Stix, 
white ranch-house 


transformed into 
West The 
& Fuller 


| 
shutters, 


display 
were framed in 
window were 
fronds of real California palm. Small dis 


California pro 


and decorating each 
featuring individual 
treated in the 
with miniature figures adding 
Bedrooms, 


plays 


ducts were manner ot a 


puppet stage, 
dimension to the merchandise. 
and Western living-rooms were cas 


informal, 


patios, 
arranged to underscore the 
that 
decorating. 
California 
shown in palm-fringed, sun 
And one win- 
movie set with 
and 


ually 


“lived-in” ai is a trade-mark of Cali 


fornia interior Fashions created 


by prominent designers wert 
effectively 
exciting 


drenched settings 


dow took its cue from a 
the “star” facing a 
cameras, and the director and his assistants 


all typically dressed, 


battery of lights 


ready to shoot a scene 


i course, in California shirts, slacks and 


sports jackets. 
settings the use. ot 
with 


Chroughout the 
combined 
particularly 
theories to be 


touches ot abstract art 


display was 


with 


straight-forward 


noticeable, in keeping 
later 

Responsible for 
Hollywood 
Washington 


outlined 
bringing this visualiza- 
Vine to the 
Seventh is 


tion ot and cornelr 


f St. Louis’ and 
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Practical Use Of Abstract A\rt 


By CARL JACKSON 


Stix, Baer & Fuller’s display director, Syl 
Rieser. 
pretation of the 
state was the store’s week-long 
on-the- Mississippi” promotion, 
decor, pottery and_ other 
designed and manu- 
Though the exhibits 
imagine 


Occasion for his glamorous inter- 
most fabulous 
“California- 

featuring 


nation’s 


home 
products exclusively 
factured in California. 


fashions, 


could 
bound 


store-wide, shoppers 


California 


were 

that 

fore they entered the doors. 

trend-setter, both 
His silver- 

Stix, Baer «& 
recognition ; 


they were even be- 
seems to be a 


practice. 


Rieser 
in principle 
windows, 
Fuller, have received 
experts consider them a 
bination of practical ingenuity and dramatic 
Especially constructed to 
closer to the 


and in 
created for 
national 


framed 


remarkable com- 
sales-appeal. 
spec- 
with 


bring the merchandise 
tator’s they are 
roller bearings for ease in display installa- 
attention-getting windows, 
different 


eye, also equipped 
tion; they are 
and are adaptable to many kinds 
of displays. 

Taking as his point of departure the fact 
that than a mere 
heaping-up of available Rieser in- 
first of all upon a 


good display is more 


goods, 
sists 


store 


—Touches of the abstract are noticeable in 

this typical display from the 'California-On- 

The-Mississippi'' promotion described in the 
article— 


i cleistae niin, soon Rateactcadineete ee eee 


knowledge of the 
This means a constant correlating of 


JUNE, 


display ideas with current merchandisin 
and advertising policies, so that custon 
are confronted not only with the newest 
best goods, but also with variations on 
theme that may have caught t! 
eye in regular newspaper advertisements or 
direct mail campaigns. 

To this general “first principle” of dis- 
play, Rieser adds others that are 
especially applicable to the presentation of 
high fashion. Every fashion window, he 
feels, should have the dramatic impact of a 
stage set; it should convey a theme related 
both to the merchandise and to the 
tomer’s buying approach. Seasonal displays 
come under this heading, of course—beach 
Christmas windows, et cetera. But 
more unusual basic ideas: world 
events, historic trends, foreign influences 
that help to shape fashion, to give it uni- 

and immediate 
coordination 1s particularly 
important. As a stage set is most effective 
when its smallest details are authentic, so 
Rieser’s “idea displays” make the fullest use 
The right 
only underscore 


Same 


three 


cus- 


scenes, 


so do 


versal glamour spectator 


appeal. Here 


accessories, Savs 
Rieser, not fashion effect 
and give the display an air of distinction, 
but they lend atmosphere as well. 

feels, too, that “headlines” borrowed 
the advertising department are valuable for 
displays that feature an outstanding fashion 
“Pencil-Slim Silhouette,” “Suburban 

[Continued on page 138] 


of props. 


Rieser 


irom 


trend 
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Infinite Eifort 
We created 
i These fashion figures 


. at of Effortless Grace. 


\ You are invited 
Stevens Hotel, 

Suite 504-505 y 

Chicago, or \4j 
Visit our 


\ LIeuy } 


= Showrooms ths 
? 7:3 mF 
Bal Wrorath srupios 


gins 
pai? 236-238 West 40th Street 


> i) New York 18 N. Y, 
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Display Without Epoch 


By RHODY PELTASON 


VES-JEAN PIQUE served his appren- 
ticeship in the ateliers and museums 
Upon returning to this 
country he studied at the Design Laboratory 
of the New Bauhaus in New York City. 
From his experience with art forms Pique 
that all art is based on the tra- 
Even his newest and most original 


of Paris 


believes 
ditional. 
work is inspired by something that springs 
accumulation of our culture. 
museums, theatres, 
material, but he 
idea to be de- 


from the vast 
He makes use of the 
ballets, ete., as 
that deciding on an 
veloped is only the beginning. The inspira- 
tion filtered through the artist’s 
personality to give it life, and, particularly 
introduction of 
media is essential to stimulate interest. The 
some. of 


source 


Says 
must be 


in display work the new 


following description of Pique’s 


recent work and the photographs give an 








interesting example of how well his 
theories function. 

The art of the American Indian based on 
the sand painting and hide designs of this 
primitive people was an inspiration for this 
series which was used as a background for 
travel clothes. On a sand cloth material 
the main figures are outlined in strong, 
bold lines to form a contrast with the muted 


(First 


very 


tones of the powdered chalk colors. 
illustration. ) 

The Bayeux Tapestry, an eleventh century 
masterpiece was the source from which a 
horsemen and 
animated style 
repetition gave the window- 
shoppers a_ feeling of movement which 
helped the sale of shoes through unconscious 
36-inch background © of 
provided an interesting 


frieze of 


The 


decorative 
adapted. 


very 
beasts was 


achieved by 


association. A 
lustrous material 


texture for a relief design done with yarn 
Fluted with pennants in- 
spired from those in the tapestry gave sup- 
port at either end. 

Utilizing the interest aroused by the 
motion picture “Henry the Fifth” and the 
unusual effect of nineteenth-century tinsel 
prints, an attractive idea was developed for 
this display. Cut-out figures of the main 
actors were made of colored tinsel papers, 
highly decorated in keeping with the char- 
acters of the play. Glass panels bearing 
quotations from the play, and photographs 
of the stars helped catch the eye of the 
passerby. 

Simulated lace panels were planned 
months in advance to be used as_ back- 
ground for a collection of very fine evening 
clothes of Empire inspiration. The mu- 

[Continued on page 122) 
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NATION WIDE SUCC 


SOLID COLORS « GENUINE METALLIC HOOKS 








ORDER NOW While Stocks Are Complete 


2%" Diameter Our good fortune and yours! After 
$12.00 Gross last year’s spectacular demand, we 
set the wheels in motion for a 1947 
2%‘ Diameter repeat. Now stocks are on hand for 
$15.00 Gross immediate delivery of these smart 
and gay metallic glass balls for your | 
2%" Diameter Christmas display at these low ~ 
$18.00 Gross prices. Don’t delay. Order today. 





COLORS... Royal Purple Orchid 
_. eo Surprise Pink Emerald Green Turquoise 
ith yarn , a ites Shocking Cerise Midnight Blue Coronet Red 


Chartreuse Silver Glow 





ants in- \ : 
WAS Natural Gold 


ive sup- 


by the . , ~ - ey Kea: ' 
and the 4 _ < - : ‘ : 5 LK ; , : “ : 


yped for - . ° : Ct 
papers, . 
e char- 


graphs : wie FOIL PAPERS RIBBONS 


of the 
planned J 26" Width FOR DISPLAY 
. = . « ¢Surprise Pink * Shocking Cerise No.3 %” 100 yd. Bolt . $3.50 
: eChartreuse ¢ Natural Gold 
¢ Turquoise e Emerald Green 
¢ Coronet Red * Midnight Blue No. 9 1" 50 yd. Bolt . $3.50 


Silver Glow ¢lce Blue No. 40 2 Ya" 50 yd. Bolt $5.75 
¢ Fuchsia ¢ Baby Blue 





No. 5 Ve" 100 yd. Bolt . $4.50 


No. 120 4%" 50 yd. Bolt $8.50 
All colors available, including 


lo yd. Rolls . . . . $2.00 hues that harmonize and match 
loo yd. Rolls . . . $18.00 with the metallic foil papers and 


metallic balls. 
REAM ROLLS 


(Prices on Request) sett =. * 






Art R. Cohen Company 


MODERN BISPLAY EQUIPMERE: 
810 PENN AVENUE, PITTSBURGH 22, PA. 
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COOL AS A DAISY 


Cover floor with various 


size daisies. 


Stand mannequin. on 
block in center of 
daisies, mannequin in 
act of throwing daisies 
to the winds. 


Use fan for breeze. 


Painted sky on rear 


panel. 

















COOL AS JULEPS 


Cover floor with various 


size mint leaves. 


Poles to simulate straws 
on which mannequin 
can sit or lean. 


Drape merchandise on 








right of pole and partly 
on leaves. 








Painted sky effect on 
rear wall. 
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with MAHARAM display products? 


Because it always means a move towards sales . . 

for YOU. Sales that are made easier with attractive, 
attention-compelling display items that show off your 
merchandise to best advantage. If you want real 
stoppers for those window and counter shoppers—see 
Maharam first. It's always a move in the right direction... 


* 


See the new Maharam Line at Hotel Stevens during 
N.A.D.I. DISPLAY MARKET WEEK in Chicago. We'll 
be on tap from June 23 to June 27 in Booths 25 and 26. 
Come see the most outstanding Fall and Christmas 
display creations of the year. The welcome mat is 
out to all. 


* 


*Call on your nearest Maharam Branch or Jobber for 


e@ FABRICS e LEATHERETTES 


e@ DISPLAY PAPERS 






FABR 


ae, 
CORPORATION. 
NEW YORK—130 W. 46th St. e CHICAGO—4 E. Lake St. @ ST. LOUIS—927 Century Bldg. e LOS ANGELES—I113 So. Los Angeles St. 


@ METAPHANE e@VELURTEX e@ ARTIFICIAL FLOWERS 
e KWILT BLOCKS e ROPINGS e LUCITE DISPLAYERS 
e WOOD FIXTURES, ETC. 


\ 


A/T 
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abject poverty, between the modern and 
primitive methods in agriculture, business, 
entertainment and education. The economic 
picture is much confused, because even in a 
single country you will find that conditions 
vary greatly in different sections. 

South Americans wonder at the greatness 
of the United States, usually are friendly 
toward us and would like to trade with us. 
But there are many obstructing barriers, 
such as export controls, exchange restric- 
tions and the resulting lack of American 
dollars. Then there are the with 
Europe and European methods, which they 
better understand from trade relations prior 
to the war. Americans have been slow to 
understand South Americans, but they are 
learning fast and our commercial repre- 
sentatives are there at present in large 


ties 
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numbers. South America is making grat 
strides in industrialization and with is 
will come higher standards of living and 
greater purchasing power. It will int 


better goods and more of them ‘and it will 
look to the United States to fill these needs 

In retailing one finds the same unbeliey- 
able contrasts that exist in the general life 
of these countries. There are retail stores 
of the most modern type, equal to any in the 
United States, and there are: shabby estab- 
lishments doing business in a disorderly. 
inefficient way. The better stores in the 
metropolitan cities are doing a very good 
display job, with windows 
teriors that will compare favorably with 
those in the better United States stores. 
But there are too few of this type. 

The display industry in these countries is 


store and in- 


outh America: Display Market 


(Clemens Scheuer, Scheuer Creations, Inc., 


returned recently from a lengthy business 
trip to South America. The following. its 
his report on conditions and prospects 
there.—Ed.) 

T THE outset let me say that the 


airlines have accomplished wonders 


‘in linking the Americas, as proven by 


the extensive coverage of South America I 
was able to make in a span of only six 
weeks. Air travel is swift, comfortable and 
dependable in South America, although you 
may often hear the contrary. The only 
criticism I can make is that for the most 


part air travel there is largely confined to 


davlight hours because of the mountainous 
terrain. Everywhere the courtesy and_ in- 
terest of airline officials in the comfort of 


their passengers was indeed most gratitying 
Looking back over my trip and surveying 


the situation as a whole, I might say that 
South America presents a picture of wide 
contrasts — between fabulous luxury = and 


® 
= 
* ¥ 
. 


: Cotte 
ott, La Bee nm 


By CLEMENS SCHEUER 
Scheuer Creations, Inc., New York City 
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limited and stores are compelled to 
They would like to 
display goods we 


very 
build their own props. 


purchase many of the 


have to offer but limited dollar balances 
in New York, and governmental restric- 
tions, prevent it. Yet you will find more 


and more American display equipment being 
used and the future is very bright for the 
export of a large volume of display goods. 


The great interest ‘of the larger stores 10 
American display is best reflected in the 
fact that so many of them are subscribers 


to DISPLAY WORLD, which is their onl) 
source of modern display information 

In Puerto Rico, San Juan is a thriving 
retail business communit) 
finds no outstanding retail 


city with a fine 
Although 


establishments, business 1s 
[Continued on page 100] 


one 


done along 





leaves a Pan 


—Above, Clemens Scheuer 
. . The two 


American plane at Buenos Aires. . 


displays are the work of Werner McHeldberg, 
Medellin, 


for Coltejer, Colombia— 
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Your displays will be greater hits with your 
potential customers — and greater traffic-build- 
ers — when they start with a brilliant Sherman 
pictorial. For these increasingly popular pictorials 
are more than beautiful — they combine two 
powerful attention-getting assets: bright season- 
able colors to catch the eyes of passers-by — and 
appealing human-interest themes which increase 
the urge to buy. 














3-DIMENSIONAL “PROPS” 


Highlights of the great new line for Fall and 
Christmas are cleverly designed ‘“‘props’? which 
are amazingly real — a plump, strutting turkey, 
and such oft-used Christmas “‘props”’ as evergreen 
wreaths, decorated trees and peppermint-stick- 
striped candles. And there’s a grand selection of 
photo-murals, pano-murals, water colors and cut- 
outs. 































NEW 107” SEAMLESS PAPER 


Now you can get a complete new range of colors 
in extra-tall, extra-strong seamless paper — 19 
smart shades! You will also find, in the new 
Sherman line, a great array of other outstanding 
construction and background materials, many 
with continuous pictorial designs. 








ASK FOR YOUR FREE DISPLAY GUIDE 


Your Sherman display dealer will soon have the 

































led to new Sherman line on display in his showrooms. 
like to | | See this great new line there — let these new 
ds we || materials help you in your planning. Your dis- 
lances play dealer will also be glad to give you a free 
‘pam copy of the new Sherman Display Guide. Or you 
| et can drop us a note and one will be mailed to you. 
ror the 

goods 
res in 

in the 
cribe rs 
1. 

units 

ret il 

antic PAPER PRODUCTS 

a CORPORATION 

two 

erg, Newton Upper Falls 64, Massachusetts 
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An Eyeftul .. . 
Not’ An Earful 


By A. C. THOMPSON* 
Management and Marketing Consultant 


New York City 


"If display managers will seize their opportunity, with their know-how 
techniques and with intelligent salesmanship, they will hold an important 


key to the answers to management's two questions—'How to maintain 


sales?’ and ‘How to hold or reduce expenses?'... Give the customer 


more of an eyeful of information—and less of an earful of conversation." 


HAT is the biggest problem con- 
fronting the display field today? In 

my Opinion, it is selling opportunity. 

Now, one that opportunity is 
no problem. But I that selling 
opportunity is the problem that 
confronts any group or 
do with 
great 


might say 
believe 
biggest 
ever man, or any 
what 
arises, in a 


any industry, because 
that when it 
measure, depends on what is going to be 
done with you. 

You, as must 
opportunity, must solve your problem as it 
The dis- 


greatest 


you 
opportunty 


displaymen, meet your 
applies in each respective case. 

group has the 
vital, dramatic 
part of selling 
And there 


play industry as a 
opportunity of becoming a 
and important 
than ever before in its history. 
lies the problem. 


What are 


opportunity 


extremely 


going to do with the 
have? With the 
now immediately 


you 
that you now 
opportunities that are 
ahead of you? 
man, a middle man, 
man, depending 
your opportunity 
problem. 

Your opportunity started forming during 
the war 


You can be a bigger 
or you can be a smaller 
upon 
vou tackle 


how you see how 


your 
years, when visual presentation of 
merchandising display, 
An eveful of in- 
earful of 
better service to the 
customer and kept her from “waiting to be 


product, and mass 
proved its effectiveness. 
instead of an 


formation conver- 


sation meant much 
waited on.” 

What do I mean when I use the term “an 
eveful of information—instead of an earful 
of conversation’? Stated simply, it is 


*Address, Southern Association's Con 


ference, New 


Display 
Orleans 


providing a means of getting the customer 
closer to the merchandise she desires to 
buy, and thereby affording an opportunity 
for the widest use of her 
without wasting shopping time engaging in 
a series of questions and answers with a 


vari us senses, 


salesperson. 

A customer is endowed 
why not—in a store’s aim of 
providing the best selling service—permit 
the customer to use all of her five senses, 
instead of just the one of hearing—hearing 
a lot of conversation from the salesperson, 
who frequently is not properly trained to 
get across the selling points of the 


with five natural 


senses, SO 


best 
merchandise ? 

Why not permit the best use of her sense 
feeling, of smell, of taste— 
and then she can best use her last but not 
least important sense—her sixth or 


sense! 


of seeing, of 
common 


If a store develops a program based on 
an intelligent point-of-sale presentation of 
merchandise, permitting the widest use of 
the six senses, then that store can proudly 
advertise that it is actually rendering good 
customer service. 

Most stores claim that they provide good 
customer service, but do they really know 
or understand what a customer 
good selling service ? 


conside rs 


In my opinion, good customer service is 
“selling the customer specific products in 
the manner in which she would prefer to 
buy that particular merchandise.” Retail 
that have not fully appreciated a 
selling service have permitted com- 
petition to grow through the various out- 
lets dealing in specific merchandise. 

Most outstanding examples of 


stores 


good 


such 
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growth, mainly to the competitive  dis- 
advantage of department stores, have been: 

1. Women’s and men’s shoe chains. 

2. The giant food markets. 
3. Variety stores with increasing assort- 
ments and higher price ranges. 

4. Street floor budget women’s and ten’s 
apparel chains. 

5. Major mechanical appliance stor: 

Is it just a coincidence that all of these 
examples of growth in competition, at the 
expense of the department stores, have used 
as a basis for their selling efforts an eye- 
ful of information—instead of an earful of 
conversation? Or is it because their man- 
agements have made a study of what the 
customer considers good service, and permit 
her to buy specific merchandise in the 
manner she would prefer, with a miniraum 
loss of shopping time? 

Traditional thinking, frequently referred 
“Store Policy,” is all too often a 
strong barrier, too difficult to overcome, in 
developing an intelligent and effective visual 
merchandising program for better customer 
selling service. 

“Store policy” is the most nebulous and 
yet most powerful statement of misinterpre- 
tation to stop almost any 
department When 
down the line of executive discretion, who 
either has not the authority, or will not 
exercise it to the extent of saying 
dodge his 
and impede improvements in selling methods 
by quoting, “It is against store policy” 

Point-of-sale presentation and 
selling of merchandise demonstrated _ its 
potential power during the war, when mer- 
chants were forced—sometimes against their 
inclination—to permit customers to see and 
examine large quantities and assortments of 
merchandise that generally were hidden be- 
hind counters and in drawers. 

Unfortunately, in retail establish- 
ments the pendulum swung too far from 
good selling service in many departments, 
and attempts were made to introduce self- 
service operations instead of better oppor- 
tunities for self-calculation. 
such instances—pointed out as horrible ex- 
amples of poor service—many have 
gone back to the other extreme, of hiding 
the merchandise from the customer. Their 
returning to this method of 
“selling” can be summed up in the phrase 
which at time or another we _ have 
heard in almost every retail establishment 
throughout the country: “But our store 1s 
different !” 

Let us for a moment analyze that state- 
ment. What makes “our store” so different 
from the one across the street? 

Is it the merchandise? We all know we 
could visit stores from coast to coast and 
find that the large bulk of merchandise 
carried in any one store will be found in 
other store. Perhaps not to the 
extent of assortments, or depth of stock, oF 
of price ranges, but basically and funda- 
mentally in the main the merchandise is 0! 
similar or identical character. 

Is it the advertising? In any one trading 
area, if a reader should detach the stores 
signature from the ads it would be difficult 
for a customer to determine from layout, 
artwork or copy, which ad_ belonged ‘ 
which store. There are exceptions, pat 

[Continued on page 141] 
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\NACTION LT 


Santa’s Workshop 








This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2. The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Santa by the Chimney 








The Santa Reindeer is beautifully printed in nine colors. It is 33" x 48" x 4" Santa by the chimney is 26" wide, 
and very sturdily constructed with a wooden shadow box frame. The front 41" high and is printed in seven 
has a heavy piece of acetate printed to give the effect of a window with different colors. Santa wags his 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars head and waves his arm. The 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this cost of this display with motor 
display complete with motor is $35.00 F.O.B. our factory. attached is $20.00 F.O.B. Brooklyn. 
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Potpourri 


Anthony B. Golff, display manager for Milliron’s, Los 
Angeles, did the three displays pictured above and at the left 
center. Particular attention is called to the furniture window, 
one of a battery treated in similar unusual fashion. No attempt 
was made to set up the furniture in the conventional room- 
layout manner. The effect of these displays was to convey 
the thought to the customer that several attractive combina- 
tions were possible by the use of the various suggested color 





schemes. The slant of the table and chair gives a semblance 
of action to the window. Note the overhead lighting pattern, 
seen also in the other two photographs of Milliron’s windows. 

At the upper right is one of a series of windows dedicated 
to the promotion of California-made merchandise and featuring 
the different manufacturers’ labels. All windows in the group 
were coordinated, and the continuity was one of the principal 
features of the series. The first window showed sun suits, the 
second presented play suits, the third, cottons, and so on, 
winding up the bank with suits and toppers. The same is 
true of the set-pieces at the right of the windows; these wer 
three-dimensional forced perspective dioramas of typical Cali- 
fornia scenes. 

“And then the honeymoon!” was the title of the Mulliron’s 
window pictured at the left center, showing luggage in the 
foreground; in the rear was a suggestion of a Pullman car. 

At the lower left is a recent window by Norman Hoff, 
display manager for Kline’s, Kansas City. 





Seen immediately below is a display designed by Richard 
Snyder, display director for Frank & Seder, Pittsburgh. 
According to S. H. Wilson, display manager: “Here we have 
taken a dull background and at very little expense trans- 
formed it into a very interesting and masculine knotty pine 
club room. This can also be used for outdoor schemes.” 
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it the left 


See the new products of 
Claremont Paper Mills 


made expressly for the 
display industry--Hotel 
Stevens-fune 23-27. 


P.S. While at the N.A.D.L. 
convention see our Crown 
Mark representatives in 
room 509-A. 
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Title Registered U.S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW .WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY .PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE; President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

. The Promotion of Display. 
More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

. Greater Appreciation of Display's Power in 
Merchandising. 


6. Absolute Independence of Our Editorial 
Columns. 
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Display Support Urged 
For Air Force Day 
The 40th Army Air 


Forces will be observed on Friday, August 1. 
Officially designated as “Air Day,” 
the purpose of the observance is to em- 
phasize the importance of the Army Air 
maintaining the security of the 

States; to make the public aware 
instrument of 

to stress the responsibility of 


anniversary of the 


F yrce 


Forces in 
United 
of air 


power as an effective 


world peace 
the American people in supporting and pro- 
viding an adequate air force; to explain 
the vital 
air research and development; to call atten- 
tion to the Army Air 
tributions to progress; and to 
men, dead, who pioneered the 
] 


development of air power and who served 


need for a continuing program of 


Forces’ many con- 
honor the 
living and 


their country in the air. 
displaymen is 


commanders in 


retail 
For ce 


The cooneration§ of 
Army An 


bringing all these 


urged by 
points home to the public 
through the dramatic presentation of display. 

Each 


relationship 


citizen must be informed of the 


strong air force, 
and the 
Young men who can qualify 


between a 


national security, preservation ot 


peace must 
be acquainted with the opportunities which 


the Army Air 


aeronautics 


Forces offer for a career in 
They must be informed of the 
possibilities for study in 
institutions, as well 
opportunities to learn a trade in the 
fields of aeronautical 
while serving their country. 
Opportunities to dramatize the 


devel carried on 


personal civilian 


academic and technical 
as the 
numerous science 
research 
through the 
AAF are 

such as the development of pres 
cabin 


and pments 


ars of peace and war by the 
numerous 
contributions to 


development. of 


aircraft; 
through the 


surized 


flying safety 
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“ground controlled approach” and_ other 
safety systems; the refinement of jet-pro- 
pelled aircraft; the development of rocket- 
powered planes such as the XS-1, XS-2, 
XS-3; discoveries in the field of aviation 
medicine, and the opening of polar regions 
to air travel. 

Air Force Day will not only stress the 
importance of the Regular Army Air Force, 
but also the significance of the Air National 
Guard, the Air Reserve, and the Civil Air 
Patrol in trained [ 
personnel for an emergency. 

The AAF will conduct nation-wide acti- 
vities to support Air Force Day; these will 
include national public 
ments, television programs, and exhibitions 
of air power. Much of the activity will be 
conducted locally in the cities and towns 
of the nation. Exhibitions and the demon- 
strations of aircraft and flying equipment 
will be included in these local programs. 
Air installations will have open-house on 
certain days which will be announced 
locally. Many patriotic, and fra- 
ternal organizations will join the Army Air 
Forces in observing the day. 
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Be Sure To Attend 
Display Market Week 


will 
June 23rd to witness one of the most in- 
Market Weeks in the 
display. Every displayman is urged to make 
effort to attend. Practically all the 
know-how artistic inspiration of the 
talent will be there 


Displaymen gather in Chicago on 


spiring history of 
every 
and 
country’s best display 
behind the manufacturers’ exhibits; you'll 
be able to pick and choose in the firm 
knowledge that nowhere else in the world 
is there available such visible proof of 
technical versatility and productive 
as your profession's best brains have pro- 


ideas 


duced. 

In addition, as an extra dividend, the 
alert Chicago Display Club is presenting a 
program guaranteed to appeal to you from 
standpoint. Hitherto, vou’ve had to 
rush from exhibits to meetings, from lunch- 


every 
eons to from 
more meetings, always with that breathless 
that a 24-hour day isn’t halt 
long enough. 

This time there is to be 
meeting; thereafter 
utilize 
manufacturers 


salesmen, business deals to 


knowledge 


just one single 
customers will 
time to best ad- 
will be able 
their wares in the happy assurance 


Vou as 
be free to your 
vantage, and 
to show 
that they are not in conflict with a variety 
of scheduled educational assemblies. 
Furthermore, in tune with the times and 
the realization that a displayman is limited 
only by the extent of his vision, the Chicago 





ee 
JUNE 23 TO 27 INCLUSIVE 
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DISPLAY MARKET WEEK 
THE STEVENS HOTEL + CHICAGO 


National Ass’n Of Display industries 
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club has arranged a 
challenge to every forward-looking  indj- 
vidual in display. Elsewhere in these pages 
you will find a detailed presentation of the 
program planned for you. It includes vivid 
ideas in your specialized field, but goes a 
good deal further and brings you up to 
date on what’s going on elsewhere in this 
complicated, interesting world of today 


program that is a 





Speaker Says Advertising 
Must "Pay Freight" 

While advertisng was the 
medium discussed, many of the ren 
made by Jay D. Runkle at the Advertising 
Federation of America convention in Boston 
can likewise be applied to display. Runkle 
is general manager of Crowley, Milner & 
Co., Detroit. 

“During the war we fell into bad, waste- 
ful habits in the use of advertising space, 
We will have to change a lot of bad think- 
ing before our advertising is sharpened up 
enough to do the job that the future de- 
With 200 billions of dollars worth 
of merchandise to move annually, we re- 
tailers have a challenge that will not permit 
the dilettante use of 

“The way of making 
more effective is to make 
responsible for it face up to the 
results produced. We at 
been measuring the 
tising for more than four vears. We know 
exactly what advertisement costs us, 
and what sales are produced, and what ad- 
vertising cost is in per cent to sales. We 
also know how much merchandise we had 
to sell and how much is left to sell after 
the promotion. 

“The only reason why so much mediocre 
and poor advertising has been tolerated by 
management management itself 
did not have the measuring sticks for judg- 
ing the results, and so been at the 
mercy of the opinions and hunches of mer- 
chandise people and advertising people alike 
when it came to advertising.” 

In a caustic criticism of display policy 
which does not permit the use of price cards 
in the window, J. M. Ellis, sales promo- 
tion manager of G. C. Murphy Company, 
McKeesport, Pa., said: “Shoppers want to 
know prices. If window displays are so 
pretty that a price tag would spoil their 
beauty, then stores should sell tickets and 
charge admission to see them.” 
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Sylvor Company 
Adds Bradley 


Kathleen Bradley, who has operated her 
own free-lance display studio in New York 
for the past several years, has joined the 
Sylvor Company as art director and de- 
signer. Sylvor, with new offices, workshops 
and showrooms at 540 West 2Ist_ street, 
New York City, is expanding its previous 
lines, introducing new lines of display crea- 
tions and experimenting in the development 
of new techniques. 

As a free-lance artist, Miss Bradley has 
created displays for high-fashion Manhattan 
concerns. She has been equally successful 
in designing and executing both interior 
and exterior displays. She also created the 
translucent stylized reindeer for the 194 
Christmas windows at Bergdorf Goodman. 
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Baseball Week Contest 
Won By Cannon 


| Zane William Cannon, H. J. Schrader & 
Co., Warsaw, Ind., won first prize in th 
window display contest which featured the 
annual observance of National Baseba 
Week, March 29 to April 5. He was pz 


sented with a $100 Savings Bond by 
Sporting Goods Dealer, St. Louis, which 
~ | sponsored the observance, and a “Revolyo” 
Direct from Manufacturer | displayer by Revolvo Displayers, Peoria, Ill, 
| Second prize and a $50 Bond was won 
by the VanDervoort Hardware Company, 


t You Lansing, Mich. Third and a $25 Bond 
oO went to Vincent Abbott of Abercrombie & 
Fitch, New York City. Fourth, fifth and 
sixth prizes, of $10 each in Savings Stamps, 
were awarded to Jack A. Hybarger, Leon- 


ard’s Department Store, Fort Worth; Edwin 
DISPLAY JOBBERS T H. Carlson, Clapp & Treat, Hartford, and 
Fred E. Johnson, Delta} Hardware Com- 


pany, Escanaba, Mich., respectively. 


s Case ; = 
Entries in the 1947 contest were more 
e 1 Cl our a ronda than 50 per cent above those of the pre- 





ceding year. Observance of National Base- 
ball Week was more universal than at 
any time in the past. The Sporting Goods 


ALL WIDTHS — COLORS IN STOCK cae ses Pek ek 
Week, National Tennis Week and National 
and to Your Special Order Hunters’ Month. 








IMMEDIATE DELIVERY on Hard-to-Get Colors as eine amend 
Orange, Eggshell, White, Rust, Gold and Maroon g " 


A new group in the field of three- 
~w ~ nn dimensional presentations of products and 
ideas, Transpari-Parts, 130 West 42nd 

o & * ‘ : é 
street, New York, has been tormed_ to 
Gros-Grain Ribbon Our Specialty specialize in scale models, point-of-sale 
displays and X-ray renditions of mechanical 
Also Cut-Edge Taffeta and Satins goods and appliances. The firm purports 
to be able to reproduce in transparent 
te ” laa plastic any part for which a blueprint or 
sketch can be supplied so that, when such 


K CoO M PA i Y parts are assembled into products for show 
e purposes, the prospect can see what goes 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 on aane. 


Chief uses for “Transpari-Parts” are re- 
ported as: trade show exhibition, portable 
. . . . . . 
Selling Agents for sales demonstration, job training, point-of- 
sale display, dealer demonstration, show 


« 
The Past Narrow Fabrics Corp. window, and permanent reception-room 


. centerpieces. 
Middletown, Conn. Principals are Lewis H. Barry, of Diss 
MANUFACTURERS OF RIBBONS play House, Philadelphia, and Harry W. 
Smith, Jr., of the John Mather Lupton 
Agency, New York City. They are building 
a national sales organization to offer on a 


YY wider basis the skills of model craftsmen, 
ceramists, and plastic workers whose 


oe ILLU Vi | N ATED 1 IS PLAYS activities have so far been only regional. 


* | , ‘ 
all g New Mannequin Wigs 
: Signs ) Complete signs acid etched, oS | Are Announced 

E sand blasted” or _— silk a | i : ; . 
é point Jee - tone seas eats Expertly : | New developments in mannequin wigs, 
engraved on Luche of under the name of “Yarntex,” have been 


¢ ) Plexiglas. The highest I 
RADI quality standards are re- announced by Meyer Jacoby, president ot 


ansonia te flected raggosag on ore Arranjay’s Wig Company, New York City. 
one si ,000. ay : 
WEF swrionizen DEALER i ” -adilaa ; | According to Jacoby, who has been manu- 
sign company _ facturing wigs on a mass production basis 
Be —_ 


SPECIAL ORDERS since 1919 and who holds several patents 

: 110 morton street hehe : seen" i esis Mliads covering designs and construction, the new 

pe ee sbpns ao : “Yarntex” wigs are modern in appearance, 

new york 14, n. y. iL - eal eiaieceiaininamaaini available in all colors, durable, adjustable 

in size, capable of being redressed and 
restvled, and are attractively priced. 
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QUICK-CHANGE PRICE CARDS 
MULTIPLY YOUR PROFITS 


ar, % 


aan 


‘ we 
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aa 


Local merchants and display 
men will snap up these cleverly 
designed Changeable Price 
Cards. Prices switch quicker 
than you can say abacadabra. 
In fact, many stationers use 
these attractive price displaysto 
help sell their own merchandise. 


EUREKA SPECIALTY PRINTING CO. 
Stationery Division, Dept. DW 


Scranton, Pennsylvania 


@ gold or 
€s wi 








ORDER FROM YOUR JOBBER 
TODAY — OR WRITE DIRECT 
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No. F-411—OLD FASHIONED WELL UNIT 


Constructed of pecky cypress wood, stained and 
dry brushed in hand crafted finish. Cedar slabs 
on base. Beautifully trimmed with preserved 
spotted oak leaves, gorgeous artificial grapes, 
grapevines, and miscellaneous foliage. This set 
plece is an actual reproduction of an _ original 
water well, over 50 years old. It may be used 
outdoors as well as for many display purposes. 
Made in 2 sizes: 

Large—63” high x 36” wide. 
Small—41” high x 24” wide. 


Price $19.95 
Price $12.95 





A full line of exquisite Set Pieces—Arti- 
ficial Flowers, Novelties and Preserved 
Foliage. 


FALL ant CHRISTMAS 


See Us at... 


N.A.D.I. Market Week— 
Stevens Hotel, June 23-27 


Rooms 504-A and 507-A 


JOBBERS! Contact us at the show or write for photos. The most sensational line 


of low price, high styled items, ever shown. 


M. G. M. DISPLAYS ING,, 1829 E, Venango St., Philadelphia, Pa. 
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Modern Lamps Displayed 
In Philadelphia Store 

Stressing the theme of modern styling 
with plastics, a series of 14 different Ross- 
Frederick lamps were recently displayed in 
the Philadelphia store of Hardwick & 
Magee, specialty home furnishers, for a 
two-week period. The display broke a 108- 
year-old tradition of the store against com- 
plete lamps displays in the exterior show 
windows. An _ interior showing supple- 
mented the window display. 

In the unusual exterior presentation, 12 
table lamps were shown in_ individual 
shadow-boxes supplied by Ross-Frederick 
for the first time to any store. Mounted in 
a semi-circle, the plywood shadow-boxes 
provided picture frame settings for the 
lamps. Each lamp was lighted and _ the 
overall arrangement illuminated by regular 
window spotlights. One floor lamp bal- 
anced the display at the left edge of the 
shadow-boxes. Completing the exhibit was 
a modern coffee table holding a diamond 
shaped table lamp. A large hand lettered 
sign advertising “A most unusual collection 
of modern lamps” was placed near the table. 

A main floor alcove supplemented the 
exterior display with a duplicate showing 
of the series. Arranged horseshoe fashion 
around the alcove, the distinctively styled 
lamps were simply presented against a 
plain white wall background. Pleated drapes 
attached to the display tables added a har- 
monizing effect. In the center, a_ single 
lamp placed on an occasional table near an 
overstuffed chair created the impression of 
a modern living room setting. The alcove 
was in a prominent position between the 
main entrance and elevators. 

Throughout the two-week period, one- 
quarter column ads in Philadelphia news- 
papers called attention to the display. Offi- 
cials of the store expressed satisfaction at 
the results and said the display brought 
an unusually favorable reaction from the 
public. 





Dana O'Clare Will Direct 
Arnold Constable Display 


Dana O’Clare has been retained as di- 
rector of display for the Arnold Constable 
stores, New York City. In announcing the 
addition of this retail group to his list of 
clients, the head of the firm of Dana 
O’Clare, Inc., pointed out that a permanent 
display staff will be maintained within the 
store to execute the program under his 
direction. 

James A. Dingivan, vice-president of 
Arnold Constable, stated that June 16 had 
been set as the official starting date of the 
new activity, although conferences had 
already begun on the coordination of the 
display program with the merchandising and 
advertising plans of his organization. All 
aspects of the display will be 
directed by O’Clare, including window, in- 
terior, and architectural features. 

Other clients of Dana O’Clare, Inc., in- 
clude many of the exhibitors at the Inter- 
national Textile Exposition which opened 
last week at Grand Central Palace. Among 
the companies served by this display firm 
are: J. P. Stevens & Company, Stonecutter 
Company, Vogue, Harper’s Bazaar, Elgin- 
Mills, Onondaga Silk Company, Stunzi Sons 
American, and Van Raalte. 
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Nee CBEVERAL DISPLAY'S 
FALL and CHRISTMAS 


ATTRACTIONS 
IN FEATURE TRI-CITY SHOWING 


CHICAGO \EW YORK 


Visit our exhibits at Booths 39, 40 and 41 during Visit our permanent, air-conditioned New York 
N.A.D.I. Market Week at the Stevens Hotel, Showroom, 500 Fifth Avenue Building at 42nd 
June 23 to 27. Street (lower level). Complete Fall and Christ- 


mas showing. 


CUNGINNAT 


See our Fall and Christmas attractions in the 
making in our factory. Complete line now on 
exhibition in our showrooms. 






























































Our Fall Catalog is just off the press! Write for your free copy today. 


GENERAL DISPLAY 


MANUFACTURERS OF ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 
500 FIFTH AVENUE 
CINCINNATI 2, OHIO 


NEW YORK 18, N. Y. 
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DISTINCTIVE) 


CHRISTMAS 
GARLANDS 
WREATHS 
SPRAYS 


Our Christmas decorations of various 
flame-proofed preserved foliages in 


selected by several of Fifth Avenue’s 
leading stores — and others — last 
Christmas. 


Miss Mary Merrill of the Bergdorf | 
5th Avenue, | 


Goodman Company, 
New York, says: 


“Your wreaths were simply 
beautiful; so distinctive and 
well-styled. We were de- 
lighted with them.” 


We believe we have surpassed these 
this year, and have added several 
items. Everything is reasonably 
priced. For full particulars, write: 


-FAWNFIELD 
DECORATIONS 


EASTON, 
CONNECTICUT 


Complete Fall 
being shown at: 
200 EAST 72ND STREET 
NEW YORK, N. Y. 


RALPH N. LEONARD 
New York Representative 
Phone: REgent 7-9418 





| T. ‘Chord. 


| A. E. 





| ner. Harcort, 


| Parsons. 


Sherrill Whiton. J. P. 





Hornung. 


and Christmas line 


DISPLAY WORLD 


JUNE, 1947 


Display Bibliography 


response to numerous requests, the 
following display bibliographies have 
been compiled. The first is by Frederic 
Anderson, display director for Kline’s, 


| Detroit: 


DISPLAY 
Principles of Window Display. By James 
Hamilton Pickens. A. W. Shaw Company. 
The Window Display Manual. By John 
Display Publishing Company. 
Displaying Merchandise for Profit. By 
Hurst. Prentice-Hall, Inc. 
Handbook of Window Display. By 
liam Nelson Taft. McGraw-Hill 


Wil- 
,00k 


| Company. 


unique designs and finishes were | 


Fundamentals of Window Display. By 
Charles Ellison. 
Dealer Display Advertising. By 
Gross. The Ronald Press. 
Window Display for the 


Blandford Press, Ltd. 
ART 

Every-Day Life. Goldstein 
Goldstein. The McMillan Company. 
Art Through the Ages. By Helen Gard- 
Brace & Co. 
DECORATION 
Decoration. 3y. Frank 
Doubleday, Doran & Co. 
Interior Decoration. By 
Lippincott Company. 
Joseph 


Michael 


Drapery Trade. 


Art in and 


Alva 


Interior 
Elements of 


Encyclopedia of Furniture. By 
Aronson. Crown Publishers. 

The New World Architecture. By Shel- 
don Cheney. Tudor Publishing Company. 

History of Architecture. By Banister 
Fletcher. Charles Scribner Company. 

POSTERS AND SIGNS 

Lettering From A to Z. By Clarence P. 

Ziff-Davis Publishing Company. 


» 


Poster Design. By J. 4. 


J Biegeleisen, 
Greenberg’s. 


FASHION 

Economics of Fashion. By Paul H. Ny- 
strom. The Ronald Press. 

This Is Fashion. By Elizabeth 
Meyers. Harper & Brothers. 

Men, Too, Wear Clothes. By Dorothy 
Stote. Frederick A. Stokes Company. 

PSYCHOLOGY 

Psychology in 
Poffenberger. 
pany. 

Psychology in 
A. J. Shaw. 


Burris- 


Advertising. By Albert T, 
McGraw-Hill Book Com- 


Business Relations. By 
McGraw-Hill Book Company, 


COLOR 

A Color Notation. By A. H. 
Munsell Color Company. 

Practical Color Management. By 
erick Crewdson. Frederick J. Drake & Co. 

The Theory and Practice of Color. By 
Snow and Froehlich. The Prang Company. 

Light and Color in Advertising and Mer- 
chandising. 3y M. Luckiesh. D. Van 
Norstrand. 

Color and Design in the 
By Elizabeth Burris-Meyers. 
Brothers. 

Colour-Music, the Art of 
Adrian Bernard Klein. The 
ley Publishing Company. 

Selling With Color. By 
McGraw-Hill Book Company. 

The following was compiled by the Busi- 
ness Information Bureau of the Cleveland 
Public Library: 

Colour in Display. Sy 
The Blandford Press, Ltd. 

Dealer Display Advertising. By 
Gross. Ronald Press Company. 


Munsell. 


Fred- 


Decorative Arts. 


Harper & 


Light. 3y 
Norman Hen- 


Faber Birren. 


Quentin Crisp. 


Michael 








—Starkly simple display treatments have predominated at Best & Co., 





New York City, since 


the store moved to its new location— 
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\i.play—The Master Reaper. By Edmund 

Patterson Displays, Inc. 

Dicplaying Merchandise for Profit. By 
\ FE. Hurst. Prentice-Hall. 

H to Put the Win in Windows. 
Nennison Manufacturing Company. 
7 Practical Display Instructor. By 


Richard Harman. Blandford Press. 
Selling Through the Window. By Harry 
The Studio. 
Blandford 


Trenthowan and others. 
Show Window Backgrounds. 


610 Ideas for Showcards, Window Signs, 
nd Advertisements. By William Savenor. 
\rthur C. Croft Company. 

Tested Display Ideas. Printers’ Ink. 
\ieGraw-Hill Book Company. 

Window Display Above All. By Herbert 
\. Casson. The Efficiency Magazine. 

Window Display; Circulation and Mar- 
ket Coverage. By John Power. Advertising 
Research Foundation. 

The Window Display Manual. By John 
l. Chord. Display Publishing Company. 


SPECIAL PRODUCTS 


Displays That Sell Cosmetics. By Lester | 


Gaba. Drug & Cosmetic Industry. 

How to Make Grocery Windows Pay. By 
William L. Butler. The Progressive 
Grocer. 

60 Special Window Displays. 
\ssociation of Retail Grocers. 

ANIMATION 

Display Animation. By I. L. 
Reeder- Morton Publications. 

Motion Display Mechanics. By I. L. 
Cochrane. Reeder-Mortion Publications. 

DESIGN 

Contemporary Art Applied to the Store 
and Its Display. By Frederick Kiesler. 
Brentano’s. 

Contemporary Shops in the United States. 
By Emrich Nicholson. Architectural Book 
Publishing Company. 


National 


Cochrane. 





Store Interior Planning and Display. By | 


\. Edward Hammond. Blandford Press, 
Ltd. 

Etalages. By A. Manera. Art and Archi- 
tecture 

PERIODICALS 

DISPLAY WORLD. Display Publishing 
Company. 

Chain Store Age. 


lications, Ine. 


Lebbar-Friedman Pub- 
Hardware Age. Chilton Company. 

The Progressive Grocer. Butterick Com- 
pany 

Signs of the Times. Signs of the Times 
Publishing Company. 





Tentoni Rejoins 
May's, Brooklyn 
_ Replacing George Sloane, resigned, Al 
fentont has rejoined May’s, Brooklyn, as 


manager. He was with the firm | 


‘ht years prior to entering the free- 
tield a year ago. 





Creative Displays, Inc., 
New St. Louis Firm 


CLnder the name of Creative Displays, Inc., 
display equipment firm is entering 


din St. Louis. R. J. Flynn and Al 


street, featuring mannequins, fabrics, 
and other equipment. 


have opened their showroom at 613 | 
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See our Xmas Line 
N.A.D.I. MARKET WEEK 
June 23 - 27 
Hotel Stevens, Chicago 
Booths 19 - 20-21 
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OAM sunctly 


Displaymen everywhere have ac- 
claimed the extraordinary display 
possibilities of these roll screens. 
Illustrations demonstrate how Dis- 
play Director Guy C. Bowen of the 
Henry C. Lytton Co., Chicago, util- 
izes the screens to gain interesting 
effects. The full screen can be easily 
sawed to yield three 21" sections 
or twa 36” sections. 

Ask for our No. 1192 imported 
Swedish Roll Screens. In Natural 
wood only. Prices: 

ae $63.00 
ot get 2 


*Patent Pending 


31 WEST 31ST STREET - 
27 East Monroe St. (Werner Le 


WEW YORK IW.Y. 
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During NADI MARKET WEEK — June 23-27 


‘America’s Most Complete Line 
of Display Materials” 


will be on display in the 
Normandie Lounge -- Stevens Hotel 
A Great 9-Booth Exhibit 


Featuring Our Fall and Christmas Lines 


STEVENS 
HOTEL 


JUST 2 BLOCKS 
FROM THE 
STEVENS HOTEL 


CHICAGO SHOWROOM 


20 East Congress 
Just 2 Blocks From the Stevens Hotel 


20 Windows --- 2 Floors 


FALL — BACK-TO-SCHOOL — CHRISTMAS 


Flowers — Papers — Fabrics — Mannequins — Fixtures — Supplies 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE ST. LOUIS 3, MO. 

















NOW READY... 


with the most complete line of 


CELLOPHANE DISPLAY SPECIALTIES 


FLAMEPROOF in the history of our company 


@ CELLOPHANE FRINGE wiles 6 
e CELLOPHANE WREATHS See our Exhibit in Room 547, Hotel Stevens, 
June 23-27. 


© CELLOPHANE ELECTRIFIED 
STANDARD CELLULOSE 
& NOVELTY CO., INC. 


e CELLOPHANE CLOTH 
476-478 Broome Street New York 13, N. Y. 


eee 
e DISPLAY FLOWERS 

e XMAS WREATHS 

@ NEW DISPLAY ITEMS 
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SOUTH AMERICA: MARKET FOR 
U. S. DISPLAY GOODS 


(Continued from page 86] 


American lines. It is a 
munity with prospects for great expansion, 

Port of Spain, Trinidad, is typically 
English in every way. British currency 
and customs prevail, and the retail stores 
are chiefly owned by British syndicates, 
The population is a mixed breed and very 
backward. 

Rio de Janeiro, Brazil, really gives one a 
thrill with its beauty and modern appear- 
ance. Much construction is going on and 
there is a tremendous expansion in pro- 
gress. The street levels have the renowned 
arcade construction, which keeps the store 
windows back from the building lines. This 
is necessary as an escape from the hot sun, 
used lavishly. Notable is the 
variety of architecture. Sao Paulo is nearly 
as well developed as Rio and growing even 
faster. There are some extremely modern 
and up-to-date stores in these cities. (An 
oddity is that shoes are always displayed 
singly and not in pairs.) Many of the 
stores have entire open fronts and the sales- 
people when not busy with customers loll 
on the sidewalks. There are hawkers in 
front of many establishments, ready to prey 
upon any prospective customer. 

Buenos Aires, Argentina, is a_ fantastic 
city and seems to be nearly a replica of 
Paris in appearance and atmosphere. Al- 
though the stores are not as modern as one 
sees in Brazil, on the a better dis- 
play job is done in the better stores there. 

Santiago, Chile, is a very old city, but it 
has beautiful government buildings and 
excellent stores. The country is noted for 
its fine resort hotels and does a big tourist 
business. 

Ecuador is very backward. There is 
nothing noteworthy except the quaintness of 
the country. It reminds one of Mexico. 

Lima, Peru, is the flower spot of South 
America. There are no tall buildings there 
at all, but there are some modern stores. 
This country, too, is reminiscent of Mexico. 

Bogota, Colombia, seemed to be the 
poorest city visited on my trip. It is very 
old, the buildings are dilapidated, and _ the 
retail stores are very backward. The chief 
merchandise is confined to textiles and yard 


2 ods. 


prosperous ym- 


Glass is 


whole 


Caracas, Venezuela, is a busy, modern 
city, expanding with great rapidity. There 
is an air of speed and action and retailing 
is rapidly taking on a modern appearance. 

Flying in South America is really sen- 
sational. Most capital cities are on hill- 
sides and your flight takes you over dense, 
unexplored jungles and towering mountain 
ranges. There are many foreign airlines 
in operation and the competition for traffic 
is very keen. 

The writer heard a lot about the 
pletion of the Pan American World Air- 
ways System; when it is completed 1 
should bring about a great increase 1 
tourist trade and in commerce, facilitating 
travel between North and South America. 

The hospitality I received throughout m) 
journey will always remain a memorable 
part of the trip. Everywhere I was well 
received by the store managers themselves, 
who were eager for me to inspect their 
establishments and to offer suggestions 10! 


com- 
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4352 SUNSET BLVD. 
HOLLYWOOD 27, CALIFORNIA 





ARYSTALITE 


Krystalite 


Excellent 


e is unbreakable and washable—available 
in gleaming white and many other colors. 


for Summer fur and other seasonal displays accord- 
Wonderfully economical and 


ing to 
versatile. 


tic log texture surface. 
30 inches, 


ind 3 
] 


colors selected. 


Order yours today! 


RUSTIC LOG DISPLAY 


x 


Log Brown, er 
Pink. 


ellow, 


In 


DEALER INQUIRIES INVITED 


color, 


GLO-BRITE PRODUCTS, INC. 


ALSO HEADQUARTERS FOR COMPLETE LINE OF SPUN GLASS PRODUCTS 


Available 


weight only 


Pastel Green, 


Each 
$1.00 


additional 


In 
8 





32 x 20 


OZ. In 


$4.95 


FEATHERWEIGHT Unbreakable Revolutionary NEW PLASTIC 
Now in Three Sparkling ORIGINAL DISPLAYS! 


Krystalite—the plastic material you’ve been looking 
for is now available in these three new, fully 
dimensional displays. The sparkling brilliance and 
unique texture of Krystalite gives each of these 
displays the seasonal effect you want. 





UNIQUE CHRISTMAS TREE toad 


White crystal with contrasting green or red 


metallic jewels and _ silver foil garland. RUSTIC PICKET FENCE 


al eet 4 eras it, al Authentic character. 34 inches high by 32 inches 

10 x 18 x 4 inches -xcellent as a column, long, weight only 14 oz. Available in same colors 
ledge piece and for showcase in- $3 25 as log display. 5 95 
teriors. Individually boxed. Each ® Gleaming White, each ‘a 


In color, $1.00 additional. 


o SEE THESE DISPLAYS AT THE NADI CONVENTION IN CHICAGO OR AT OUR SHOWROOMS 
Call Hollycourt 6454 for FREE transportation from your hotel 


6415 NO. CALIFORNIA AVE. 
CHICAGO 45, ILL. 














Attention 


JOBBERS 


We are happy to announce that due to 
improved production facilities, we are 
now able to take on new JOBBERS IN 
NEW TERRITORIES. 


We carry a beautiful and complete line 
of Women, Juniors, boys and girls 
mannequins. We also have 3/4, Blouse, 
Shoulder and Headless Forms. 


All Inquiries Invited! 


Our Mannequins are made of a HARD- 
TEX composition, are light in weight and 
Absolutely no percentage of 
plaster is used in the manufacturing. 
The wigs are made of horsehair and 


resistant. 


come in many beautiful styles and colors. 


U. S. MANNEQUIN 
MFG. CO. 


Creators and Manufacturers of 
Mannequins for Window Display 


10-15 46th Avenue 
Long Island City I, N. Y. 
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improvements along modern display lines. 
In most was invited to luncheon, 
although in too few instances was I able 
to accept because of the lack of time. 

Throughout South America business is 
closed tight between the hours of 11:30 a.m. 
and 2 p. m., and the stores are boarded up 
with shutters during this period. There is 
not the bustle and hurry that is prevalent 
in America, but they get along in their own 
way and are making rapid progress in 
adopting the modern retail methods we 
know in the United States. 

I can not well this brief article 
without mentioning the night life in the 
metropolitan cities, notably Buenos Aires 
and Rio de Janeiro. There are lavish night 
clubs, with decorations more beautiful than 
imagined, and with entertainment 
that is superb. And in the best spots the 
food is excellent, the service unexcelled, 
and the price is right. 

The American display industry would do 
well to explore the possibilities in South 
America and to study the methods that will 
meet with acceptance. After all, the exist- 
ing difficulties will soon be eliminated, and 
if American display houses are awake to 
their opportunities they will find a_ big 
market which will make possible the ex- 
pansion of our large display industry and 
help keep the United States the world’s 
display center. 

I learned much from my journey, I hope 
that some of the many fine men in the 
retail field there whom I met got something 
worthwhile from me, and I look forward to 
visiting our Southern neighbors again. 

One senses also the need for hemisphere 
and this will strengthen as our 
businessmen visit Latin America and give 
them an opportunity to know better the in- 
tegritv and character of American business. 


cases, I 


close 


can be 


solidarity 


Northern Display Executive 
Looks For Big 'Upturn" 


Larry Lyons, sales manager of Northern 
Display Fixtures, a division of the Northern 
Mill & Turning Company, 1828 West Hub- 
bard street, Chicago, has just returned from 
a tour of the Eastern states and predicts a 
substantial upward trend for the display 
field. “I believe the display business will 
take a big turn for the better shortly after 
the Chicago announced. 
“Stores everywhere need new equipment for 


convention,” he 


featuring new fall merchandise of all kinds.” 
Northern manutactures 

a modern units including 

triple-tier motor driven turntables. 


Display Fixtures 


line of display 


Change Of Positions 
For Oulette 


Clifford QOuelette, who has been’ with 
Hughes & Hatcher, Detroit, for several 
vears has resigned in order to join Peter's 
Sporting Goods Center as display manager. 
\n active member of the Detroit Display 
Club, QOuelette has part ot the 
Detroit display scene for the past 20 vears. 


been a 


Stromberg Returns 
After Lengthy Trip 
Stromberg, Mutual 
Company, has 
headquarters in Cleveland 
month trip through the West. 


Display Manu- 
returned to his 
after a two- 


Dave 
facturing 
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e 
NADI 
LIST OF MEMBERS 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics ¢@ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Associates @ Arrow 
Dec. & Fixt. Co. @ Austen Displays ¢ 
C. Barrango Co. @ Bliss Display Corp. @ 
Bonafide Disp. & Dec. Co. @ _ Botanical 
Decorative Supply Co. @ Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley, 
Dunton & Co. @ The Carrata Co. @ L. J, 
Charrot Co., Inc. @ Chelix, Inc. @ James A, 
Cole Co. @ Columbia Display Materials Co, 
bined Industries @ Cook & Meier @ Crown. 
Mark Paper Corp. 


Emil Corsillo, Inc. @ Coy, Disbrow & Co. 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Ine. 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Effects 
@ Display Equipment Corp. @ Display Man. 
nequin, Inc. @ Display Products Co. @ Doerr 
and Associates @ Durable Displays, Inc. @ 
Facil Fabrics Co. @ Feder Industries, Inc, 
@ Frankel Associates, Inc. @ Frankel Display 
Fixture Co., Inc. @ Fren-Zee Store Equip, & 
Fixt. Co. @ Gardner Displays Co. @ Garrison- 
Wagner Co. @ Earl W. Gasthoff Co. e@ 
General Display Corporation e@ General 
Display Studios © Glass Light Rotary 
Display Mfg. Co. @ Grant & Silvers, Inc. @ 
The Greneker Corp. @ Grimm-Lambach Co. 
@ Victor Haida Displays, Inc. 

Halsen Mfg. Co. @ Hexco Products, Inc. @ 
W. C. Hurlock @ A. Jacobs Co. @ Jay 
Howe Studio, Inc. @ Irving Kaley @ 
Kaplan Products & Textiles, Inc. @ Lee 
Plastics @ London Displays @ A. Lutz e 
Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @ MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgaat 
Studios @ More Displays @ Mutual Disp. Mfg. 
Co. @ Naegele-Horner, Inc. @ Natural Crea- 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc. 
@ Oltmanns 


Manikins, Ince. s Pen Displays 
@ Leo Prager @ R-Tex Co. @ Radiant 
Glass Fibers Co. ° Reflector - Hardware 
Corp. e The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gustave 
Rubner, Inc. @ Sales Paper & Supply Co. @ 
Schack’s, Inc. @ Scheuer Creations, Inc. 
@ Shenker Displays @ Sherman Paper Pro- 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co., Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Standard Cellu- 
lose & Novelty Co., Inc. @ Staples-Smith, Inc. 
@ Starkman Display Center @ W. L. Stens- 
gaard & Associates, Inc. @ Swivelier Co, 
Inc. @ Sylvania Electric Products, Inc. 


Paper 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
Display Studio @ Taylor Creations, Inc. ® 
Timbertone Decorative Co., Inc. @ Timely 
Service Co., Inc. e@ Tri-Allied Creative 
Displays @ Jas. B. Williams, Inc. @ Frederic 
Weinberg @ Worsinger Window Service 
(Associate) @ Zaria @ W. M. Zeppen-Field 
Studios @ Display World (Associate) 


PROGRESSIVE 


MERCHANDISE 
@ @ @ PRESENTATION @ @ ®@ 
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CHRISTMAS IS UPON US... and it takes a bit of doing to get set to give the 
‘Radiant public its yearly shot in the arm. This large volume period is achieved and sustained 
ie through eye-appeal — the psychological, visual quickening of the pulse that accelerates 
- a buying and builds sales. Display Directors attend N.A.D.I. Market Weeks to learn new, 
iid ve i : . . rs . . ~ . . * ? 
ns, Inc. better merchandising methods and to load their Display Eye-podermics with the latest 
aper Pro- 
Frederic 
~~ help Mr. and Mrs. John Q. Public sustain their high gift-buying spirit. Make sure you 
Art 3 . - ~ » : 5 
ciate) @ take advantage of the services offered by N.A.D.I. The facilities of our membership are 
rd Cellu- : os - ; oes 
mith, Inc. at your command and we solicit the opportunity to be helpful. Write us about any 
L. Stens- ae ; - ; : ; : ; 
lier Co. display problems you have and we shall give you our full cooperation, without obligation. 
ine. x ss 7 


in buying stimulants. Every season needs these stimulants, especially at Christmas to 


Tally-Ho 

, Inc. @ ; ae : 
Timely Invest at least 1/3 of your Christmas promotional 
Creative ) : eee : 
Frederic dollar in DISPLAY. You have to sell the season 
aren to the public in order to sell the merchandise— 

pen-Field 

) Decor does just that. 


PROGRESSIVE 





NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


e @ 
@®eeeoeee1eees?sest ee @ PRESENTATION @eeeeoeeeees#s?28 eee ®e 
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Streamlining Small Space 


OW a small space which was formerly deepened effect, at the same time construct- 

used as a dress department was con- ing and concealing six fitting rooms, all 
verted into a streamlined, modern — behind the curve. 

Corset Salon is pictured here. The ceiling, of a soft blue hue, with in- 

From the following description of the direct lighting effects and an ample amount 

new corset department of the Lido Shop, of “bullet” spotlights strategically  dis- 

located at 505 Broadway, Bayonne, N. J., tributed throughout the area, lends height 


one can visualize and appreciate the = in- and softness and yet produces ample light- 
genuity and skill which went into the ing. The curved rear of the = store 1s 
lay-out. sectioned into magenta-colored  shadow- 


\t first the problem of concealing stock, boxes, all indirectly lighted. Within each 
stock-rooms and fitting rooms was handled shadow-hox is a display of a miniature 
in the following manner: the rear of the mannequin dressed in either a corselette or 
store was foreshortened and rounded out a girdle and bra combination. Directly be- 
to create the desired streamlined and = low each small figure is a plastic drawer 
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carries duplicate stock to that which 


W 

is layed on the mannequin above. To 
elim: iate the monotony of the usual show- 
case. desk model cases were used and the 
following treatment was adopted: 

Blick plastic patent leather was used, and 
to ite a tufted effect giant silver nail- 
head. were applied at equal distances apart. 
In the center of the store a “Bra Bar” was 
built. also done in black plastic patent and 
si nail-heads. The back bar of the bra 
de ment is made of large glass squares 
(frosted), with indirect lighting effects be- 
hin hem. 

windows are novel; no one needs to 
stoop to window shop, as the all-around 
lass windows seem to bring the interior 


i the store right to the sidewalk. 
Display Director Philip Yurik has one 
window so arranged that by placing a man- 


neq! in negligee attire on a_ specially 
constructed ledge inside the store and 
directly behind the display window, its 
effect actually renders the window deep 
and endless. The second window is an 
pen arrangement, without glass, and ex- 
ten for 30 feet into the store. This 
window carries a complete display of fine 
lines of corsetry. 

For backgrounds, Yurik applies pastel 


es of tulle, in full-flowing pleats and 
s. Mannequins that were posed for 
rominent models are used. The theme 
used in the display are an array of 

mushrooms, also two large wooden 


stumps with display shelves protruding. 
The fixtures are all made of plastic and 
gla to conform with the rest of the in- 
terior of the store. Directly opposite the 
Bra Bar is a large archway, lined with 


and mirrored shelves to decorate and 
ce the passageway to the rest of the 


stol which carries the balance of mer- 
handise such as sportswear, lingerie, 
g bags, costume jewelry, etc. Gray 


ting 1s used throughout the store. 
Old King Cole Displays 
To Move To New Building 
Old King Cole Displays, Inc., Canton, 
Ol manufacturer of sculptured papier 
mache and plastic creations, has announced 
xpansion move to new quarters at 
sville, Ohio, suburb of Canton. Actual 
ng will be completed late in July but 
the mailing address will remain as before. 
e new building now nearing completion 
will accommodate factory, studios and 
gencral offices. Brick, glass brick and tile 
ire used in the single story construction of 
odern building and will house approx- 
ly 20,000 square feet of floor space. 
\bout 125 people will be employed. 
mbers of the 54-year-old display firm 
John T. Jackson, president and sales 
ger; John Worthington, vice-president 
al reative director; Michael Valentine, 
resident in charge of production; Ray 
pson, secretary-treasurer, and Karl 
Rollius, plant superintendent. 


Atkins Group To Meet 
During Market Week 


first group meeting of display man- 
from the Frederick Atkins stores 
e held in Chicago on June 26, in the 
of a luncheon at the Merchants and 
tacturers Club. 
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when we show off every fine line and detail of your 
garments...and no kid glove handling for us...superb 
papier mache construction with unbreakable rubber 
hands...for an eyeful of beauty and value, see our 
whole swell family—big sisters and brothers and 
all the kids—at Display Market Week, June 23-27, 
Chicago, Stevens Hotel, Convention Hall, Booth 38. 














257 WEST I7th STREET e NEW YORK II, NEW YORK 














<€ SPLIT BAMBOO 
S MATS 


| CLOSE OUT Size 354" x 514’ approx 


y Dur regular price, $3.00 ea. _ 
Of y 


aw yl. 


_ ». roth 













Bamboo Cane Poles 
Minimum, 50 Poles 


1” to 114” Diameters 
SELECTED STOCK 


¢ 


A FT. 
To 12 ft. Lengths 
F.O.B. Nogales, Ariz. 


| 


SALES COMPANY 


Tel. Tucker 6083 


333 S. SPRING ST., LOS ANGELES 14, CALIF. 
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SOMETHING NEW 


DON’T WORRY 


FORA GAOL ye 
\ O08 EGAY ? (i 





Mr. DISPLAY MAN! 
lt’s so simple with 


a’ ” sne@ 
ee LeCKS 


FIREPROOF — LIGHT WEIGHT — CUTS EASILY — CLEANS EASILY 


U. S. Synthetic Snow Patent No. 1890127 


It's simple to make attractive displays with Frostee Sno Blocks. You'll agree 
with America’s leading display managers after you have made a Frostee Sno 
Display in your own window. Nothing excels the pulling power of Frostee Sno. 


teh atte ct | 
rot DISPLAY SNO FLAKES toch 10 wncow Dispiays 


IMPORTANT FEATURES—1. Realistic Snow Texture. 2. Fire Proof. 3. Vermin 
Proof. 4. Brushes easily from clothing. 


Manufactured by 
FROSTEE SNO CO. 
ANTIOCH, ILL. 


DISPLAY JOB 


FROSTEE SNO BLOCKS AND FLAKES IN STOCK 


i. | 


Frostee Sno is a display material that is flexible in its 
uses. The same Blocks or Flakes can be used many 
times for Summer, Winter, Fall and Holiday merchan- 
dise displays. Because of its adaptability to these 
four seasons, an elaborate Frostee Sno display is very 


economical. 


Bo 


se eoennrt 


4GULEN GIFTS 
ARE 
WARMLY WELCOME 





Frostee Displays possess these qualities: 
A—Attracts instant attention. 
B—Visualizes immediate or future requirements. 
C—Dramatizes interestingly and effectively. 
D—Provides basic sales appeal. 


=a 4 -ose> HE HAS 
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THESE JOBBERS 
Carry a Stock of 
frostee 


SNO BLOCKS and 
SNO FLAKES 


ALABAMA 
Mobile—Dunhill 
ARIZONA 
Phoenix—Arizona Window Advertising 
CALIFORNIA 


Bakersfield—American Display Company 
Los Angeles—Maharam Fabric Corp. 

San Bernardino—Jinkins Display Advertising 
San Francisco—Sales Paper & Supply Company 
San Francisco—C. Barrango Company 


GEORGIA 


Atlanta—Fulton Paper Company 


ILLINOIS 
Aurora—The Dunlap Studio 


INDIANA 
Richmond—Richmond Display Aids 


MARYLAND 


Baltimore—Baltimore Display Industries 


MASSACHUSETTS 
Boston—Marcus Window Display Service 
Boston—New England Decorators Supply Co. 
Boston—Feine Trimming Company 
trockton—Plourde Display Company 
Vorcester—Dashoff Window Display Service 


MICHIGAN 


Detroit—Display Creations, Inc. 


MINNESOTA 
Duluth—Johnson Display Service 
Minneapolis—L. E. Hier Display Equip. Co. 
Minneapolis—Shur-Nuff Display Material 
St. Paul—Twin City Mannequin Shoppe 


MISSOURI 
Kansas City—Harvey J. Maxwell Company 
St. Louis—Garrison-Wagner Company 
St. Louis—Walter E. Zemitzsch Displays, Inc. 


NEW JERSEY 


lersey City—Harold Berens 
Newark—Display Center 


; NEW YORK 

srooklyn—Original Salon Displays 

srooklyn—National Sawdust Company, Inc. 

Buftalo—Stanford Display Studios 

New York City—Decorative Plant Company 

New York City—Louis Schneider 

New York City—M. R. Weil 

New York City—Arts & Flowers Displays 

New York City—Display Arts Service 

Syracuse—Merriam Display Supply 
Studios, Inc. 


PENNSYLVANIA 
Allentown—Rileigh Window Display 

Service, Inc. 
Erie—Giles Display Service 
Lansdowne—W. C. Hurlock, Inc. 
Philadelphia—Advance Displays 
Philadelphia—Arrow Decorating & 

Company 

Pittsburgh—John G. McGurk, 

Display Decorations 


TEXAS 
\ustin—Harold Eichenbaum Displays 
Dallas—Marshal E. Moody 


DISTRICT OF COLUMBIA 


Washington—Modern Displays 


OHIO 


\kron—Semler-Cooke Company 
Cincinnati—Grover Displays 
Cleveland—Advertising Displays and 
Decorations 
Cleveland—Wayside Display Service 
Youngstown—Kolesar Display Service 


WISCONSIN 


Ellsworth Greenwald & 


CANADA 
Montreal—Landry & Perry 
“> yntreal—Multi Products 
familton—Anthony Display Company 
I ee am Display Supplies 
Winnipeg—J. G. Fraser, Ltd. 
Juebec—Maurice Juneau 


Fixture 


Milwaukee— Assoc. 


Ask your jobber about the 
$500.00 Frostee Window 
DISPLAY CONTEST 
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Jewelry Promotion Brochure 
Stresses Display's Role 


A brochure has been prepared by the 
Longines-Wittnauer Watch Company, New 
York City, suggesting a six-point program 
of things to do to keep sales where they 
should be in the jewelry field. The points 
are: 1. Advertise. 2. Stimulate store traffic. 
3. Get your stock up-to-date. 4. Merchan- 
dise aggressively. Train your sales per- 
sonnel. 6. Use your windows. A number 
of suggestions for windows that sell are 
included under the final heading. 





Adams Predicts Record 
Market Week Attendance 

The largest attendance at any display 
event in history is predicted for the Dis- 
play Market Week in Chicago this month by 
Claude Adams, based on observations made 
on his recent lengthy selling trip for 
Decorative Plant, Inc., New York City. He 
reports that practically every display man- 
ager throughout the South and West plans 
to attend. 


Chicago Club Members 
Hear Speakers 


The regular meeting of the Chicago Dis- 
play Club was held at the Triangle restau- 
rant the evening of June 3. Featured on 
the program were Karl Brocken, designer, 





who discussed new trends in industrial 
design, and Col. Edward C. Lapping, 
managing editor of the Chicago Herald- 
American, who spoke on “Rogues, Heroes, 
Geniuses, Crackpots, and Other Famous 
People.” 

A buffet supper was served after the 


meeting, through the courtesy of Maharam 


Fabric Corporation. 





New Display Item 
Called "Expo-Net" 


A private press pre-view of a new display 
item called “Expo-Net” and described as 
a “flexible, universal device for display” 
was held at the Augenfeld Studio, New 
York City, on June 10. Designed by Felix 
Augenfeld, the new addition to display is 
manufactured and distributed by Austen 
Display, 31 West 3lst street, New York City. 





Company Enters Field 
With New Product 

Research Products Corporation, 1015 East 
Washington avenue, Madison 3, Wis., has 
entered the display field with a line of 
expanded metal foils which have 
numerous applications. The light, flexible 
material is supplied in silver and in various 
colors; it is especially adapted to Christmas 
display use. It will be offered through 
recognized manufacturers and jobbers of 
display materials and equipment. Full de- 
tails are available from the address given 
above. 


base 





New Line Of Figures 
For Display Mannequin 

A new line of papier mache figures is 
being produced by Display Mannequin, Inc., 
New York City, in junior, teen, and misses’ 
types. The mannequins have two-piece 
two-piece arms equipped with rub- 
and horsehair coiffures. 


b« dies, 
ber hands, 
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to SUITES 12A-13A 
5th Floor of the 
Hotel Stevens in 
Chicago during 
NADI MARKET 
WEEK 


one of America’s 


most dramatic lines 


of decorative and 
promotional display 
units for FALL and 
CHRISTMAS 


THRILL 


to the wonders of 
unusual ideas, strik- 
ingly new designs, 
marvelous color and 
unexpected textures 
in new combinations 


of materials ... 





You'll agree it's 


DEFINITELY 
DIFFERENT 


ARKOW-LEWIS associates 


Arch Street, Phila. 6, Pa. 





705 








Get Sparkling Display Effects 3 





with 
e DIAMOND DUST , 
e SILVER FLITTER 2 


e CRYSTAL BEADS 

e GLASS TINSEL 

Glass Tinsel is available in Silver, Gold, 2 
Blue, Green, Red and Black 

Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 











@ Please Mention DISPLAY WORLD When 
Writing Advertisers 











CRESCENT 
Qual 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoarp Co, 
670 W. WASHINGTON BLVD.CHICAGO 
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SHOWROOM EXTRAORDINARY 
[Continued from page 55] 


built in the form of the bridge of a ship, 
divided by screens and railings into five 
sections. The sections contain radar, loran, 
radio-telephone equipment, and the story of 
Radiomarine and RCA Institutes. 

RCA laboratories exhibit. On the west 
wall is an illuminated mural showing the 
Princeton laboratories, and featuring three 
dimensional models of some of their out- 
standing products such as the image orthi- 
con, radar antenna, directional microphone, 
etc. 

Home instruments exhibit. In the center 
of the main floor are two display platforms. 
One carries an exhibit of RCA Victor home 
instruments radio-phonograph consoles, 
table model radios, personal radios, and a 
radio-phonograph-television combination. 

Engineering products exhibit. The second 
platform of the main floor is the display of 
the engineering products department of 
RCA Victor. It features some of the most 
interesting products of that department— 
including an_ oscilloscope, an_ electronic 
stop-watch, a universal electronic sealer 
with a 2-kw. electronic power generator, a 
l-kw. electronic power generator with 
applicator, and a metal detector. 

The exhibits on the home instruments and 
engineering products platforms will © be 
changed from time to time as different 
models are featured. 

RCA tubes exhibit. On the window ledges 
extending the length of the Exhibition Hall 
is a row ot large scale models of RCA 
tubes, constructed of transparent plastic. 
Inside are miniature models representing 
types of equipment in which such tubes are 
used. These tubes are lighted, presenting 
a striking effect when seen from the street 

\ reception and information desk stands 
between the two main entrances to the 
Exhibition Hall. 

Along the ramp leading to the concourse 
on the lower level is a plastic balustrade 
screen etched and lighted to show various 
RCA factories and installations. 

One of the most spectacular displays in 
the entire exhibit is the theme mast, lighted 
and constantly revolving, which rises for 
nearly three stories from the foot of the 
ramp leading down from the main_ floor. 
On this mast the entire history of the Radio 
Corporation of America is related in terms 
of miniature models arranged in a spiral the 
entire 50-foot height of the mast. 

The front part of the concourse is occu- 
pied by an = attractively furnished public 
lounge. To the left of this lounge is an 
RCA electron microscope, through which 
visitors may examine chemicals, bacilli, and 
sub-microscopic specimens. Also there is 
an illuminated map showing RCA’s inter- 
national outlets. 

Beyond the electron microscope is_ the 
entrance to a small studio, which is wired 
for the transmission of radio and live talent 
television programs. This studio, seating 84 
persons, will also be the scene of daily 
demonstrations of RCA motion picture pro- 
jection and sound equipment. At one end of 
it are two projection rooms, and at the 
other end a studio engineer's control room 
and a second control room for the operation 
of the Exhibition Hall’s electrical, musical, 
and public address systems. 
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Allied Display Materials, Inc. 
65 Madison Ave. 
Austen Display 
31 West 31st St. 
Bliss Display Corp. 
460 West 34th St. 


Bonafide Display & Decorative Corp. 
61 West 37th St. 


Eve Brueser Studios 
22 West 38th St. 


Brunn & Bertheim 
425 Fifth Ave. 


L. J. Charrot Co. 
26 West 37th St. 


Chelix, Inc. 
361 West 58th St. 


L. A. Darling 
47 West 34th St. 


Decorative Plant Co. 
404 West 27th St. 
Display Equipment Corp. 
147 W. 37th St. 


Frankel Display Fixture Co., Ine. 
177-179 Hudson St. 


General Displays 
500 Fifth Ave. 


Greneker Corp. 
250 West 54th St. 


David Hamburger 
115 West 31st St. 


A. Lutz 
3 West 18th St. 


Mileo Mannequins 
7 West 36th St. 


Naegele-Horner, Inc. 
164 West 24th St. 


New Style Studio 
63 Madison Ave. 


Leo Prager 
168 West 23rd St. 


Radiant Glass Fibers Co. 
208 East 27th St. 


Scheuer Creations Ine: 
307 West 38th St. 


Sherman-Weir, Inc. 
222 East 92nd St. 


Nat Siegel, Inc. 
39 West 37th St. 


Timbertone Decorative Co., Inc. 
. 15 West 24th St. 


Timely Service, inc. 
453 Broome St. 
404 Sixth Ave 
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FABULOUS 
FIFTH AVENUE 


... from Washington Square to Central Park 


you ll find the great store windows along this famous 


thoroughfare bulging with exciting new creations. Yes, 
here IS fashion at its very best! Here IS display! 
New York also abounds in the finest museums; the 
most exciting events in the theatre world. It’s where 
big things are happening all the time. 


And it’s all on display! 
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Extraordinary Government Release! 


BRAND NEW 


ALL PURPOSE 
TURNTABLES 


The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 
built for smooth operation, sturdily con- 
structed for long wear. 

All bronze bushings and gears. Black bake- 
lite construction with enclosed G.E. 1/20 H.P. 
motor, A.C., I15V, 60 cycle, | phase. The 
8-inch removable table top will easily carry 
300 Ibs., balanced. Approx. height 14" over- 
all, 12" base. Weight, each, 40 Ibs. 


Estimated Government Cost, 


‘ sip Right or Left $195.50 ea. 


1/10, , | & 3 Turns Per Minute °5 4.75 ea. 
10% Di t 10 
HEIMLICH BROS., INC. 150. viscount on 20 or more 
196 W. 25 St. NVC., Wain D405 TERNS: Re oe ) ee eee 
house, Long Branch, New Jersey. 














)arx} -taH 


onergin 
is slow..-.. but 
the ONE -HANDED 


mana TACKMASTER 
ag TRIGGER FAST? 


EASY OPERATION — one hand does it! 


© Snug stapling point — staples can be 
driven along narrow edges and also 
reach inaccessible places. 


© Uses 2 sizes staples for light and heavier 
work. 


* Complete with Tack (Staple) Remover. 


PLEASE PLACE YOUR ORDER NOW 


MARKWELL MFG COine 








TALLY-HO Display Studios 


Cordially invites you to see their 


Christmas Creations 
in Booth 115 — June 23rd to June 28th 
at the Hotel Stevens, Chicago. 


150 EAST 28TH STREET 
NEW YORK 16, NEW YORK 
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Charrot, Freund Proposed 
For NADI Presidency 


The nominating committee of the National 
Association of Display Industries has pre- 
sented members with the following slate for 
the election to be held during Display Mar- 
ket Week in Chicago this month: 

President, Sylvan Freund, Decorative 
Piant; Inc.,, and Larry Charrot; £.. W. 
Charrot Company, both of New York City. 
First vice-president, I. T. Vierheller, Gar- 
rison-Wagner Company, St. Louis; Albert 
Bliss, Bliss Display Corporation, New York 
City, and Trowbridge H. Stanley, L. A. 
Darling Company, Bronson, Mich. Second 
vice-president, Phil Goldberg, Schack’s, Inc., 
Chicago; Leo Weyman, Carrata Company, 
Los Angeles, and Earl Gasthoff, of the 
firm of that name in Danville, Il. 

For treasurer the name of Richard J. 
Adler, The Adler-Jones Company, Chicago, 
is proposed, and for secretary Edgar Rosen- 
thal, The Greneker Corporation, New York 
City. 

Nominations from the floor will also be 
accepted at election time. 





Bronsing Joins Son 
In Business 

Joseph F. Bronsing has resigned as dis- 
play director of J. Goldsmith & Sons Com- 
pany, Memphis, in order to join his son, 
John J., in the operation of Bronsing Dis- 
plays, 382 South Main street, in the same 
city. Bronsing had been with the Goldsmith 
company for the past six years, and prior 
to that time was in a similar position with 
Bry-Block’s for many years. Always active 
in association work, he is a past-officer of 
the International Association of Display and 
is extremely well known in the display field. 

3ronsing Displays is a distributor for 
L. A. Darling Company products, represents 
Maharam Fabric Corporation, and several 
other prominent display houses. The firm 
was established about a year ago. 

At Goldsmith’s, George Hettinger, assist- 
ant, has been promoted to the position of 
display manager. 





Change Of Location 


For Leonard 

Ralph N. Leonard, New York City repre- 
sentative for Fawnfield Decorations, has 
moved the showroom from 57 East 57th 
street to a larger space at 200 East 72nd 
street. Fawnfield’s is located at Easton, 
Connecticut. 





Max Mayer Returns 


From Europe 

After an eight-week business trip to 
Europe, Max Mayer is back at his desk with 
The Greneker Corporation, New York City. 
Traveling by air, Mayer visited Scotland, 
Ireland, England, Switzerland, Belgium, 
France, Sweden, Denmark, Germany and 
Norway. 


Assistant Selected 


For Grover 

Succeeding George FE. Daigle, now with a 
different department of the store, Weldon 
J. Hicks has been appointed assistant to 
W. H. Grover, display manager for the 
basement store of J. L. Hudson Company, 
Detroit. 
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FIT-ALL 


Mannequin Base 


PATENT PENDING 


It's new, it's the first and only all - purpose 
mannequin support, replaces your old metal or 
plastic bases. 


A beautiful, completely crystal mannequin base 
of Herculite (will not warp and practically im- 
possible to scratch or break) guaranteed to fit 
any figure with a three-eighth-inch to one-half- 
inch metal rod from a junior miss figure to the 
most expensive fashion figure. 





hi 





REMOVE OR REPLACE SHOES (EITHER 


Base may turn complete revolution 


for best effect with either left woe PTT-ALL 
or best effect with either lett or IT-ALL LOW, MED. OR HIGH HEEL) DRESSED 








right foot nearest plexiglas boss. 
Complete instructions with each 
order. 


OR UNDRESSED BY SIMPLY TILTING 
FIGURE AS SHOWN. 









Base, Rod and Fitting 


718° each 


This base has been used many 
months, in windows and_ interiors 
on 4 different well known manne- 
quins before placing on the market. 


saccseuvirtt 





Extra attachment available to use 
on figures with wooden aperture, FIT-ALL MANNEQUIN BASE 
no extra cost. P. O. Box 311 Jacksonville, Fla. F.O.B. Jacksonville, Fla. 














TO MAKE YOUR TRIP COMPLETE . . . 
Visit Natural Creations Inc. 


OUR NEW AND UNUSUAL CREATIONS FOR 


AUTUMN - FUR PROMOTION .- 
- CHRISTMAS . 


NOW ON DISPLAY AT OUR NEW YORK SHOWROOMS 
241 EAST 36TH STREET 


| CHICAGO, JUNE 23-37, STEVENS HOTEL 
BOOTHS 27-28-29 
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The NATIONAL MANVEQUIY COMPAM 


Cordially Invites All Buyers’ Displaymen 


Attending 


CHICAGO DISPLAY MARKET WEEK 


During the WEEK OF JUNE 23-27 to Visit Our 
BEAUTIFUL DISPLAY ROOMS 


at 306-308 SOUTH MARKET STREET 








Our New Line of Papier Mache MANNEQUINS 


Are Now On Display 




















SDA 


By LOUIS BOOTH 
President 


much consideration and serious 
happy to an- 
Display Asso- 
ciation’s board of directors for the ensuing 
year. It quite a problem to 
these people with such a numerous amount 
of good talent available. They been 
chosen for their ability in the display field, 
their sound judgment and their enthusiasm 
These directors have 


FTER 
thought, we are now 
nounce the Southern 


was select 


have 


association. 
their 
hands for the 
pattern set 
They are: 


In our 
respective positions 
coming 
forth by 


already assumed 
year to 


their 


as guiding 
continue the fine 
predecessors 

Andrew Riley, Bry’s, Memphis; Leonard 
Pons, D. H. Holmes, Ltd., New 
Norman Campbell, Friedlander Corporation, 
Moultrie, Ga.; Hines, Anderson’s, 
Guliport, Miss.; Raymond MacNicol, J. P 
\llen Company, Atlanta; George Hettinger, 
Goldsmith's, Memphis; T. E. Joiner, Low- 
enstein’s, Memphis; Ted Solomon, A. Harris 
& (o., Dallas: KE: L. Shudde_ Bro- 
thers, Houston; R. J. Patterson, Weiss & 
\lexandria, La.; Charles Merrill, 
New Orleans; John Dial, God 
chaux’s, Baton Mrs. Lolita Staines, 
Vandever’s, Tulsa; Sol Kamensky, J. A 
Company; Columbus, Ga.; L. I 
Cook, 


Orleans; 


| eon 


Paxton, 


Goldring, 
Godchaux’s, 


Rouge; 


Kirven 
Wilkins, 
The Fair, 


Birmingham; Jimmie 


Worth 


Pizitz, 
Fort 


News 


In my acceptance of the office of the 
presidency of the SDA, I have given serious 
thought to a platform which I hope will 
enable SDA to continue with its ambitions, 
aims and achievements. 

First: The Affiliation Plan—to strengthen 
our organization by enlisting the member- 
ship of everyone employed in display from 
the youngest boy or girl in the department, 
to the most capable director. This we hope 
to do through our affiliation plan now 
available to every local display group who 
can offer a membership of 12 or more. It is 
our thought that the SDA will be beneficial 
to all these people through the fact that it 
is sectional and all display assistants, prop 
boys, stylists, etc.. may be able to travel to 
city due to. its 
expense involved. 


the nearest conference 


nearness and the small 


The dues from display directors and dis- 
already joined the 
year. As to 


play people who have 
SDA will remain $5 per 
assistants and other display people who are 
really in need of the educational benefits 
of their local clubs and the SDA, the dues 
will be $2 per This, of course, does 
anything to do local 
determined by the 


year. 
dues 
local 


not have with 
which are to be 


club 


Unfortunately, our New 


conference in 


Orleans conflicted with the Chicago Display 
Market Week date; however, the amount 
of display people present, the complete sell- 
out of exhibit space, and the business and 
good will the manufacturers obtained, both 
at the conference and immediately there- 
after, would certainly indicate its success 
to all concerned. It is our intention to 
eliminate a conflict in shows next year. 
Memphis is an ideal location for the con- 
ference. Centrally located, with facilities 
enabling us to have all sample rooms under 
one roof, probably the famous Peabody 
hotel, where as many as 60 rooms will be 
available for our use. Too, Easter falls on 
March 28th in 1948. This will allow us to 
have our conference probably the second 
week of April—an ideal time for the manu- 
facturer and the displayman, who is com- 
pletely set up for spring and can leave his 
job without difficulty. We have already 
started making arrangements to have a4 
great conference in Memphis next year. 


Western Trip Concluded 
By Joe Adler, Jr. 


Joseph Adler, Jr., has returned 
trip to California on behalf of The Adler- 
Jones Company, 521 South Wabash avenue, 
Chicago. It is the first Western trip made 
by one of this company’s representatives im 
many months, since Joe, Jr. was in the army 
four years, his brother Richard saw service 
for five and other Adlef- 
Jones men were working in war plants. It 
for Joe to make the Western 
a year in future. 





from a 


years, humerous 


is planned 
trip three times 








at 


| new 1947 all papier 
IV OUNENS TOLER INI 


| Exhibit 





ee 





Display 
amount 
lete sell- 
iess and 
ed, both 








These Papier Mannequins have 


removable papier wigs and are 
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Anytime within a period of 
one year, these papier models 
can be converted into regular 
mannequins by fabricating them 
at a cost of approximately half 
their original price in our own 
factory. This includes composi- 


tion coating and finishing in 


: & regular Mannequin Flesh and 
“ ' includes a new genuine horse 
. @ 


3 hair wig. 
ote] hy -\eu mm) a ©) 4 
SEE YOUR JOBBER 


NATIONAL MANNEQUIN CO. 


# SUBSIDIARY OF NATIONAL ART STUDIO ESTABLISHED 1915 
-308 S. MARKET ST. CHICAGO 6, ILL. 
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DISPLAY MEN! 


We will be at your service every day during MARKET 
WEEK—JUNE 23rd to 28th—exhibiting CHRISTMAS and FALL 
DECORATIVE UNITS in our CHICAGO SHOWROOM 


exclusively ... 


8th FLOOR 
14 NORTH FRANKLIN STREET 


Please come when it suits your convenience, and feel at home. 


OPEN HOUSE ALL WEEK 


BOTANICAL DECORATIVE SUPPLY CO. 
CHICAGO 








Trademark Reg. U. S. Pat. Off. 


FOR COLOR AND EFFECT USE 


GRANULAR DISPLAY MATERIALS 


Latest Summer and Fall colors of rich Wood Flakes — Kubes — Chips — Pearl Chips — 
Sea Shells — Sand — Grass Mats —- Cork — Tan Bark, ete. 

We sell by weight. not per bag or cubic feet which costs more. Prompt shipments. 
Good for creating any kind of scene or promotions for exterior and interior displays. 
Good around Tree Trunks, Borders, Islands, and odd spaces. 


Pearl Chips Sea Shells 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 
65 NORTH 6th ST. BROOKLYN II, 


== “Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 





FOR YOUR 


DRESS GOODS 
PROMOTION 


No. GR 260 


Giant Shear 6' long | 
Needle ....... .3' long | 


$16.25 Complete 


Opens to any angle. . 
Hardwood construction 
. . . White Enamel Finish 


71-23 Austin Street 
Forest Hills, N. Y. 





Details Released 
On Contest 

A series of cash prizes will be awarded 
in the “Springfoot” sox display contest, 
open to all franchised retailers of that 
merchandise, with $1,000 for the top award 
—to be divided between the displayman and 
the boys’ department manager—and five 
regional awards of $100 each, similarly 
divided. In addition there will be ten prizes 
of $50 each for honorable mention entries 
in the five regions. 

Entry in the contest is to be by a photo- 
graph of a window and an interior display, 
which must be installed prior to school 
opening in that particular community. The 
contest closes September 30, 1947. Full de- 
tails can be obtained from Wilmington 
Hosiery Mills, Inc., Fifth and Monroe 
streets, Wilmington 17, Del. 

The judges will be Mrs. Betty Green, 
fashion editor, Parents’ magazine; Albert 
G. Ryden, editor, Boys’ Outfitter, and R. C. 


Kash, editor, DISPLAY WORLD. 


Low Volume Drug Stores 
Use Free Displays 


Drug stores in the lowest volume cate- 
gories make the most use of lithographed 
window display material supplied by manu- 
facturers, while high volume stores make 
less use of such material. This is indicated 
in the continuing study sponsored by the 
National Association of Retail Druggists 
and the Saturday Evening Post. The re- 
port is based on data supplied by 2,237 
NARD members. 

Independent drug stores doing under 
$10,000 annual volume use 70.6 per cent of 
lithographed window material — supplied 
them, the study shows. As volume goes up, 
use of the material goes down. In the 
over $100,000 volume group, only 46.8 per 
cent of stores put manufacturers’ window 
material to use. 

Drug Merchandising Service, Woodside, 
N. Y., points out these facts in a current 
campaign to national advertisers, with 
stress laid on the need for a_ planned 
installation campaign in order to assure 
fullest possible use of displays produced. 


Fashion Starts Work 
On Elevator Windows 


Under the direction of Edward J. Per- 
rault, fashion coordinator and supervisor of 
display, work has been started by The 
Fashion, Houston, on a new window set-up 
which will permit lowering the windows to 
the basement for installation, as is now 
done at Lord & Taylor, New York City. 
The Fashion windows will be operated 
electrically. 





Romaine Cancels Trip 
For Operation 

Francis Romaine, sales representative of 
Moortgat Studios, Glenshaw, Pa., and 


| Gardner Displays, Pittsburgh, was forced 


to cancel his Michigan trip scheduled for 


| May 26-June 14 due to illness which finally 
| culminated in an operation. Romaine 18 


QUENSELL DISPLAYS Inc. | 


now recuperating nicely and will be able 
to attend the Display Market week im 
Chicago this month. 
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The Plastique Line 


mM entries 

13 hot We wish to invite representative jobbers and distributors to 
Fo schoo S| view our new P lastique Line of outstanding display fixtures. Now 
ming developed to meet present merchandising requirements. 

» Gell All style numbers are carried by us in quantities ready for 
nd RC ‘mmediate deliveries.” 


Your response will receive our usual prompt attention and 


good service. 


ime cate- 

iographed * Drop Shipment. 

by manu- ** Special Order. 

res_make *** We will develop your sketch or idea. 


indicated 


A by: the S. Sobel Display Hixture Co., Ine. 


Druggists 


by 2,237 ONE FORTY THREE GRAND STREET NEW YORK CITY 
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MESSMORE Damon, Inc., 400 W. 27th St., New York 1, N.Y. 








It Tops The List! 
This Month’s Feature: 


No. 801—Pedestal — 12" 
high, made of heavy plas- 
tic with plastic top, 16" 
in diameter. Attached by 
three countersunk screws. 


Price . . . $26.50 


Write for our illustrated catalogue. 


ARTHUR ELKINS DISPLAYS 


344 EAST 149TH STREET 
BRONX 51, N. Y. 
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Display Men--- 
try the CT-830 


TACKER 


—The tacker with follow-thru drive 


Ideal for window trimming, tacking up 
backgrounds, point-of-sale advertising 
signs, and for attaching silk screen stencils 
to frames. Drives DUO-FAST Staples in 
1/4", 5/16" and 34" lengths. Investigate 
these easy-to-operate, time-saving DUO- 
FAST tackers. 


Write today for details 


FASTENER CORPORATION 


848 FLETCHER ST., CHICAGO (4, ILL. 








DISPLAY WHALE 


FILENE'S NEW ENGLAND 
REVELATION No. 2 
[Continued from page 69) 


amples produced by Society members, a 
history of the craft, problems overcome, and 
and quality involved. 
windows actually set up as 
craft shops. At one location, a mannequin 
posed as a silversmith, with tables, benches, 
work tools, materials, and finished pieces in 
authentic line-up about him. Another win- 
attractive female manne- 
potter's outfit in a real 
Fine hand-made jewelry 
The 


photographic 


fine 
Some 


workmanship 
were 


dow revealed an 


quin posed in a 
craft shop setting. 
took up several 

were illustrated in 

at the Other 
were leather 
bookbinding illuminating, 


windows. processes 
blow -ups 
exceptional windows 
work, sculpture, 
and 


rear. 
devoted to 
and needle- 
work. 
Visitors fascinated 
by handeraftsmen working at their tasks 
in several departments. A member of the 
Jeweler’s Guild of the Society thrilled her 
producing intricate costume 
their eyes, and of 
answered their 
while she another 
a remarkable hand-made fabric dis- 
place. Here demonstrated 
the arts of weaving, stenciling and hand- 
blocking before a keenly interested public. 
Something hardly noticed by the shoppers, 
but certainly a difheult assignment nobly 
performed by the store’s display staff, was 
shift from craft display to 
store merchandise that took during 
the closing days of the first stage. In the 
props and the 
had to be 
first 


inside the store were 


audiences by 
right before 


willingly 


jewelry 
course she ques- 


tions worked. In store 
section 


play took were 


the gradual 
place 


interiors in particular, signs, 
New 


into 


products 
twinkling as 


store’s England 


moved place in a 
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stage items were moved out, a very de cate 
and exacting procedure when such a con- 
tinuity of theme must be preserved. Ajj 
of this took place with clockwork precision, 
however, for every staff member conc rned 
had been thoroughly briefed in advance as 
to his duties. 

The actual measurement as to how inuch 
such an exhibit so masterfully presented 
does for the advancement of interest and 
enthusiasm in the arts and crafts is hardly 
possible, but means by 
which the effort may be assessed. There js 
the interest of the general public amply 
illustrated by the huge throngs that have 
exceeded the totals of other great. store 
events, and Filene’s has had plenty of them 


there are certain 


There is the interest of teachers, professors, 
instructors, and educators who have viewed 
the exhibit in the company of their students 
There is the definite interest 
so many discriminating homemakers who 
actually purchased hand-made _ products 
right from the windows. 

Lending a somewhat international 
to the results of the Society’s 50th 
versary exhibit been the 
interest in American handicraft shown by 
foreigners. Folks from Norway, Sweden, 
Denmark, and other countries where hand- 
work is a_ chief income and 
sustenance, were outspoken in their amaze- 
ment that Americans actually worked at 
such things and produced such high quality 
merchandise by hand. 

More important, though, than all these to 
both Filene’s and the Society of Arts and 
Crafts was the number of new recruits for 
arts and crafts that the exhibit 
Hundreds of patrons stopped at the Society's 
information booth in the store’s Gift Shop 
for applications and information. 


shown by 


scope 
(nni- 


has exceptional 


source of 


secured. 


—Fred Cole, of Cole of California and also president of the California Apparel Creators, and 
Ed McKanna, executive director of the Apparel Creators, look over some of the display entries 


in the nation-wide contest for outstanding displays using the California theme. 


Top p rize in 


the contest is a thousand-dollar trip to California for the display director and his wife, this 


award being made for the winner in each of three population divisions. 


While many entries have 


already been received, Cole points out that the contest does not close until August |5th— 
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Miélec Mannequins Present 
ENTIRELY NEW... SCULPTURED... HIGHLY STYLIZED 


FIGURES BY Jean Leslie 


FEATURING 
FEATHERWEIGHT CONSTRUCTION UNBREAKABLE HANDS SKIN TEXTURE FINISH 


Advanced Development of 
NEW MATERIALS and STYLES IN HAIR-DO'S 


The lightest weight figure ever offered 
the Display Industry. Conforming to the 
demands of the very latest style trends. 


Mileo Mannequins « 7 West 36th Street, New York 18, N. ¥. 


CHARLES MILEO Just off Fifth Avenue ESTABLISHED 1900 


Exhibiting in Chicago, Market Week — Room 539, Hotel Stevens, June 23-27 

















Illustrating beautiful graining in full 
sheet of Quartered Walnut, Dark. 


Genuine, Fine Woodgrain Patterns in Sheets 
Size 34” x 48”...only $1.35 each! 


Quartered Walnut, light, as used in bli - . 3 
paneling background of fine men’s wear Apply WLS wood grained Structural Papers over 


store window, stimulates actual wood grain. any flat or curved surfaces. Renew the beauty of old 
fixtures, wall surfaces, windows, columns, elevators, 
showrooms, partitions, bases, pedestals, exhibits 
... yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 











with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scuffing. 


Choice of following 
woodgrain patterns 


SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 American Walnut, French Brown 
own 


SP-107 Quartered Walnut, Light 
SP-103 — Walnut, Hollywood SP-109 Prima Vera 
SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 










Send for FREE catalog with 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 
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A GOOD NUMBER 
TO KEEP IN MIND 
WHEN ATTENDING 


MARKET WEEK 
IN CHICAGO 
UNE 23 
EVENS 


un" 
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Bonafide 


DISPLAY & DECORATIVE CO. 
61 W. 37TH ST., NEW YORK, N. Y. 

















PRODUCTS 
OF DISTINCTION 


For display products of distinc- 
tion we carry a full line of ... 


DIAMOND DUST 
TINSELS 

JEWEL CLOTH 
VELVETEX FABRICS 
NETS and MALINES 
DISPLAY SCRIMS 
TARLETONES 
RAYON FABRICS 


TRANSPARENT 
VELVETS 


Jobbers Inquiries Invited 


ASSOCIATED 
FABRICS 
COMPANY 


1600 Broadway 
New York 19, N. Y. 
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Barth's Changes cation ; psychology of selling, and elen 
Tos Ques Building of teaching display. The last-named 


course dealing with the principles invo!} 

in teaching interior and exterior store 
play. Included are instruction factors 
lating to the selling and advertising va 
of display, physical makeup of disp 
decorative effects and color schemes, m 
ern interior and window | illumination, 
motion in display, manufacturers’ itinerant 
display, display budgets, and modern trends 
in display techniques. 

Katz Resigns Post Interested persons can obtain additional 
At Bonwit Teller information from Kemp Hoff, Room 105, 
Peabody Hall, College of Education, Uni- 
versity of Georgia, Athens, Ga. 


Barth’s Decorative Studios has moved to 
the company’s own newly-erected building 
at 1515 North Chestnut street, Colorado 
Springs, Colo. The company was formerly 
located at 12 North Sierra Madre, and 
prior to moving to Colorado Springs was 
engaged for 15 years in manufacturing 
artificial flowers and decoratives in Chicago. 





The resignation of Sol Katz as assistant 
display manager of sonwit Teller, New 
York City, has been announced. At one m a 
time he was display manager for the firm’s Rayonyx New Product 
store in White Plains, N. Y. For Display Use 

“Rayonyx” is the name of a new product 
being introduced to the display field by The 
Levitt Corporation, 2638 Park avenue, New 








Retail Education Course 


Announced By University York City 51. It consists of rayon filaments 

A summer quarter course in distributive adhered to a backing material, and is avail- 
education has been announced by the Uni- able in numerous colors. Irving Levitt is 
versity of Georgia. It will consist of president of the company, with Maurice C 
three divisions: introduction to retail edu- Rosenblatt as general manager. 





THE DISPLAY PARADE NO. 97 by Tony Brinker 

















A GRAOQUATE OF DETROIT 
WESTERN HIGH SCHOOL... TWO 
YEARS OF COLLEGE ,,, PLUS 
COURSES IN ADVERTISING AND 
ART. SPENT ONE AND HALF YEARS 
IN FRANCE DURING FIRST WORLD 
WAR. WAS A SERGEANT IN FIRST 
AIR SERVICE MECHANICS REG- 
IMENT, RECENTLY CELEBRATED 
25TH WEDDING ANNIVERSARY... 
SAME WIFE. HE HAS 3 CHILDREN. 
FAVORITE HOBBIES ARE OIL 
PAINTING AND GAROENING. 

















OS PLAY MANAGER, 


HUDSON'S 


BASEMENT STORE ) 


DETROIT 










Sxarteo WITH THE J.L.HUDSON CO., 
UPSTAIRS SIGN DEPT. IN 1926. SINCE 1928 
WE HAS BEEN MANAGER OF DISPLAY IN 
HUDSON’S BASEMENT STORE. AT ONE 
TIME, LAUNCHED INTO PARTNERSHIP IN 
SIGN AND DISPLAY BUSINESS. HE HAS ALSO 
BEEN ASSOCIATED WITH AUTOMOBILE SALES 
ANDO ADVERTISING OFFICES. 
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trees were executed of starched scrim. The 
trunks and branches were cut separately— 
W the shaped branches sewn on the tree 


proper. Lace paper doilies dyed in soft 
greens, blues, pinks, and terra cotta were 


then applied to the rounded surface of the 
tree trunks. Some thousands of green cello- 
phane straws were so handled as to give the 


effect of pine needles. The mica which 
filled the floor gave a certain highlight—all 
of which contributed to accenting the linen 


coat with brown accessories, including one 
piece of luggage which suggested travel. 
‘Backward-glance White — our flashing 


look again for your leisure” made the 
slogan at Bonwit Teller’s. Coarse white 
rope was used by Display Director Gene 
Moore to make eight entirely different and 
intriguing versions of sailors’ knots. The 
rope, wired into design, was sprayed with 
a fitting aqua tone. A luminous blue back- 
wall heightened the effect and the floor was 
in a cobalt blue. 


Series Of Mishaps 


For Furian 
\ succession of misadventures dogged the 
footsteps of Arthur Furian, display man- 
ager for Miller’s, Knoxville, on May 19 as 
reported in the News-Sentinel of that city. 
The mishaps started when Furian and two 
fellow employees went fishing. A mis- 
judged cast of a fishing plug hooked Furian 
in the back of the head, literally pinning 
his hat in place; the plug could not be 
removed. Starting for a doctor, the boat's 
motor failed to work and it was necessary 
to paddle some distance until another boat 
could be hailed ... and its motor promptly 
died and left them stranded in the middle 
of the lake. 
Fortunately it was gasoline which was 
led, and an extra can was in the boat. 
Once ashore, they drove to the nearest town, 
to find that the doctor was away for 
some time. After a lengthy wait they drove 
to the next town where a doctor said 
the hook would have to be cut out. The 
final mishap occurred when the doctor pre- 
pared to anesthetize the area and the hypo- 
rmic syringe barrel broke, spilling its 
itents over the Furian pate. 
urian has given up fishing. 





Jacobs Becomes Distributor 
For Mayorga's Men's Figures 
A. Jacobs Company, 841 South Los 
cles street, has taken on the distributor- 
p of the line of “Senor California” men’s 
nequins manufactured by Mayorga 
nnequins, New York City. The Jacobs 
pany formerly was national distributor 
the men’s figures of C. Barrango Com- 
and is located in Los Angeles. 


Henry Hanger Opens 
California Branch 
e Henry Hanger Company of America 
innounced the opening of its new show- 
and stockhouse at 818 South Broad- 
Los Angeles, California. Bernard 
will be in charge of the Pacific coast 
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cAnnouncing ined 


THE FIRST SHOWING OF THE | 
AMAZINGLY BEAUTIFUL 


Dream Puff 


AT BOOTHS 121 and 122 
N.A.D.I. Display Market Week 
June 23-27 .. . Hotel Stevens, Chiccgo | 





| 
This should be a MUST on your trip to Chicago! Here | 
truly is the most novel, the most versatile display material | 
you have ever seen. It is the ONE really NEW display | 
item in years. | 
| If you are not planning to visit Chicago, write for a sample. 


| 
| 
| 
| 
| 
| 
} 


RADIANT GLASS FIBERS CO.) 


208 EAST 27TH ST. NEW YORK 16, N. Y. | 








Booths 71 And B2 as the stevens during 


NADI Market Week, June 23. you'll see our 





complete line of unusual functional display pieces . . . in 





wood, wire, plaster and papier mache . . . for 
BACK-TO-SCHOOL, FALL and CHRISTMAS 


. all sensibly priced—manufacturer to you! 
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DISPLAY DESIGNERS AND MANUFACTURERS - PORTSMOUTH, OHIO 
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Glowing, Colorful, virtually unbreakable 
PLASTIC XMAS BELLS 


Your decorating problem saved by the bell. 
@ Moulded of Fiberglas mat and bonded with synthetic resin. 
@ The only product of its kind that may be used inside or out ycar after 
year under severest weather conditions. 
@ May be internally lighted without danger. 
@ Low cost. 
In stock, 9” and 24” heights. Available on order, 6”, 12”, 18” 


Write today for timely delivery 


INDUSTRIAL PLASTICS CORP. 


1440 W. I66TH ST., GARDENA, CALIF. e@ TWINOAKS 3300 








SALES MANAGER 
Decorative Papers 


\ leading concern has opening for seasoned sales 
executive with knowledge of decorative papers. 
Familiarity with the display merchandising field 
desirable but not essential. Man who qualifies 
will receive substantial compensation. Give com- 
plete resume, salary requirement in first letter. 
Replies will be held in strict confidence. 


Address “BOX S.G. A.” 
“are of DISPLAY WORLD 




















For the NIGHT OF STARS pi & CHANDLER AIRBRUSH 


twelve lucite points wel- 
lar ar 
ded to a wire frame that TO LTALED particula: artist 


snaps over a Christmas 
or 7C7 electric light bulb 
$8 doz. Order now, insure 
delivery. We pay delivery. 
J. B. CRUZE, Box 246, 
Highway Highlands, Calif. 





O10 W.VAN BUREN ST.; CHICAGO. It 
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| California Club 
Hears Architect 


At the May 22 meeting of the South 
California Display Club the speaker 
Gene Burke, architect and = author, 
spoke on “Store Modernization.” In 
cussing the displayman’s part in mod 
merchandising, Burke said: “The displa 
man does not play the role he should 
the retail world, and it’s largely his own 
fault.” He declared that the displayn 
should assert himself and have a voice 
matters which affect his work. He 
said that to do the most effective job 
the store the average displayman = should 
have a better education; “this can be self- 
obtained, without going to any schools,” the 
speaker maintained. 

A buffet dinner preceded the talk, and a 
social evening followed — it. Suren B. 
Holmes, president of the club, was in the 
chair and Glen Baugh introduced — the 
speaker. 


Greneker Line Features 
Magnetic Arm-Shoulder 


A patented, magnet:c arm-shoulder fix- 
ture has been incorporated in the new line 
of mannequins just announced by The Gren- 
eker Corporation, New York City. The 
device facilitates handling the mannequin 
and makes it easy to change the position 
of the arm after the figure has been clothe | 
The new mannequins have a narrower 
waist, more rounded shoulders, and are 
shorter than in the past. 

Also announced is a push-button device 
whereby the mannequin’s flexible waist can 
be raised or lowered as much as 2% to 3 
inches. 

Included in the new line are a set of new, 
smaller juniors, junior misses group, four 
men's figures, and infants’ mannequins. 


Fanning Takes Over 
At Harvey's 


Replacing De Le Sage, who is reported 
as entering business for himself with the 
“You-All Shop” in Nashville, Howard Fan 
ning is now display director for Harvey's, 
of that city. The latter was for 15 years 
in charge of display for Bry-Block, Mem- 
phis, and more recently directed display 
and advertising for Chester Stores, Inc 
Fanning served with the army during the 
war, spending considerable time in Europ 


Staff Additions 
Made By Zaria 

Taki and Wally Camil, who former] 
operated a display studio of their own, are 
now on the staff of Zaria, 404 Sixth avenue 
New York City, as sculptors and designers 





Stork Express 
Visits Arkows 


In the form of a bill of lading, a birth 
announcement makes known the arrival of 
Phil Saul Arkow, weighing 7 pounds, at 
the home of Edward Arkow and_ Mrs 
Arkow in Philadelphia. The father is with 
the firm of Arkow-Lewis Associates, of 
the same city. 
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GENUINE STRUCTURAL BENDS ORIGINAL 


















































Southern 
Pr itagen OF TEMPERED MASONITE 
hor, \ ) e o 
aa For emodeling aud Tew 
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displ Available : 
nea id ene ; — Send for 
- own Catalogue 
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One of an entire bank of window backgrounds constructed of Structural 
Bends. Isaac Baker & Sons Co., Erie, Pa., Chas. Leach, Display Mgr. 
Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
ler fix. rial for creating outstanding treatments for smart, modern window backgrounds, interior and i 
r Am remodeling construction. They are flexible... easy to cut... construct ... finish and install I 
lew ne : * 259 . . - Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, } 
le Gren- A POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height... any shape... any size area | 
y. The WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction } 
mneauin PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested ‘ 
a io. 8’ long . .. 21” wide ... durable . .. modern ... extremely practical ... affording almost unlimited opportunities 
posi ONLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
clothe | shipment. Plan your needs ... Place vour order now! DESIGNS AVAILABLE 
arrower 
ind are DISTRIBUTED EXCLUSIVELY BY 
* — s 
jlevie W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
S can 
4 > tO 3 as 
ot new, 
Ip. tour 
Ins 
eported 
agi FOR WINDOW AND INTERIOR TRIM 
d Fan- 
‘piscine: Full tubes come in the following standard lengths only. For orders 
tte less than $5.00 there is a Handling Charge of 75c. 
Mem- 
display 
i PEPPERMINT TUBES 
ng the Lengths Diameters: 2" iy 4" 6" 
“urope 3 ft. $ .50 $ .75 $ .85 $1.10 
6 ft. 1.00 1.50 1.70 2.20 
9 ft. 1.50 2.25 2.55 3.30 
12 ft. 2.00 3.00 3.40 4.40 
rmerl} PEPPERMINT CANES BOWS FOR CANES 
ym, are js ‘ 
venue, Diam. Length Singly Dozen For 2" $ .65 ea. 
12M rs 2" 3 ft. $3.60 $ 39.00 For : $ 75 ea. 
3 314 ft. = $5.40 = $:58.20 vate nei 
4" 5 ft. $6.60 $ 72.00 or 4 $1.00 ea. 
6" 6 ft. $9.60 $102.00 For 6" $1.50 ea. 
All Prices F. O. B. Cleveland 
birth 
ng ‘ We can assist you in other display problems and materia!s — write us, or see your nearest dealer. 
ads, at 
Mrs 
5S WwW th 
ae ® + 
1101 POWER AVENUE CLEVELAND 14, OHIO 

















DISPLAY WITHOUT EPOCH 
[Continued from page 82] 


of rare nine- 
source of 
beautiful 
net so 


collections 
were the 
these 


with their 
teenth-century 
some of the designs of 
hangings which were painted on 
exactly that they seemed to be real laces. 

To tie in with the opening of the opera 
season a eight panels of well- 
known operatic characters was done on a 
background of gold nylon mesh. The faces 
and hands were cut out of paper, painted, 
and then pasted on the figures which were 
elaborately outlined and decorated in 
colored relief technique. 

The Mexican and South American 
and Aztec civilizations are of endless inter- 
est to artists and designers. In 
this group the ancient art of bas-relief was 
used on battleship linoleum, the lines being 
cut out and then lacquered in_ brilliant 
primitive colors. 

Prehistoric art is a 
designers. These cave 
heavy linoleum 
The platform 


seums 
laces 


series of 


Inca 


modern 


never-ending source 


for modern man 


figures cut out of wert 


glued to glass panels. was 
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relief feeling to the 


slabs of 
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with 
lines 


covered 
incised 
setting. 





Wottrich Appointed 
By Bulkley, Dunton 


The appointment of 
rich as Chicago manager of 
ton’s Display Papers Division has _ been 
announced by Harvey A. Brownell, vice- 
president of the New York firm. Wottrich, 
who took up his new duties on June 1, will 
make his headquarters at 2635 South Wa- 
avenue, where Bulkley, Dunton’s 
branch office and warehouse are located. 

The long and varied experience of Wott- 
rich in the display field includes asso- 
ciation with the Garrison-Wagner Com- 
pany, St. Louis, where he spent many years 
in the company’s Chicago showrooms. He 
is well known in display circles, particularly 
in Chicago and the Central West. In his 
new capacity with Bulkley, Dunton he will 
contact accounts in that territory. 

Wottrich’s appointment follows the with- 
drawal of Harve Ferrill & Co. as Chicago 


William H. Wott- 


3ulkley, Dun- 


bash 


by Tony Brinker 








WE HAVE 
EXACTLY WHAT 
you Wanr | 





v4 iN 
Graduated FROM BUSINESS COLLEGE 
ANDO STARTED SELLING FOR SMALL 
DISPLAY FIXTURE FIRM, NOW ROUNDING 
OUT HIS 23R0 YEAR IN THE DISPLAY 
FIELD CATERING TO THE DESIRES OF 
DISPLAYMEN WITHIN A RADIUS OF 200 
MILES, WHERE HE 1S OFFICIALLY KNOWN 
as ‘ART:.. VERY FEW KNOW HIS NAME 1S 
ARTHUR R, COHEN, OPENED HIS OWN 
BUSINESS IN (933 AND HAS GRADUALLY 
EXPENDED TO TAKE IN ALL TYPES OF 
DISPLAY AND DECORATIVE EQUIPMENT 
FOR THE MODERN STORE. 


RT IS VERY COMMUNAL MINDED AND 
TAKES ACTIVE PART IN VARIOUS LOCAL 
PHILANTHROPIC AND FRATERNAL ORGANIZATIONS. 
HE IS VERY MUCH WRAPPED UP IN HIS 
TWO BOYS... STANLEY, AGE 12... PAUL, AGE 6. 
ARTS HOBBIES ARE SMOKING HAVANA 
PERFECTOS (SELDOM SEEN WITHOUT 
ONE,) GIN RUMMY, FISHING (LAST 
WINTER CAUGHT A TET. SAILFISH AND 1S 
STILL BRAGGING... HAS PICTURE HANGING 
IN HIS OFFICE TO PROVE IT,) AND 
BASEBALL . WHEN THE PIRATES ARE 
HAVING A HOT GAME HE CAN ALWAYS 
BE SEEN IN HIS SPECIAL BOX WITH 

HIS CHIN ON THE RAIL. 


Ant Cohen 


ART R. COHEN COMPANY 
PITTSBURGH, PA. 
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representatives of Bulkley, Dunton. Duc 
expanded activity in their display 1 
manufacturing business, Ferrill and 
associate, Stan Holtz, found it necessary 
move their plant to Rockford, Ill., and 
discontinue their sales representation 
Bulkley, Dunton’s display paper line. 
When making public Wottrich’s appoint- 
ment, Brownell, who supervises Bulkley, 
Dunton’s Display Paper Division, stated 
that his company is now developing several 
new and attractive display papers designed 
for the modern trend in merchandising. 





Good Attendance 


For Fashion Fair 

The Fashion Fair, first all-embracing 
exposition of the women’s apparel industry, 
is being held in Madison Square Garden, 
New York City, through June 21 and is 
reported as drawing excellent attendance. 
National in scope this year, the Fair will 
be of an international character hereafter. 

Theme, music, choreography and design 
are all employed to dramatize the products 
shown. Produced by Leon _ Leonidoff, 
director of the Radio City Music Hall, and 
designed by Raoul Pene duBois, designer 
for many stage and Hollywood shows, the 
Fashion Fair represents a departure in 
trade expositions and consumer spectacles. 

Madison Square Garden's exposition hall 
has a high-fashion stage as one of the 
chief points of interest, with America’s 
foremost designers presenting their crea- 
tions at four shows daily. A “Midway of 
Fashion” features exhibitors’ displays and 
salons, together with live shows. 





Store Donates Display 
To Care, Inc. 

A window display in Lane 
Detroit store on Woodward avenue has be- 
come a gift to Care, Inc., a non-profit gov- 
ernment-approved service agency. It is 
through “Care” that 28 national welfare 
organizations send food, clothing and other 
necessities to 14 European countries. 

The window display, which shows a 
three-dimensional bombed out home some- 
where in Europe, was part of Detroit's 
“Care Week” drive, in which all the lead- 
ing retail stores of the city participated. 
Care, Inc. asked the store if it could buy 
the display for “Care Week” drives planned 
for other cities. Louis Frank, manager of 
the Lane Bryant store in Detroit, gave the 
entire display to the agency as a contribu- 
tion to their campaign. The total cost was 
$500. 

The Lane Bryant display will travel to 
Chicago, New York and other leading cities 
and will be made available to one of the 
retail establishments in that city during 
their “Care Week” drive. The entire win- 
dow was designed by Egon Weiser, display 
manager, and was constructed by Lane 
Bryant’s display department 
direction. 


Bryant's 


under his 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Shrough the Yours 


1947 


1940 





























our prices have not risen... 


The high quality standard of Timbertone Struc- 
tural Papers has been maintained through all 
these difficult years without any increased cost 
to you. 

Only the ever-increasing demand for our pro- 
ducts, resulting in volume production and 
improved manufacturing methods, has enabled 
us to hold the price line against sky-rocketing 
costs of labor and raw materials. 

Today, Timbertone products continue to give 
you the same superior performance —at no 
increased cost. 

Remember TIMBERTONE—when seeking the 


finest in structural papers. 


MoE 


DECORATIVE CO., INC. 
15 West 24th Street, New York 10, N. Y 























Hember 


GATIONAL ASSOCIATION 
OF DISPLAY impesTRIES 


PROGRESSIVE MERCHANDISE 
PRESERTATION 





= THIS FACADE are sixteen thousand square 
feet of floor space devoted entirely to the creation and pro- 
duction of the finest plastic display fixtures. 


his modern and distinctive line of Crystalline fixtures is designed 
) enhance the display of merchandise for every purpose, for 
very department. 


uystalline PLASTICS CO. 


26 VENICE BOULEVARD e¢ LOS ANGELES 15, CALIFORNIA 


SEE YOU AT THE DISPLAY SHOW... 
A Complete New 1947-48 Line 
At The Chicago Show —Stevens Hotel 
June 23-27, 1947 
Booths 137, 138, 139 


REPRESENTED BY... 


SAN FRANCISCO—Albert A. Wiener 
248 Phelan Building. 


CINCINNATI, OHIO — Grover Display Co. 
626 Broadway. 
CHICAGO, ILL.— Werner Lewy, 27 E. Monro> Street 


PERFUME DISPLAY FIXTURE — No. 1001 
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ESE Display 


WE ARE MOVING TO A NEW HOME IN THE 
HEART OF THE GOLDEN TRIANGLE... 


642 LIBERTY AVE. 


PITTSBURGH, PA. 


A more convenient location with larger, more improved display 
facilities where you can select your display needs. Just around the 
corner from all of the leading department stores, specialty shops, 
hotels, air, train and bus terminals. Convenient parking facilities. 


DeWEESE DISPLAY EQUIPMENT CO. 


PITTSBURGH 22, PA. TELEPHONE: ATlantic 2349 


RR: ie Cae 
DISPLAY JOBBERS! 


for 


GARMENT HANGERS 


and 


PLASTIC DRESS COVERS 


Please Write for Our New Catalog 





We stock the most extensive line for immediate delivery. 


NATIONAL HANGER CO., Inc. favor ci | 


Representatives: Mr. Morty Fay, 3000 N. Miami Ave., Miami, Fla. Phone Number 25994 
Mr. Harry Intriligator, 60 South St., Boston, Mass. Phone: Hancock 0504 











| pany, Akron; second vice-president, P. J, 
| Westland, Hub Department Store, Steuben- 
| ville; third vice-president, Grant Orbin, 
| Stern-Mann Company, Canton; treasurer, 
| Colin Darragh, Fred Harvey's, Cleveland. 
| Chairman of the board is Ed Osterland, 
| Wm. Taylor’s Son & Co., Cleveland, and 
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| Morris Black Elected 


Head Of Ohio Group 


During the election meeting of the Ol 


; Display Association, held during the Gre 


Lakes Display Association conference in 


| Cleveland on May 26, Morris L. Black w 

| elected president of the ODA; Black 

| display manager of Strouss-Hirshberg Com- 
| pany, Youngstown. He succeeds Joe Vent, 
| Rike-Kumler Company, Dayton. 


Others elected were: first vice-president, 
Lloyd Jensvold, Seiberling Rubber Com- 
| 


C. H. Fadem continues as secretary. 
Members of the board of directors are 
H. C. Walker, Walker Displays, Findlay; 


| Wilbur Shrider, A. E. Starr Company, 
| Zanesville; Robert Scott, The May Com- 
| pany, Cleveland; H. L. McCullough, Rap- 
| pold’s, Warren; Phil Mooney, Erlanger 


Dry Goods Company, Canton; Maury Sul- 
tan, Columbus; Jack Nichols, The Higbee 
Company, Cleveland; Otto Broz, The Stand- 
ard Drug Company, Cleveland, and Trace 
Slaughter, Walker’s, Inc., Dayton. 

A tour of the General Electric Lighting 


Institute was included in the GLDA _ pro- 
| gram. Al Bliss, Bliss Display Corporation, 
| was the guest speaker at a banquet held 
} on May 26 at the Hotel Carter. 





Factors Plan Display Week 


| For Philadelphia 


If plans being prepared by the Phila- 


| delphia Associated Display Industries work 


out as anticipated, a gala display week will 


| be held in the Quaker City sometime dur- 
| ing September. Edward Wagenfeld, presi- 


dent of PADI, together with Maxwell 
Bogaev; William Levitt, Advance Display; 
Edward Arkow, Arkow-Lewis Associates, 
and V. H. Shaefer, Ankerum Manufactur- 
ing Company, have in mind a showing of 


| Christmas display materials and equipment 
at the Benjamin Franklin hotel during the 


week, a city-wide display contest, a clinic 
to discuss display problems, and a banquet 
to mark the end of the affair. 

Arrangements will be further discussed 
at a meeting of PADI in July at the farm 
of Charles Grakelow. 


Banks Heads Display 
For White House 


Louis A. Banks has been appointed dis- 
play director of The White House, San 
Francisco, and took over the new position 
on June 1. He was formerly in charge of 
display for Hale Brothers Stores, also of 
San Francisco. Verne Giacobbi, with The 
White House for four vears, had been head 
of the display department. 





Messmore-Damon Party 
Is Well Attended 


A cocktail party was held on June 9 ») 
Messmore-Damon at the firm's studio at 
400 West 27th street, New York City, witn 


numerous display people present. 
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DISPLAY YOUR STOCK 
... Eliminate Counter Depreciation 
Easier SELLING... Less SPOILAGE 


Use these new NEO Lucite stock displayers to 
eliminate excessive handling of merchandise 
and counter soiling. 


@ The NEO Products Company has 


complete facilities for all plastic 





This covered st6ck displ: ae 
enhances the appearance 
quality merchandise. One bee 
aes deep dri awn... se c ese § 
Size—15” x 10%” x 


construction, including deep-draw- 
ing. Our line of display fixtures, 
displays, and custom built display- 


This handy open stock displayer 


allows complete vision of colors 
and patterns with a en of $4. 50 
handling. One piece . . deep 
drawn .. . seamless. “quipped 


with a handy slot for ies or = 
tickets. Size—15” x 10%” x 


ers, is ideally designed to answer 
every requirement. No job is too 


difficult for us to handle. 


Dealer Inquiries for Representation Cordially Invited. 


NEO PRODUCTS CO. - Designers... Fabricators 








ale SO. SAWYER AVE. CHICAGO 23, rer ee 















Insist on this label. 
when buying Grass Mats 


Eaton’s label stands for highest quality. 
Only EATON “VELVETY” grass is densely 
sewn on a firm burlap backing with 1” rows 
of stitching. This close stitching holds the 
fine grass blades upright and no matter how 
you drape or twist the grass, the backing 


€ ws 
bs ‘ g : g nr? ail 
° + 
is concealed. b a 


Why buy flat, coarsely made, 24%” stitched s 
mats which show the backing material? 


You can get EATON “VELVETY” at the 







See your display 
Jobber or write to 


EATON BROS. CORP. 





same price. 


HAMBURG, NEW YORK 
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Named Art Director 
For Bamberger's 

Promotion of Edward Turano to 
director of L. Bamberger & Co., effect 
June 28, replacing Morris L. Rosenbl 
who has resigned to go into business, 
been announced by George P. Slockbow 
executive vice-president and_ publicity 
rector of the Newark store. Reuben Sabe 
continues as manager of interior and 
terior display, reporting to Slockbower. The 
position of assistant art director has 
yet been filled. 

Turano, a graduate of Pratt Institute, 
Brooklyn, came to Bamberger’s as an 
artist in 1937 and was promoted to assistant 
art director in 1944. He is a member of 
several professional art clubs, paints as a 
hobby and his work has been exhibited in 
the Montclair museum. 


Steps In Display Production 
Shown In New Brochure 
; A A. R. McCandlish, president of the Mc- 
TE . Candlish Lithograph Corporation of Phila- 
iKE The Necrest &). delphia, announces the issuance of a new 
-L booklet by his organization. It is called 
ow Approach To Real 2 “The Creation and Production of Advertis- 
Snow Ever Produced! b> ing Displays” and shows in pictures each 
basic step in the making of advertising 
displays from the first sketching in the 
artist’s studio to the mounting and distribu- 
tion of the finished displays. Pictorially it 
Practically Unbreakable summarizes the new McCandlish film bear- 
; ing the same title. 

TALA-BAL designs are available in snow- | A copy of this booklet can be secured by 
writing to H. A. Speckman, sales manager, 
McCandlish Lithograph Corporation, Rob- 
erts avenue and Stokley street, Philadelphia. 


sf 


Extremely Light, Yet Sturdy and 


white (which may be colored or tinted), 
gold and silver. A variety of sizes and 
thicknesses, priced from 5c to $1.00 each 
ond up. J Bush Appointed 
N By Fren-Zee 
OU CA C. F. David, general manager of the 
Y EATE Ma | Fren-Zee Store Equipment & Fixture Com- 
CR pany, New Haven, Conn., has made known 
that Ed J. Bush of Los Angeles has been 
fresh ideas for attractive selling o appointed a sales associate of the firm. 
displays. Use TALA-BAL for sup- | Bush has been in the display field for 
| many years, starting with Hugh Lyons & 
Co., and later being with Curtis-Leger 
Company and J. R. Palmenberg Sons, Inc. 
sturdy texture, it will hold with | He has been in the display industry for 
a vise-like grip. Build hundreds three decades and has wide association with 
of original units by assembling department stores throughout the country. 








porting and recessing merchan- 


dise. Insert anything through its 


the variety of TALA-BAL designs. His most recent connection was with Nat 
; Siegel, New York City. 

Bush will be in direct charge of all 

Fren-Zee accounts and interests in his area. 


If Not Available from Your Dis- 





play Jobber, Write Direct. 





New England Representative 
Appointed By Weinberg 


Sample and Illustrated Folder 


Sent On Request. 


© a7 EPC : | Frederic Weinberg Company,  Phila- 
delphia, has appointed Walter H. Jackson 
as the firm’s New England representative. 





Jackson was formerly sales manager and 


PRODUCTS | director of sales promotions for Embree 
* Manufacturing Company for the past eight 
ore) 0 7:4) pf years. He makes his home in Medford, 
238 GEORGE STREET, NEW HAVEN, CONN. aE, 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Arrange Display Contest 
For Notion Week 
) aid retailers in promoting larger sales 
profits in their notion departments, the 
tional Notion Association is again spon- 
ng National Notion Week from Sep- 
tember 20 to 27. This year’s national pro- 
motion designed to high-light the notion 
epartment’s variety of merchandise, and 
putting the emphasis on good grooming, is 
( cted to exceed the splendid showing it 
made last year. For the most part, once 
l-to-get notion items are now easily 
ainable and well-rounded stocks will in- 

e many retailers a marked sales increase 
luring and after the week. 

fo aid the retailer in promoting National 
Notion Week, colorful display sets will be 
available, consisting of one large display 
piece 18 by 24 inches and two side cards, 
11 by 14 inches. These sets together with 
advertising mats, newspaper and radio pub- 
licity stories personalized for the store's 
specific use, are available free of charge 
rom the National Needlecraft Bureau, Inc., 
385 Fifth avenue, New York City 16. 

For the most outstanding notion windows 
used during National Notion Week, the 
following awards will be made: Department 
stores: first prize, $100; second prize, $50; 
third prize, $25. Chain and variety stores: 
first prize, $100; second prize, $50; third 
prize, $25. 

In case of a tie, the tying contestants 
will be awarded prizes of equal value. 
Entry is by 5 by 7-inch or larger photograph 
of the window sent to the above-mentioned 
iddress, postmarked not later than Oc- 
tober 11. 


JP 


Preddy Now With 
New Orleans Firm 
|. Phil Preddy is now display manager 
Krauss Company, Ltd., New Orleans. 
He was formerly with retail firms in 
Crowley, La., Blytheville, Ark., and Orange, 


| ‘ 
Lexas. 


Bush To Handle 
Messmore Line 
I'd Bush, Los Angeles, has added the 
Messmore & Damon line to his list and 
ll represent the New York City firm in 
California, Washington, Oregon, New Mex- 
Arizona, Nevada, Utah, Wyoming, 
rrado, Montana and Idaho. 


Facil Fabrics Relocates 
Offices, Showrooms 
he Facil Fabrics Corporation, originator 
Facil-Fab,” has removed its sales offices 
showrooms from 111 West 24th street, 
York City, to larger quarters at 675 
avenue. 


AMC To Establish 
Display Research? 


ports are current in the field that 


\ssociated Merchandising Corporation, 


headquarters in New York City, is 
sidering the establishment of a display 
irch program. Nothing definite on the 
ct has as yet been announced, however. 
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The BINDER you've been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND eHOLDS 12 COPIES 





These binders are beautifully bound in maroon, with the 
title in gold. Each holds a full year's issues of DISPLAY WORLD. 
Insertion or removal is easy and fast. Keeps your copies clean 
and handy for reference. 


S$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 


DISPLAY WORLD . CINCINNATI I, OHIO 














CBest ‘Wishes 


to 


NADI DISPLAY 
MARKET WEEK 
in CHICAGO 


* 


WHEN IN NEW YORK 
VISIT OUR SHOWROOMS 


A 


y iS 


CREATORS AND MANUFACTURERS 
OF MANNEQUINS SINCE 1909 


Visco V3 08. 


|293 SEVENTH AVE. 8th FLOOR, NEW YORK | 














See Our NEW 
Display Line at 


CHICAGO 


AT 


BOOTHS 
36 


AND 


2a 


PEN DISPLAYS 


714 Cherry St., Philadelphia 6, Pa. 
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BANNER MARKET WEEK 
[Continued from page 70] 


balance in 
din- 


in the North ballroom with the 
the North and private 
ing rooms 1 through 6. 

Twenty-four rooms on the fifth floor will 
for the showing of 18 manufac- 
turers. Special displays requiring this type 
of room for their presentation will be well 
worth seeing and this area is expected to 


assembly room 


be used 


carry a heavy share of the visitors’ atten- 
tion. In other instances these rooms will 
be used as headquarters for many of the 


other members who required additional 
space. 

The first item on the entertainment pro- 
gram will be the moonlight cruise on the 
steamer “City of Grand Rapids.” This is 
scheduled for Monday evening, June 23, at 
8 o'clock. The steamer will leave from the 


Michigan avenue bridge. 
With the steamer 
for the association and guests, 
ning is promised for 
shine, the fraternity 
evening of relaxation and enjoyment. 
beautiful Chicago skyline, famous for 
years as a most effective display of 
will be a major attraction. There 
for everyone and plenty of 
evening. 
there will be a cocktail 
space of the St. Louis 
this event will be 
their 


chartered exclusively 
a gala eve- 
Rain or 
for an 
The 
man\ 
lights, 
will be 
activity 


everyone. 
will gather 


space 
throughout the 

Tuesday evening 
party in the 
Further details of 
able from the sponsors in 
ments and at the 

Tickets for 
will be available 
23rd, 24th, 25th 


group. 
avail- 
announce- 
show. 
coast-to-coast radio. shows 
for the ladies on the 2lst, 
and 26th. These will be 
distributed at the registration desk. <A 
luncheon at the Mayfair room of the Black- 
hotel, followed by a fashion show, is 
planned for Wednesday, June 26. 

The State street stores will be completely 


stone 


decorated for Display Market Week. The 
program on Monday, June 23, sponsored by 
the Chicago Display Club will feature 
prominent speakers. 

The Chicago Display Club will also 
sponsor a raffle during the Market Week 
with a new RCA Television set combining 
a radio-phonograph with the latest in tele- 
vision design as the first prize. A new 
radio-phonograph combination with a wire 
recorder attachment will be the second 
prize. Both will be on exhibition at the 
show and tickets will be available all 
during the week, with the drawing to he 
held on Thursday, June 26. 

Displaymen and displaywomen will find 
the completeness of the exhibits and the 
innovations of design and manutacture of 
great importance in planning their promo- 
tions for the fall and Christmas season. 
The plans of the exhibitors and the Chicago 
Display Club will make the week in Chi- 


cago one of profit and enjoyment for every- 


one. And this is the largest of all the 
events which the association has sponsored. 
Outlining in more detail the program of 


the Chicago Display Club, when the nation’s 


displaymen convene in Chicago June 23rd 
they will have the good fortune to hear a 
stimulating series of talks from men who 
are outstanding authorities in their fields 

“Without question, the program tops any- 
thing we've ever presented,” says Leslie 
Barofsky, aggressive president of the club. 
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“Such men as Jacob L. Devers, Comm: jd- 
ing General of the U. S. Army Ground 
Forces; Leroy Kiefer, design chief of ne 
eral Motors Styling Section; Kenneth C. 
Welch, vice-president of the Grand Rapids 


Equipment Company and 
country’s foremost store architects 


Displaymen will get vital news 


Store 
to the 
will speak. 


consul‘ ant 


of trends in fields related to display, as 
well as timely, thought-provoking informa- 
tion about the post-war world. 

“In other years we've stuck fairly close 





— General Jacob L. Devers — 


problems in planning our 
figure that the best display- 
man is the one who's alert to everything 
either in his field or out of it. That's 
why we've made every effort to bring him a 
well-rounded, inspiring program; we _ feel 
sure that every man who comes will take 
home a new understanding of his value to 
his store, community, and his country.” 

Barofsky further points out that busy dis- 
playmen will be glad to know that they can 


to display 
grams. But we 


pro- 


new, 


his 


get all this at a single meeting at the 
Stevens’ Grand Ballroom at 3 p. m., Mon- 
day, June 23. “I’m a display director my- 
self, and I know from past experience that 
valuable time is wasted rushing here, there, 
and everywhere trying to get to all the 
meetings and exhibits,” says  Barofsky. 
“That's why we concentrated our energies 
on one big idea-packed meeting, rather 
than on several smaller ones. Manutfac- 


turers are expected to cooperate by closing 


their exhibits during this period, since 
they, too, will want to attend.” 

The Chicago Display Club plans to 
finance this venture with the raffle ot @ 
television - radio - phonograph console, and 


radio - phonograph wire — recorder. My 
profits in excess of costs will be used to 
purchase a television set which the club 
will present to war veterans at Downey 
hospital. 

The program follows: 

Place: Grand Ballroom of the Stevens 
hotel, Monday, June 23 at 3 p. m. 
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—Leslie V. Barofsky — 


Chairman of the meeting: Robert O. 
Johnson, display director of Commonwealth- 
Edison Company, Chicago. 

In charge of program: Leslie Barofsky, 
display director, Morris B. Sachs, and 
president of the Chicago Display Club. 


Welcome address: Martin Kennelly, | 


mavor of Chicago. 

General Jacob L. Devers, commanding 
general of the U. S. Army Ground Forces 
and second in command to Chietf-of-Staff 
General Eisenhower, will speak on “Pre- 

redness in the Postwar World.” Arrange- 

ts are being made to broadcast his 
CSS. 

oy Keifer, design chief of General 
irs Styling Section, will address the 
ting on “Design Trends of Tomorrow.” 

Kenneth C. Welch, vice-president of the 
Grand Rapids Store Equipment Company 

| eminent in -the field of store archi- 

ture, will speak on “Display and_ Its 
ting.” 

Display Market Week extends from June 
23rd through the 26th. Manufacturers’ ex- 

ts will be lavish; war-induced shortages 
over, and all the new sales-producing 
tional material is to be presented in 
inner calculated to produce added 
us to buying by consumers. 
following is the complete list) of 
tors, revised to date: 


t Displays, Ine., 


York City Booth 91 
ck Mfg. Cok. 

ining, N. Y. Booths 31-31 
| Display Materials, Inc., 

York City Booths 97, 98, 99, 100 
ican Fixt. & Mfg. Co., 

Louis Normandie Lounge 
rum Mfg. Co., 
iladelphia Booths 162, 163 
w-Lewis Associates, 
iladelphia Rooms 512A, 513A 
v Dec. & Fixt. Co., 
iladelphia Booth 102 
n Display, 
w York City Booths 19, 20, 21 

\ irrango Co., 
Francisco Booths 15, 16, 17, 18 
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Greetings 
To All Members Of 


WATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 


| 


PROGRESSIVE MERCHANDISE 
~ PRESENTATION 








Visit Our New Display 
In Our New York Showroom 


GIFT WRAPPINGS, INC. 


Murray Hill 3-0727 
230 FIFTH AVE. NEW YORK CITY | 











We'll be looking for you at CHICAGO 


with a new line of 


FALL and XMAS 
DISPLAY PAPERS 


A line of original and sparkling fall and Xmas display 
papers the like of which you have never seen. Designs 
that will thrill you and the passerby. 


Case Papers, Velour Papers for Backgrounds and Floor- 
ings and Backgrounds from 53" to 107" wide. 


~ Member 


On Display At Booth 94 During 


saat a JUNE MARKET WEEK 


{ 
| HOTEL STEVENS, CHICAGO, JUNE 23-27 
Your inspection is cordially invited 


PRESENTATION 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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SCHOOL DESKS 


WOOD LETTERS & CHARACTERS 
For your Back-To-School Displays 


in attractive colors 





INTERIOR 
STORE SIGNS 


Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 


WOoD 
LETTERS 





Cropicraft 
WOVEN-WOOD SCREENS 


and Draw Drapes are now in stock for immediate delivery 
You sweep away monotonous sameness with Tropicraft fluid 
flexible display screens. Lightweight and portable, they roll up 
tightly ,arec asy to carry and arrange by one person. 

Woven-Wood screens and drapes are also custom built to your 
exact requirements. Up to 12 feet high and any length or color 

Standard present stock sizes and color: Desert Gold 

6' high and 7’ long, each $12.60 - 9’ high and 7’ long, each $18.90 


FOB San Francisco. Order now for immediate delivery 


TRaPIERATT 


535 SUTTER STREET, SAN FRANCISCO, CALIFORNIA 
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Bliss Display Corporation, New York 
City Private Dining Room No. 
Bonafide Display & Dec. Co., 
New York City 
Eve Brueser Studios, 
New York City 
Brunn & Bertheim, 
New York City 
Bulkley, Dunton & Co., 
New York City 
The Carrata Company 
Los Angeles 
The L. J. Charrot Co., New York 
City...Private Dining Rooms 3 through 6 
Chelix, Inc., 
New York City 
James A. Cole Company, Inc., 
New York City Normandie Lounge 
Colonial Dec. Disp. Co., 
New York City 
Columbia Display Mat. Co,, 
Brooklyn, N. _ 
Cook & Meier, Chicago 
Emil Corsillo, Inc., 
Hollywood Booths 149, 150, 151 
Coy, Disbrow & Co., Inc., 
New York City 
Crown-Mark Paper Corp., 
New York City 
Crystal Fixture Co., Chicago 
Crystalline Plastics Co., 
Los Angeles 
L. A. Darling Company, 
Bronson, Mich. 
Dazian’s, Inc., 
New York City 
Decorative Novelty Co., 
Brooklyn Booths 34A, 35 
Decorative Plant Corp., New York 


300th 
300ths -57, 58 
Jooths 124, 125 


Booth A-65 


Booths 43, 62 


s,ooths 164, 165 


Booth 47, 48 
Booth 131 


Room 509 


Room 509A 
sooth 114 


Booths 137, 138, 139 
Booths 166, 167 


Booths 116, 117, 118 


City. . Booths 88 through 90; 107 through 109 | 


Dingleman-Wolff Co., Inc., 
New York City 
Display Effects, 
Los Angeles Booths FOZ. los 
Display Equipment Corp., New York 
City North Ballroom (3rd_ floor) 
Display Mannequin, Inc., 
New York City 
Doerr & Associates, 
Portsmouth, Ohio 
Durable Displays, Inc., Chicago 
Facil Fabrics Corp., 
New York City 
Feder Industries, Inc., 
New York City 
Frankel Associates, Inc., 
New York City 
Frankel Display Fixt. Co., Inc., 
New York City Booths 160, 161 
Fren-Zee Store Equip. & Fixt. Co., 
New Haven, Conn... Booth 55 & Room 556A 
Gardner Displays, 
Pittsburgh. Booth “C” 
Garrison-Wagner Co., 
St. Louis Normandie 
Kk. W. Gasthoff Mtg. Co., 
Danville, Ill... Booths 67 through 69, 84, 85 
General Display Corp., 
Cincinnati Booths 39, 40,41 & Room 516 
General Display Studios, 
Los Angeles 
Grant & Silvers, Inc., 
Los Angeles Booths 1, 2, 3 
The Greneker Corporation, New York 
City Private Dining Room No. 1 
Grimm-Lambach Art. Flower Co., 
St. Louis Normandie 
Hexco Products, Inc., 
Chicago 


Booth 38 


Booth 44 
,ooth 105 
Booth 106 


Re 90M 557 


(North Ball Room) 


Lounge 


Booths 140, 141 


Lounge 


Booth 93 


Booths 154 through 159 | 
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ROTOCHROME 
SPOTLIGHT 


LIGHT + COLOR 
ACTION 


Steps up the 
Drawing Power 
of Displays 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed—Fully Protected Wheel 
Absolutely Safe—Completely Automatic 
Self-Starting—6 Continuous Color Changes 
Optically Correct— Adjustable Beam Size 
Modern—Trouble-Free—Moderately Priced 
Ideal for Store Windows, Displays, Exhibits, Conven- 
tions, Shops, Theatre and Hotel Lobbies, Restaurants, 
Night Clubs, Cocktail Lounges, Ballrooms. 


Send for Bulletin No. 471 


GoldE Manufacturing Co. 
1222-A W. Madison St., Chicago 7 Ill. 





Booth 94 


Booths Fi, 82 | 





We are doing our utmost 
to improve the supply. 


Keep asking your Dealer 
for 


“NAT-MAT” Cardboards. 


NATIONAL CARD, 
MAT & BOARD CO. 


MERS. 
4318 Carroll Ave., Chicago, ll. 


Allied Mills 
Los Angeles, Calif. Peterboro, Ont., Can. 





— 
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splays 
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, Conven- 
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Co. 
o 7, Ill. 
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J Howe Studio, Inc., 
icago 
VW Hurlock, Inc., 
nsdowne, Pa. 
B. A. Jacobs Co., 
s Angeles 
Irving Kaley, 
New York City 
Kaplan Products Textiles Co., 
icago 
London Displays, 
Pittsburgh 
A utz, New York City 
Lynn Display, 
New York City Booths 66, 86, 87 
Magnani Mannequins, New York 
City Booth 72 & Rooms 504 and 505 
Maharam Fabric Corp., 
New York City Booths 25, 26 
Majestic Creations, Inc., Long Island City. 
N. Y. 300th 92 & Room 505A 
Mavorga M annequins, 
Ne w York City 
Messmore & Damon, Inc., New York 
City. Booths “EF,” “F” (North Ball Room) 
M. G. M. Displays, 
Philadelphia 
Mileo Mannequins, 
New York City 
fhe Moortgat Studios, 
Pa. Booth “B” 
More Displays, 
Medford, Ore. Booth 120 & 
Naegele-Horner, Inc., New York 
City Sooth “A” 
Natural Creations, 
New York City 
New England. Dec. 
Boston 
New Style Studio, 
New York City 
Oltmann’s, 
Omaha 


Booth 61 

Booth 56 

Booths 15, 
Booth 70 
(Unassigned) 


Booths 32, 33, 34 
Booth 83 


Rooms 504A, 507A 
Room 539 
Glenshaw, 


(North Ball 


Room) 


Booths 27, 28, 29 
Supply Co., 

Booths 75, 76 

Booth 22 & Room 502 


" 
5 


—_ 


Booth 81 & Room 512, 51. 
Manikins, Inc., 
New York City 
Penn Displays, 
Philadelphia 
Leo Prager, Inc., 
New York City 
R-Tex Co., 
New York City 
Radiant Glass Fibers Co., 
New York City 
The Reyburn Mfg. Co., 
Philadelphia 
Rip Studio, 
New York City 
Royal Paper Corp., 
New York City 
tave Rubner, Inc., 
New York City 
ick’s, Inc., 
cago Booths 112, 113, 
euer Creations, Inc., 
New York City 
man Paper Products, 


Paper 
Room 546 


Booth 36, 37 
Booth 123 
Booths 46, 59 
Booths 121, 122 
Booths 128, 129 
Booths 49, 50 


300th 104 


Booths 23, 24 


4 


152, 133 


300ths 77, 78 


ewton Upper Falls, Mass. Booth 126 
Sherman-Weir, Inc., 

w York City Booths 73, 74 
Frederic Shipman, 

ew York City Booth 95 
S Form Co., Inc., 

iburn, N. Y. Booth 127 
Nat Siegel, Inc., 

w York City Booths 42, 63 
nS) stri Art Mfg. Co., 

hicago North Assembly Room 


. stri Studio, 
Angeles 


Booths 4, 5, 6 


Room 557A 


Room 534 | 





(North Ball Room) | 
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W.C. Hurlock, Inc., Proudly Presents 
2 NEW HURLOCK EXCLUSIVE DISPLAY PAPERS 


METAL- TEX 
HURL-CRAFT 











COLORS: GOLD 
SILVER 
COPPER 


$42.90 per 100 


ASSORTED AS DESIRED 
Less than 50 Sheet Lots— 
47c a sheet 





METAL- 


(PYROXYLIN COATED) 
SHEETS: SIZE 


TEX 


26" x 40" 


Just the thing for 
Scroll Signs, Win- 
dow Cards, Paper 
Sculpture, etc. 


























COLORS: 
METAL-GOLD 
METAL-SILVER 


Panels, 








HURL- 


(PYROXYLIN COATED) 


ROLLS: 52° WIDE x 25 FEET 


Introducing for the first time Pyroxy- $ per 25 
lin Coated wide-width paper for 


Floorings and Cases....... 


CRAFT 


FLAME RED 
METAL-COPPER 


foot roll 














See METAL-TEX and HURL-CRAFT at Booth 56, 
Stevens Hotel, June 23-27. 


‘Minn 


Just off the press! Write today for 















our NEW enlarged Fall and Winter 
Catalog. 


123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 























NEWS! 


"IT'S HERE" 
The perfect adjustable 


== SLEEVE 


Adaptable for Conservative and Drape Suits 


For more details and literature, write 


TANZER DISPLAY CO. 


FORM = 


6 WALNUT STREET 
EVERETT 49, MASS. 























CARDBOARD 


WHITE COATED 
and 


COLORED SHOWCARD 
14 ply—28 x 44 


FOIL DISPLAY BOARDS 


Bright Gold — Bright Silver 


Xmas Red—Xmas Blue 
14 ply—25 x 44 


Write or phone for samples 
and prices 


° 
JOBBERS 
Inquiries Invited 
e 


Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WoOrth 4-6038 











pleted for 





No. R 107—-BACK TO SCHOOL 


(below) 


A striking idea cleverly executed in fine paper 
sculpture approximately 30"' x 40" (ex- 
clusive to one store in a city). Your own 
individual message inscribed 
on slate 


$17.95 


YOVR Cun 


BACK * ScHool 


messace HERES 





Just one of our ideas for 
BACK TO SCHOOL and FALL 


Look to Ev-Ready for new, practical ideas in 
Posters, Paper Sculpture, Flowers. 


WRITE FOR CATALOG 


EV-READY =P yc 





| at the 
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Dave Starkman Disp. Center, 

Los Angeles Booths 7 through 14 
W. L. Stensgaard & Associates, 

Chicago Booth “H” (North Ball Room) 
Standard Cellulose and Novelty Co., 

New York City Room 547 
Swivelier Company, 

New York City 
Sylvania Electric 

New York City 


The Tabery Corp., 


Room 649 


~ 


1 
mn 
ws) 


Room & 


Jt 


Los Angeles Booths 134, 13: 
Taffel Bros., Inc., 
New York City Booth 119 


Tally-Ho Display Studios, 
New York City 
Timbertone Decor. Co., 
New York City 
Timely Service, Inc., 
New York City 
Tri-Allied Creative Disp., 
Baltimore 


Booth 115 
Booth 103 


Booths 110, 111 
Booths 45, 60 
Frederic Weinberg, 

Philadelphia Booths 53, 54 & 
Ray Whitnah Disp. Products Co., 

St. Louis Booth 79, 80 
Jas. B. Williams, Inc., 

New York City 
Zaria Displays, 

New York City 
W. M. Zeppen-Field Studios, 
Booth 142 through 148 


Rox ym 507 


Lower Lobby 
Booths 51, 52 


Holly wood 





Stensgaard New York Staff 
Enjoys Social Evening 

In celebration of the successful designing 
production recently 
Radio Corporation of America, 
RCA Exhibition Hall, Rockefeller 
Center, W. L. Stensgaard recently gave a 
dinner for members of the Stensgaard New 
York City staff. RCA 
has been called “the greatest single show- 


and assignment com- 


The new showroom 


| place since the World's Fair.” 


Pictured in the photograph, reading from 
left to right: James Yuill, Ann McEneaney, 
Ralph Meyer, Ruth Hanscom, Lewis Me- 
Connell, Mrs. Ralph Mever, Fred Davis, 
Mrs. James Rhode, Lee Henrich, Mrs. James 
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Yuill, Ralph Mason, Mrs. Guy Reigler, 


and Mrs. W. L. Stensgaard, Mrs. 

Henrich, Mr. and Mrs. Tom Lee, | 
Riegler, Patricia Wickenden, Mrs. | 
Male. Lee Edel, Mrs. Lewis MeCon: 
Thomas Degnan, James Rhode, Al 


Hunter and Carl Male. 


St. Louis Club Members 
Hear War Correspondent 


Featured speaker at the June 10 meeting 


of the St. Louis Display Guild was Vi; 
ginia Irwin, war correspondent and edi 
torial writer of the Post Dispatch, who 


spoke entertainingly of her experiences 
during the war. Members of the display 
club turned over to her a quantity of chil- 
dren's clothing to be sent to unfortunates 
in Europe. 

A buffet dinner preceded the 
Further plans were. made during the busi 
ness large attendance oi 
St. Louis displaymen at the Display Market 
Week in Chicago, and an attempt will be 
made to arrange for a special car on the 


meeting 


session for a 





Alton railway so that all can travel to- 
gether. 
Castle And Perry Join 
Messmore Sales Staff 
Jack Castle, 21 West Main street, Okla 


homa City, is now handling the Messmore- 
Damon line of papier mache and mechanical 
displays in the states of Texas, Oklahoma, 

Arkansas, Nebraska, Kansas, 
Missouri. 

Robert L. Perry, 522 West Adams street, 
Jacksonville, Fla., is handling the 
line in Florida, Georgia, Alabama, 
nessee, and North and South Carolina. 


Louisiana, 
Iowa and 


same 
Ten- 





Chester Stores Names 
Alfred Hudson 


Formerly with the General Shoe Cor 
poration, Alfred G. Hudson has been 
appointed display manager for  Cheste1 


Inc., Nashville. He — succeeds 
Fanning, who has taken over the 
department at Harvey's, of th 
same city. 


Stores, 
Howard 
display 
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PLANNED STORE LIGHTING 


[Continued from page 57] 





practical from installation well as 
appearance and functional standpoints. 

specially suitable for continuous instal- 
lation, “Slimline” lamps are finding great 

r among store lighting people. Ranging 
up to & feet in length, these long, slender 
present a streamlined appearance 
particularly appropriate in modern. stores. 
71 y are r the efficient of all 
lioht sources, giving a maximum amount of 
light for current consumed. No starters 
are needed, and standard ballasts are avail- 
able to operate the lamps at either of two 
currents (0.20 or 0.10 amperes). 


as 


S rCes 


one ot most 


In display lighting the small diameter of 
the lamps is a decided advantage, enabling 
incorporate them = in 


the designer to re. 
stricted spaces. 


Fluorescent lamps are available in a wide 


range of “whites” from the relatively cool 
“Daylight” through the warmer “Soft 
White,” and great care must be taken to 
select the color quality that is best suited 


to the store and its merchandise. 


When “Daylight” is used in levels of 100 
more, either throughout the 
merchandise is 


footcandles or 


store or in special areas, 
revealed much as it will appear outdoors, 
so that there is no need for the customer 

» take it to a door or window to appraise 
colors. The apparent coolness of “Day- 
light” is seldom objectionable when the 
level of lighting is sufficiently high. 

When a light more flattering on com- 
plexions is desired—or for meats and other 
foods—the “Soft White” lamps are very 
popular. 

For general use, a number of careful 
merchandisers are choosing the ‘4500 
White’ lamps. They have a somewhat 

irmer tone than “Daylight” and possess 
excellent characteristics for rendering dif- 

ent colors equally. 

Fhough the trend of present-day store 


lighting seems to be away from incandescent 


lamps for the basic lighting system, these 
mps have certain characteristics that 
ike them virtually indispensable to the 


For creating an 
introducing dra- 
.. bringing out 


rchant and displayman. 
timate atmosphere 





itic and theatrical effects . 

sparkle, sheen and brilliance of jewelry 
relief, highlights, modelling 
merchandise with 
packing maximum 


shadows, 
giving punch to 
irp, directed light 

limited area 
of a store lighted only 
light 
supreme. 


ehtness in a refreshing 
drab monotony 
soft, diffused 


still 


incandescent 
ps are 
lamps 
the 
job; in others, they supplement 
rescent lighting with downlight. The 
lector type spot and flood lamps are often 
with fluorescent fixtures in 
e mountings that facilitate direction 
wherever the displayman 


filament are 


for 


some instances, 


quite successfully general 


ting 


rporated 
} 


he beam de- 





s it. Such arrangements add flexibility 
variety to the general lighting system 
hbvious advantages for the displayman. 
This is the first of a series of articles 


Electric authorities. The second 


appear in an early issue.—Ed.) 


(seneral 
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You are cordially invited to visit our 


studio and look over our Christmas 


displays. 


418 W. 40TH ST. 


ANNOUNCING! 


The Ru-Dee Studio 


A NEW SOURCE OF 
SUPPLY FOR QUALITY 
PRODUCTION IN DISPLAYS 


@ Papier Mache 

@ Wood-carving Displays 

@ Mechanical Displays 

@ Three-dimensional Displays 
@ Diaramas 

@ Precision-scale Models 


@ Designing 


NEW TORE 167, Ws. ¥. 








IMAGINE what such a wide variety of 
staples means in getting the right size and 
type of staple—exactly suited to the indi- 
vidual job! Packed in Vest Kits for display 
and sign use. 


Perfected in 
well-balanced, 


design, 


easily 













DIFFERENT LENGTHS 
AND WIDTHS* 


HANSEN STAPLES * 


Hansen Tackers 
ere now fitted 
with front Take- 
up Jaw, for 
quick, easy, on- 
the - job inspec- 
tion, without aid 
cols. 


gripped and operated, with compression 
spring drive, Hansen Tackers do the most 


ASK 
FOR 
FOLDER 


work with the least effort. The 
ever-ready, right-hand aid for Dis- 
play and Sign Men. 








Aca A.L. HANSEN MFG. CO. 


' 5041 RAVENSWOOD AvE.. CHICAGO 40 ILL. 








4 DENNY PLACE 


FOIL-ROL 


ALUMINUM 
RIBBON 


1/4," x 375 feet per roll 


Package of 22 rolls 
$] j-00 


FOIL-ROL 


J. A. D. 


CINCINNATI 27, OHIO 
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Shield valuable display mer- 
chandise from destructive 
ultra-violet rays with: 


transparent 


PLASTIC SHADES 


Easy to install; simple to fit. 
A plastic sun shade for your 
window is a MUST for low 


cost sun insurance. 


Mail inquiries to: 


the PLASTIC SHADE CO. 


83-52 Talbot Street 
Kew Gardens 15, N. Y. 


OD ET DDE De Dee: ee 6% 
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S THE International Association of 
Display has had its share of criticism 
during the past year and as I am 

most anxious to do anything to improve 
our association, I have decided to devote 
this month’s IAD article to the following 
letter and questionnaire which is_ self- 
explanatory. It is from C. A. Betteridge, 
Minneapolis: 

“This letter is in the interest of the 
International Association oi Display and I 
am writing to you and other officers and 
members of the board of directors of IAD 
for the reason that I, though not now a 
member, would like to see IAD grow and 
become a highly respected and powerful 
organization, which I believe can be done. 
At one time, and for a number of years, I 
was a member of the Detroit Display Club 
and the IAD, but have not been a member 
since coming to Minneapolis. It has 
occurred to me that IAD has failed to 
grow and progress more rapidly than it 
has because it has failed to make things 
in general more interesting and the idea 
of membership in IAD more attractive. 

“IT believe there are a lot of good ideas 
in the minds of display people all over the 
country, about what they think a display 
organization should be, and about what they 
feel they should get from membership in 
such an organization, but, insofar as I 
know, these ideas have not been sought— 
as I believe they should be, and that every 
display person should be given a chance to 
make suggestions and bring to light their 
ideas of what IAD should be and what 
they individually would like to get from 
membership therein. It 1s my opinion that 
unless something along this or similar lines 
is done, that IAD, if it is to continue in 
existence at all, will never reach the point 
of having what can be classed as a strong 
and able organization. Believing as I do 
in this matter, I offer the suggestion that 
IAD run an advertisement in DISPLAY 
WORLD in the form of a questionnaire 
offering a few new ideas on which display 
people will be asked to give their opinions 
and seeking additional ideas from them. 

“If enough of these questionnaires were 
returned, and I believe they would be, then 
there would be something solid to build on 
after getting a concensus of opinion from 
display people in general. I am enclosing 
herein a tentative plan for a questionnaire, 
with a few ideas of my own embodied 
therein, for your approval or disapproval, 
whichever the case may be. 

“Please receive my suggestions in the 
spirit in which they are intended, for one 
purpose only, and that is a_ big, strong 
IAD and the advancement of display in 
general. I have no ax to grind, and hope 
that I have not taken undue liberties in 
assuming that you would be interested in 
my views on the matter.” 

The questionnaire prepared by Betteridge 
is as follows: 

We, the officers of IAD, know that dis- 
play people are intelligent; we believe they 
can supply the answers that will make IAD 
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“tick” and put it on a plane that will 
appeal to all of us. 

We know that a_ strong International 
Association of Display will be of great 
benefit to everyone connected with display, 
and because we believe in our profession 
as a whole, and in you as an individual, 
we ask your help in building IAD to a 
place where your employer and ours will 
come to know display as the greatest pro- 
motional asset he has at his command 
without any question of doubt. It can be 
done with your whole-hearted support. 

Please fill in the questionnaire below 
and send it to the IAD, P. O. Box 2582, 
Birmingham. 

1. What are your reasons for not being 
a member of IAD, in case you are not now 
a member? 

2. Can you make any suggestions that 
may improve or correct the conditions you 
mention above? 

3. What do you think of the idea of 
having a business manager who would de- 
vote his full time to handling IAD affairs? 

4. What do you think of a plan whereby 
the IAD would try to help display people 
in locating new positions ? 

5. What do you believe IAD annual dues 
should be? 

6. Do you feel that IAD should hold an 
annual convention as in years gone by and 
hold meetings daily at such conventions, 
or string along under the manufacturers’ 
market week plan? 

7. What do you think of a plan that 
would supply (members only) books on 
various subjects relating to display so that 
any who so desire might have a display 
library of his own at a price only slightly 
above cost? 

The books to cover such subjects as: 

Designing and construction of modern 
backgrounds. 

Color as used in display and its effect on 
human emotions. 

Display lighting for dramatic effects. 

A display manager’s duties and how to 
be a successful display manager. 

Papier mache for display. 

Theme displays. 

The fundamentals of display. 

Interior display. 

Display budgets. 

The planning, and _ follow-through, of 
promotions. 

If you, as a member or non-member o/ 
IAD have any ideas that will improve 
IAD, please send them in; don’t be afraid 
that they might not be valuable; possibly 
your idea is the one that will make IAD 
tick. Therefore, we ask you to get busy 
and fill in this questionnaire. We want 
ideas—send yours to the above address. 


Acting Display Manager 
Named By Lindner Coy 

Lindner Coy, Cleveland, has appointed 
Richard Davis as acting display manager. 
No successor to Tony Cipolla has as yet 
been named. 
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Munford To Leave 

Thalhimers 

resignation of William T. Munford, 

‘tional director for Thalhimers, Rich- 

mond, as of July 1 has been announced. 

His future plans are unknown at this time. 

Munford has been with Thalhimers for 13 
;, joining the store as a member of the 


display staff and being appointed display 
manager and store architect three years 
late! He was later made promotional 
| tor. 





Meissner Rejoins 


Franklin Simon 

Leaving Thalhimers, Richmond, where he 
was in charge of interior display, Hans 
Meissner has rejoined Franklin Simon & 
Co., New York City, in a similar post. He 
succeeds George Perkins, resigned. Meiss- 
ner at one time was in charge of display 
for the Greenwich, Conn., store of Franklin 
following his return from service 
armed forces. 


Simon's, 


with the 





Ralston And Pittinger 
Conduct Classes 


Two local displaymen, Jack and 
Charles W. Pittinger, served as instructors 
during a short course in retailing presented 
by the University of Houston. Ralston, who 
heads display for Levy Brothers, discussed 
‘Fundamentals of Merchandise Display,” 
while Pittinger handled “Showcard Letter- 
ing’; the latter is display manager for 
Columbia Dry Goods Company. 


Ralston 


Coffey Resigns Position 
With Arnold Constable 
Daniel Coffey has resigned as display 
tor for Arnold Constable & Co., New 
York City, and will soon make known his 
re plans. He was with Martin’s, Brook- 
in a similar position for several years. 
has not yet announced his 


The store suc- 


CeSSOFP, 





Vicki Adams Reported 
Convalescing 

Vicki Adams, in charge of the art depart- 
ment of Carmen De Turse Studios, Toronto, 
Canada, and who has been quite ill for the 





several months, is now reported well 
the way to recovery. 
Allen To Instruct 
Display Class 
irold T. Allen, assistant interior dis- 


manager for Jordan Marsh Company, 
selected as instructor for 
isplay conducted at the 
achusetts Institute of Technology, it is 
unced. There is no charge made to 
ins taking the course. 


been 


class to be 


ton, has 


Prizes Awarded 
In Local Contest 


rst prize in the local display contest 


sored in connection with the Cotton 
ival Week has been awarded to Joe 
sing, Goldsmith’s, Memphis. Second 
went to Lowenstein’s, while in the 


ler stores division the first prize went 
lalle-On- Main. 
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The trend is 
away from that 


‘stuffed 


and 


plastered to the 


form”’ 
ance. 


appear- 


14%” lighter block, $27 
doz. pair in suit, util- 
ity and overcoat sizes. 








135 


24," block 
$36 dozen 
pair in 
suit, util- 
ity and 
overcoat 
sizes. 


CUFF BLOCK COMPANY 


3845 W. Florissant Ave., St. Louis 7, Mo. 








HEAVY DUTY TURNTABLE 
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HOWARD WILLIAMS and ASSOCIATES 


603-604 SCHMIDT BLDG., CINCINNATI 2, OHIO 


Unusual Opportunity to obtain 
this scarce display unit at 
fraction of the original cost. 


Sturdily constructed, straited ply- 
wood surface with two opposite open 
ings in six equal divisions, 6 feet 
diameter. Flasher unit next to each 
opening with space for six trans 
parencies that go in rotation as each 
of the six divisions come into view. 
Marvelously engineered with ade 
quate nationally known motors and 
electrical parts. 


Practically new—used only in sev 
eral showings—now in the American 
Fixture Mart, Chicago, Space 1530, 
Hardwick Stove Co 

Original cost $5,000.00 

Can be converted into permanent 
industrial or store display. Durable, 
washable finish. Make offer or write for 
further details to Howard Williams, 














SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £lact&ée sno 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 


2943 E. Warren Ave. 
Detroit 7. Michiaan 





STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
tisplay work. Carry out our ins’ru 
tions in your own windows and 
learn while you earn. 


Lorgest and oldest school of its kind. 
Founded 1904 


Write for literature 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Il. 
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Two Nashville Men 
Taken By Death 


Ruben Brinton, who operated a tree-lance 


Nashville, died during 
He was about 45 vears 


display service in 
his sleep recently. 
old. 

Another Nashville displayman to die dur- 


ing the past month was Charles H. Wiggs, 


| display manager for Neely, Harwell & Co. 


He was with Vultee Aircraft during the 
war, and at one time was connected with 


Sears, Roebuck & Co. He is survived by 


the widow and three daughters. 


Replacing Wiggs at Neely, Harwell & Co. 
is Floyd W. Adams, Jr., a veteran of the 
war, who has been associated with the firm 
in the ready-to-wear and other departments. 
New Zealand Displayman 
Pays Visit To States 


Howard F. Gruzelier, display manager for | 


Milne & Choyce, Ltd., Auckland, New Zea- 
land, is spending six weeks in the United 
States to study American methods of dis- 
play at first hand and to make a few pur- 
chases. Making the trip by air, Gruzelier 
first spent some time in Los Angeles and 
San Francisco and then went to Chicago 
and New York City. He will return = to 
the West coast to start the two-day flight 
home. While import restrictions are. still 
in effect in New Zealand, Gruzelier ob- 
tained permission to buy a limited amount 
of display materials in this country. 


Denver Firm Promotes 
Carmen Sutley 


Carmen Sutley has been promoted from 
assistant to display manager tor the Den- 
ver Dry 
succeeding Mrs. Margaret Selby, who died 


not long ago. 


Rogers Company Appoints 
Display Manager 

Florence Maguire has been named display 
W. Rogers Company, Lynn, 
display 


manager by T. 
Mass. She was 
staff of Wm. Filene’s Sons Company, Bos- 
ton, and Lerner Shops. 


formerly on. the 


Albert Segall Dies 
At Age 51 

Albert FE. 
delphia, died unexpectedly 
age of 51. He is survived by the widow 


Segall, Segall & Sons, Phila- 
recently at the 


and two sons. 


Billings Succeeded 
By Muntz 
Udo C. 


Manager tol 


Muntz has been appointed display 
Huneck's, San Diego, succeed 
resigned a 


ing Grenville Billings, who 


short time ago. 








ITS THE TOPS! 


Alpern’s New Improved 


HAT-STA 


SEE IT IN CHICAGO AT 
STEVENS HOTEL, JUNE 23 TO 27 
The amazing new display fixture that 

sells hats on sight 

e Adjustable to any hat-size 

© Swivels to any angle 

e Crown of hat undisturbed 

e Hat always centered 

e Eliminates tissue paper 

© Fits any stand 

e Sturdily constructed 

e Saves hours 
For immediate delivery contact your local 
distributor or 


ALPERN’S 


34—9TH ST. PITTSBURGH 22, PA. 
Designers— Manufacturers HAT-STA 




















Goods Company, it is announced, | 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 








Connecticut Rivet blue 
ind white homespun dress 


Costumes of Yesterday 
Fashions never change— 


What once was old is new today. 


Rent authentic fashions from 


KATHERINE BURR FLEMING 
76 Rogers Street, Branford, Conn. 


Send for 10-page circular and_ please 


state period of photos desired. 
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local 
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\t's Cole Vs. Select 
In Grueling Contest 


lemporarily abandoning fabrics and arti- 
il flowers for baseballs and bats, teams 
m James A. Cole Company, Inc., and 


ect Flower & Display Company, both of | 


w York City, met in a game of softball 
ently. When the tumult subsided it was 
ind that the Cole representatives, headed 
James A. Cole, were on the long end 
the 10-0 score. Irving Sachs, president 
the firm, starred for Select Flower. The 
ining team has announced its willingness 
take on all comers in the New York 


play field. 





Mannequin To Be Sealed 


In Cornerstone 
\ feminine mannequin, clothed in con- 
temporary apparel, has been sealed in the 
cornerstone of the new store being erected 
Lord & Taylor in Eastchester, N. Y. 





Karr Now Represents 
Jolly In Chicago 
Bill Karr, who has been associated with 
F. D. Jolly & Associates in Detroit, is now 
representing the plastic display fixture firm 
Chicago, where he has many friends. He 
located at 601 Belden avenue. 





National Clothing Company 
Appoints Lloyd Redfern 


Following his resignation as display 
director for Sibley, Lindsay & Curr, 
Rochester, with which firm he had_ been 
associated for 22 years, Lloyd Redfern has 
joined National Clothing Company, of the 

me city, in a similar position. He re- 
laces Michael Rock, who has entered 

siness for himself. 





National Sawdust 
Issues Catalogue 


\ catalogue listing such material as 
crystal sand, pearl chips, sea shells, tinsel, 
nd numerous other display items has been 
leased by National Sawdust Company, 
Inc., 65 North Sixth street, Brooklyn 11. 
{opies are available on request. 


Display Studio Opened 
By Vernon Carlock 

ernon T. Carlock has opened a display 
dio under his name at Oregonia,, Ohio, 
will work in plastics, papier mache, 
her composition, and plaster. Designing 
be included in the service. Carlock 
formerly employed by Old King Cole, 
ton, Ohio, and Durable Displays, Chi- 
as well as designing and modeling 
t number of firms in the ceramics field 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
Charge is made for this service, of 
course. 
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SIZES 
MN o-c <'ec.o:5 naa as 42-5 Shoes 
CETTE 512-6 Shoes 
PRICE LIST 

gl ee $ 1.25 ea 
1S OGIO Oli sods es 15.00 doz. 
3 dozen pr......... 13.50 doz. 
4 dozen pr......... 12.00 doz. 
[] SEND PAIR @ $1.25 


@ 
[] 1 doz. small @ 15.00 
[] 1 doz. large @ 15.00 
CL] 3 doz. small @ 13.50 
[] 3 doz. large @ 13.50 
[] 4 doz. small @ 12.00 


[] 4 doz. |! @ 12.00 
THE “INVISIBLE” SHOE FORM! tl adie 


CLEAR PLASTIC! 
MAIL THIS CONVENIENT ORDER BLANK TODAY! 


Firm Name 


Street 


)  —— 
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ROGER KENT COMPANY ..... Pbostica 


211 N. Seventh St. 


FITS EITHER SHOE. (] Please send, without obliga- 


tion, “Modern Design on Display’ 
your catalog containing 60 illus- 


trations of modern fixtures. 


Trade Mark Registered* 








St.Louis | Mo., 








FARMS AND PLANT AT 


AGNEW, 





Larger Projectors too! 


MODEL OA1 
Projects sharp 10 foot im- 
ages from 61,” x 61,” 
opening. Has motor cooled 
500-watt illumination. 

$155.00 F.0.B. N. Y. 


MODEL OA3 


1000 watts of air-cooled 
illumination delivers bril- 
liont screen images. Has 
7,” x 10” opening. 
$250.00 F.0.B. N. Y. 


CALIFORNIA 





Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


8’ cord and plug. $29.50 F.0.8. N. Y. 
Bi. 


| ART 
Arraue Brown ¢ sro, ine. 
67 West 44th St., New York 18, N. Y. 


























Dried Decorative Materials 


Teasels in all forms; artichoke blossoms; India thistle; 
date palm florettes; grape stumps; manzanita branches; 
dried grain heads; eucalyptus pods; pine cones. 


The Watson Company 


21 CLAREMONT AVENUE, SAN JOSE, CALIFORNIA 


from CALIFORNIA 











Alert Merchants Boust 
Their Sales With 


TURNS 
THREE 
TIMES A 
MINUTE 


The ACTION Display-Way! 


PA ny clocking tests prove that ROTO- 
SHO revolving window displays attract 
many times more customers than any “‘still’’ 
display . . . and frequently pay for them- 
selves in the first few hours of operation 
by doing a man-sized selling job. 


ROTO-SHO is sturdy and dependable. 
All steel, it will carry a load up to 200 lbs. 
Operates on 110 Volts A.C. and the standard 
unit comes complete with 18” table as 
illustrated. Attractive build-up fixtures are 
available for it too. There is also ROTO- 
WEEL for background displays, and ROTO- 
CEILING, a turntable that can be mounted 
to the ceiling. 


These year-round sales builders are 
available through better display jobbers 
everywhere. Write us TODAY for our com- 
plete new catalog. — Delivery is immediate 


from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. ¥. 








SUN DRENCHED 
DISPLAY MATERIALS 


direct from 


ARIZONA 


e Saguaro Logs or Stumps 
e Cholla Cactus Trees 
e Ocotillo Bushes or Stalks 
Crown of Thorns 
Smoke Trees 
Cacti Spinae Cluster 


All kinds of Cacti 


Rainbow Colored Metallic 
Rocks 50c Ib. 


Write for photos 


° 
® 
t) 
@ Manzanita Trees 
« 
6 


NATURAL DESERT DISPLAYS 


Box 876, Coolidge, Arizona 
RALPH H. RALPH & SON 
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PRACTICAL USE 
OF ABSTRACT ART 


[Continued from page 80] 


Cottons,” “California - on - the - Mississippi.” 
And imaginatively-named fashion colors are 
always full of dramatic possibilities. 

Color is, in fact, one of the most inter- 
esting and perhaps the most controversial 
of the facets of contemporary display. For 
according to Rieser, when color is used as 
the primary element of a window, it can 
eliminate the “obvious” idea; can suggest 
a mood rather than overstate it. Where a 
more complete setting is implied, cleverly- 
handled color creates its own background, 
functions as its own props. Rieser’s theory 
of color value is essentially an artistic one. 
He sees it in terms of one, two, and three- 
color emphasis, but in each case back- 
ground color and colored spots are used to 
repeat or contrast with the dominant shade 
of the merchandise shown. In _ one-color 
settings, neutral shades provide the back- 
drop, and lights of the same shade as the 
merchandise pick up the dominant scheme. 
Two-color emphasis, far from being as 
artistically complicated as it sounds, means 
simply a harmonious contrast of shades. 
Rieser frequently plays cool and warm tones 
against each other for effects that will be 
dramatic, and at the same time pleasing to 
the spectator’s aesthetic sense. Especially 
interesting for experimental purposes is 
Rieser’s “three-color emphasis.” Here two 
garments of contrasting shades are dis- 
played against a dominant background—or 
the process is reversed by using a two-color 
backdrop behind fashions of related shades. 

Rieser particularly stresses the importance 
of limiting color schemes. For, as he says, 
“only through a simple and striking effect 
can the observer’s eye be focused on the 
merchandise in the window.” His scientific 
but basically sales-minded approach to color 
techniques springs from his deep belief in 
the possibilities of abstract display. For- 
merly over-experimental and 
even “longhair” by store executives and the 
general public, non-representational win- 
dows and interior settings are rapidly com- 
ing into their own, utilizing forms and 
arrangements borrowed, of course, from the 


considered 


modern abstract painters. Yet, as Rieser 
explains, this trend does not indicate that 
an elaborate marriage of Picasso to Hattie 
Carnegie would necessarily increase a 
store’s clientele a hundred per cent. What 
the intelligent displayman must strive for 
is spectator-attention and continuing spec- 
tator-interest 

The use of unconventional props—cubes, 
discs, and other odd-shaped articles—often 
inspires curiosity and gives “a very vague 
but satisfactory impression of the feeling 
which is being reflected from the merchan- 
dise.” In other words, the ideal abstract 
setting can not Rather it 
should intensify the psychological connota- 
tions of the displayed ; 
heighten the feeling of elegance, sophisti- 
whatever else 


stand alone. 


fashions being 
cation, stark simplicity, or 
happens to be the basic property of the 
ready-to-wear itself. And of course the 
abstract approach is often inappropriate to 
Rough tweed should be 
outdoor setting; 
displayed to their best 


the subject matter. 
shown in an obviously 


beach clothes are 
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STOP 


AND SEE 


America’s Most Arresting 
Display Line 


BOOTHS 45 « 60 


Main Exhibit Floor 


HOTEL STEVENS 
CHICAGO JUNE 23-27 


Beautiful Fall Displays, 
Exciting Christmas Units, 
Fabrics, Wreaths, Roping, 

Flowers, Sprays, Christmas Balls, 
Papers, Ribbons, & All Accessories 


(ic ALLIED 


CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 

















MIDWEST MANNIQUINS 
Get More Attention 


Lifelike Manniquins for infants departments are 
irresistible in four realistic baby poses, offering an 
infinite variety of display possibilities for showing 
jackets, bonnets, rompers, dresses, etc., in infants’ 
wear. Our baby manniquins are 6 months, life 
size, 24” high, with adjustable arms. 


Group of Four 


Individually 
Sitting Baby with removable leg.. 


Write for new Catalog on hangers, racks, etc. 


MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 


Send for our Circular of Men’s Manniquins, 
Bleached Oak and Pecky Cypress Fixtures 


Jobbers inquiries invited on Baby Manniquins 
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intage on a beach. Non-representational 
on is used with most success when the 
handise in question does not require a 


( itely-pointed relationship to a custo- 
s own living habits—when feeling is 
! important than fact. 


iderstood on this level, it can be seen 


t Rieser’s uninhibited attitude toward 
abstract display is a fundamentally prac- 
tical one. It stems from the sound mer- 
chandising principle that anything which 
makes goods more attractive, more ulti- 

ly desirable, is the salient point of 

lay. Rieser strongly believes that as 
the public becomes increasingly interested 
in modern art forms, it will reject over- 


ious ideas and ttritely recognizable 
arrangements. Then display will have an 
even greater opportunity to experiment with 
unusual and beautiful modern treatments. 
Then display will be more than an institu- 
tion, sanctioned by tradition as well as 
necessity. In capable hands it may well 
emerge as a great American art. 





CHICAGO DISPLAY SCENE 
[Continued from page 67] 


sisted of a drapery from one pattern of the 
material with a cover throw of a different 
pattern to display the merchandise. The 
coordinated trimmings were mounted on 
cards which were arranged on the back 
wall. A lighted lamp completed the design. 
lo promote washable cottons, a giant 
white washboard was constructed of pine 
and corrugated cardboard. An _ oversized 
soap cake served as a copy card and read, 
“Washable cottons for little girls 1-6.” 
The background for this set was in pale 
apple green. 
\ third window design at Montgomery 
Ward’s used yellow frames and_ yellow 
uares of wallboard against a gray back- 
und, to create a contrast. The card 
read, “Spring fever? Get out in the sun 
for fun”—and this display featured various 
types of sports equipment. The window 
along with sports equipment, were 
supported by yellow sun-ray strings. 


Irames, 


he following displays are not pictured: 
|. W. Campbell, display director for 
rson Pirie Scott & Co., used an excep- 
tionally interesting treatment for the dis- 
play of mattresses by setting up the win- 


dow as a doctor’s office, then, with the 
ition of arm and leg details, handling 
mattress itself as the patient. The 


© was complete even to the uniformed 


assistant. The name plate on the 
read “Dr. Deep Sleep.” A large 
ay arrangement at one side read 


tient: Ma. T. Tress” and showed the 
ttress cut down to expose the construc- 
and fillers. The doctor held a “Report 
findings” chart which read, “Internal 
lition: excellent—structurally and func- 
illy. External condition: unblemished, 
arred. Diagnosis: everything in proper 
r for long and wonderful life.” 
C. Bowen, display manager for The 
used tulips as an inspiration for his 
h motif windows. A design in _ the 
ground suggested windmill blades. The 
les were white, and a tiny blue Dutch 
from which grew bright-hued tulips, 
fastened to each_ blade. 
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PERKY BABY DISPLAYERS 


Approximately 9" tall. 


Three different positions—flesh tint—made of composition. 


with crystal disc trays. 


Set of Three $19.75 F. O. B. Chicago 


Also complete lines of Mannequins from toddler to adult men and women—direct from finest 


factories in New York, California and Missouri. 


THE SKOME WINDOW DISPLAY 


Complete 














“J0S. E. PODGOR CO.. 















308 W. WASHINGTON ST. CHICAGO 6, ILL. 
Display Without Distraction—Show 
or Merchandise To Its Best Advantage 

: With Life Proportioned oe w 


$3.95 extra per pair. 


specified. Orders 
specified type figures 


Full Size 

5 1/4-foot 
oO Figure, 
x $27.50 


Complete with 


All Wirequins come with lips and 
masks—arms for all other figures— 

All forms ond figures “Life Size” 
finished in gold unless 
accepted for 


detachable arms. 


Wirequins 






14" Head Forms 4 


$3.95 each 


otherwise 


24” Head 
15” Head and Bust 
and Shoulder Forms 


Forms ~ 
$5.95 « = & 












Inc., 618 Market St., Philadelphia 6, Pa. 


COMPLETE DISPLAY SUPPLIERS 








GRASS 


36 inches by 72 inches—52-row. 


Growers 


woven on durable green burlap backing. 





Manufacturers and Distributors 


MATS 


$4.50 each 
$50 per dozen 


Close- 


Main Office: 





Cut Flowers and Supplies 









Ely St., 
Rochester 4, N. Y. 
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SA LESMEN 


Easy Fast Sales! 


Big Commissions! 


Sensational new low cost Window and Counter Display 


Service. 


in a hurry. 


It’s a natural! 





Every store ... big or small... can be sold 


a product of... A. M. WALZER CO. 








Modern 


ELECTRIC 
TURNTABLES 





Merchandising with Motion 
BOOSTS SALES! 


Features of the 
ELECTRIC TURNTABLE: 
e STURDY—Made from Shock- 
Resistant Bakelite! 
@ NOISELESS, SELF-STARTING— 
Will rotate 12 Ibs. at 3 revolu- 
tions per minute! 


@ SPACE - SAVING—Only 314" 


high! 
© For A.C. 110-220 Volts only. 
No. T3000) Only $7.59 No. T4000) Only $8.25 
each 1 Pop Com each i Top Com- 
plete with Cord an! plete 
Plug Interchangeabl Perms I 10 Days 
Dise Sl oextra Delivery Prompt 


PLASTICS & METALS CO. 


292 Madison Ave., New York 17, N. Y. 
LEXINGTON 2-6914-5 











REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 
Los Angeles 43, Calif. 


2902 W. 78th St. 





Minneapolis 14. 
Minnesota 











Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 


{ Los Angeles 35, California 























USE THIS 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 





POSITION VACANT 
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ISLAND WINDOW PROBLEM 
[Continued from page 61] 


tempted into the store when they find them- 
selves arriving at the door, midway behind 
the island. And so by cutting the back of 
the island away from casual view, traffic 
has been stepped up through the Stevens’ 
arcade and has actually turned = more 
passersby into potential customers. 

The displays and windows at Stevens’ 
have created considerable admiration and 
comment. In fact, Elliot says displaymen 
from. other even from 
countries and other cities stop by to ques- 
tion the how and why of this method of 
island window treatment which is_ solving 
the display problem at Stevens’. 

A compromise between the two types of 
island treatment is used for a series of such 
windows at Lord’s, in Evanston. Karl 
Schlecht, the display manager, has de- 
signed side panels for each of these islands 
which partially to close the 
this forming a stage setting for the overall 
arrangement. In addition he has 


stores and other 


serve view, 
display 
added a valance at the top to complete the 
panel design as well as_ block off the 
unsightly appearance of the lighting fix- 
This entire treatment is serving a 
purposes; for one, it makes 
single display but 

displays—for by 


tures. 
number of 
space for not just a 
actually three separate 
closing the window partially, the passerby 
sees the front display as a unit, but at the 
same time catches a glimpse of something 
beyond, and on entering the arcade sees 
the rear of the island as a correlated dis- 
play, as well as the display in the rear 
windows. 

Schlecht finds, too, that this arrangement 
requires far less merchandise to create a 
more effective scene, and clever placement 
of mannequins in it conceals such details as 
garment pinnings. The side panels, as well 
as the valance, are modern in design; thes 
are in the form of curved wings which serve 
a functional purpose by having storage 
inside them. This panel treatment 
itself to a number of most im- 


space 
has lent 
pressive displays, among the most outstand- 
ing of which was a winter scene with snow 
banked shrubs as a background for formal 
evening attire. 

All three types of these treatments aré 
proving successful in displaying merchan- 
dise effectively in the always troublesome 
island window. 


Allen On Visit 
To Europe 

Leigh Allen, display director for R. H. 
Macy & Co., New York City, left on June / 
for Europe. Traveling by air, he will visit 
England, Sweden, Denmark, France, Italy 
Spain and Portugal. The trip will require 
six weeks. 


Ferriil Moves Factory 
To Rockford 

Several buildings have been purchas« 
Rockford, Ill, by Harve Ferrill & 
Chicago manufacturer of national adver- 
tiser displays, and the p! 
duction end of the business is being trans- 
Sales and ex- 


point-of-sale 


ferred to the former city. 


ecutive offices will remain in Chicago 
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AN EYEFUL .. . NOT 
AN EARFUL 


[Continued on page 88] 


ularly with specialty shops, but gener- 

the exception emphasizes the rule. 

Is it the service? Practically all stores 

to say, “In our store, the customer is 
ways right”—and in every store she “be- 
mes” right, if she goes far enough with 
complaint or an adjustment, even to the 
fice of the president. 

Most stores strive for good customer re- 

tions—the best asset any store can have— 

t in this competitive feature, no one store 

venerally alone in its trading areas. 
iw often have we heard, “The service in 
| stores today is very bad.” Unfortunately, 
tore managements also know their store 
rvice is bad, but they generally excuse 
is condition with the knowledge that it is 
worse than their competitors’. 

Is it display? In this characteristic, 
stores can best be identified as being differ- 
ent. However, this difference is generally 
identified with seasonal themes, particularly 
during the Christmas season. Every buyer, 
very store executive, knows the importance 
of eye-catching gift items, for the customer 
vho is looking for suggestions. Why can 
not this same successful method be adopted 

roughout the year? In this characteristic, 
tores are rarely different. 

\long with the “our store is different” 
attitude, is the stablemate of sole owner- 
hip: “But, our customers are different.” 
It's another old bromide that is a hangover 
rom the red plush and mahogany fixtures 


era, competing with modern selling tech- 


niques of today. 
Who decides that customers are different? 
It is a well established fact that it is a 
ire species of customer who only shops 
one store. Also, the average charge 
istomer maintains two or more charge 
ccounts for convenience and shopping 
portunities. 
How many stores have ever undertaken 
real customer studies? Their shopping 
ibits, their desires for improved selling 
methods? How many stores ever ask their 
stomers what they would like to see or 
in their store? It is seldom a store 
ks a customer about anything—unless it 
to send her a form letter from the credit 
partment, asking why she has not pur- 
ised anything on her account during the 
St vear. 
| hardly need to point out to you that 
are in, and going deeper into, a period 
which store management is more inter- 
ted than ever before in better selling and 
motional techniques, and modern = and 
proved operating methods. Experience 
ined operating in retail stores during the 
m period of the late 20s, and the sub- 
uent depression of the 30s, has taught 
t the best time to lay the foundation ot 
Mprovement program, is at the time 
en we can be most objective in our 
nking—with the opportunity of gradually 
sorbing new ideas and initiating desired 
inges in methods. This reduces mis- 
es that are inevitable when ill-timed or 
sty decisions are made under pressure of 
essity. 
In a market which is becoming more 
npetitive and confusing, store manage- 
[Continued on page 144) 
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(SEAMLESS) ! 
IN 2 FALL SHADES ; 
“POPCORN” and “HARVEST’’—9' x 36’ 
(Send Orders at Once due to Limited Quantity) ; 
: a 
Special #3.75 Roll 
AL BLITZ will be at the Stevens Hotel, Chicago, during 
"MARKET WEEK" 
MODERN DISPLAYS 3 
1212 G Street, N. W. s Washington 5, D. C. 3 
It's Rhythm in Music 
9 ao 
It’s Color in Bust Forms 
Five Attractive Pastel Shades: 
Blue, Pink. Green, Flesh, Yellow, and, 
also, Black and White 
@ Made of Papier Mache with Crinkled 
Crepe Finish 
@ Fits on any stand 
e Ultra-Modern Neck 
@ Full Bust and Shoulders 
TOPS for Blouses and Sweaters 
No. 127—Price *4.10 each 
The FIXTURE MART, Inc. 
Send for our FREE 314 W. Jackson Boulevard 
T2-page Columg Chicago 6, Illinois 
WELCOME TO CHICAGO 
JOBBERS and DISPLAY MANUFACTURERS 3 
YOU ARE INVITED TO SEE THE LARGE SELECTION OF 3 
FALL and CHRISTMAS IDEAS 
IN ARTIFICIAL FLOWER DECORATIONS ON DISPLAY IN OUR SHOWROOM 
ATTRACTIVE UNITS e@ RIGHT PRICES e DEPENDABLE SERVICE ; 
e iIMPoRTERS © HARRY MICH COMPANY «¢ MANUFACTURERS « } 
Originators of Die-Cut Cork Letters 
1627 SO. MICHIGAN AVE. CHICAGO 16, ILLINOIS 
your convenience Ss are open evenings during the N.A.D.I. Show. 
Minutes south of the Stevens Hotel—out of the no parking district. > 











cnorrel 
STOPPERS 


e@ Just in at Natt Levy's... new, 
exciting FALL, BACK-TO-SCHOOL and 
CHRISTMAS display ideas! Real 
SHOPPER STOPPERS! The most 
complete line of Nationally known 
display fixtures and supplies in 
the entire South. 


Accept our cordial invitation to 

see our brilliant new collection 

of Shopper Stoppers at both the 
Baltimore and Richmond Showrooms. 
Ready for inspection on June 20. 


“Everything 
for Display” 


SHOWROOMS: 


No. 1—5 S. Hanover St., Baltimore, Md. 
No. 2—523 E. Grace St., Richmond, Va. 


to top off your 
mannequins 


aatural 
ok gga 
display 


WIGS 
Arranjay’s Wig Co. 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 


$2 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 


Cedar & Birch Displays 


e CEDAR BARK IN SHEETS 
CEDAR AND BIRCH POLES 
RUSTIC FURNITURE 
SPECIAL DISPLAYS 

BIRCH BRANCHES 
CEDAR SLABS 

BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft’”’ 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 




















DISPLAY WORLD 


The Display Consultant 


By HOWARD WILLIAMS 
Howard Williams & Associates, Cincinnati 


HE synonyms for the word “profession” 
are art, handicraft, craft, and trade. 
Display fits into all of these categories. 

It is, however, in the more dignified 
that we now are placing the craft, and that 
is consistent with professions of exceptional 
knowledge and skill. Today the display 
consultant ranks on a par with engineering 
consultants, advertising consultants, and 
business experts and executives. 

There is a trend toward coordina- 
tion of advertising media. In 
the professional sense the display consultant 
has arisen to fill a definite need in giving 
to assist in planning a well-rounded 
promotional program as _ well as 
individual specific problems that are met by 
sound upon 


sense 


closer 
all phases of 


advice, 
sales 
judgment based 
knowledge and skill. 
The display consultant must meet speci- 
fications which qualify him to give sound 
decisions, sane recommendations and logical 
conclusions with respect to the presentation 
of effective merchandising displays. He 
must have a good knowledge of art, layout, 
balance, color, salesmanship, and buying 
From him the decisions 
regarding the right types of 
displays to be used in merchandise pre- 
sentations, the placing of displays, who will 
set them up, how they are to be used, and 
who will see them. 
Industrial firms are 
consultants in many 
realize the importance of third dimensional, 
eye-appealing displays of their products 
and/or the dramatization of their product 
and trade name. Many of these 
manufacturers are considering the advis- 
ability of engaging display consultants on a 
retainer because they are 
with many trade shows during a 
time. They have to consider the 
right type of dealer-help material, and most 
want to coordinate their entire 
advertising program. firms are real- 
that display planning is a 
and distinct field in the scheme of 
things and are treating it as such. 
play consultant can save money 
turn make money by the 
efforts for the company that engages him. 
Many large chain today institute 
a master plan for display which is executed 
by installers in the various 
Where the type of merchandising 
character and grade of customers 
different localities, various plans or 
fications are made to fit the 
units in categories. For in- 
a higher type display goes to “Group 
\" stores than, let us say, “Group B” or 
“C’. This planning is done to correspond 


necessary 


psychology. come 


selection of 


now using display 
instances, for they 


story 


regular basis 
fac ed 


year’s 


certainly 
These 
izing, too, 
separate 

dis- 
and in 
results of his 


stores 


locations. 
and the 
vary in 
classi- 
groups of 
store specific 


stance, 


with various seasonable merchandising pro- 
motions. The plan idea has been 
extremely and economical as 
particularly in the purchasing 
materials to fit master designs. 

Of course, we can never lose sight of the 
fact that all displays are designed to sell 


master 
successful 
well, mass 


of display 


something, if nothing more than the name 
of the company. Product analysis is im- 
portant before anything can be done in the 
selling job. It forms the from which 
to start. To analyze a product many things 
must be taken into consideration—whether 
it is a new product or one that has been 


basis 





— Howard Williams — 
on the market for time—whether 
previous advertising 
ful or whether a new shot in the 
needed to push the product across—the 
style, design and packaging of the item— 
whether it appeals to a specific class of 
buyers or whether it can be used by the 
public at large—whether one section of the 
country buys the product more readily than 
another. and many other factors 
enter into the analysis to determine the 
procedure and remedy, when remedy is 
necessary, for launching a display program. 

Color is a subject about which literally 
dozens of have been written. The 
display consultant must be versed in the 
subject, however, and be able to select the 
combinations that correspond with the 
nature of the product as well as attract 
attention. Never should the colors selected 
overpower the product, but they should 
make the product, or story about the 
duct, predominant. 

The display consultant 1s 
in the profession, but old in the 
experience and education, Many firms can 
not or do not maintain a display depart- 
ment, find it unnecessary because 
the services of a specialized organization 
is available. Few have qualified to assume 
the tasks that present themselves. 

Some companies have adopted the very 
unfair policy of asking display manutac- 
turers to bid competitively by submitting 
sketches and prices for doing their work, 


some 
success- 


arm 1s 


methods were 
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books 


pro- 
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ely on a speculative basis. True, a 
mber of different ideas are presented 
ich gives the company a wide range 
m which to select, but many are im- 
ictical and the cost is absorbed by the 
play manufacturer, who has to take the 

s and probably has to pad: another job 

order to make it up. It is certainly the 

- thing to do to present a completed idea 

11 analyzed and thoroughly worked out 

a competent staff before anyone is asked 

make a bid. Usually four or five display 

ms are the losers, otherwise, and only 

can win in a policy set-up such as 
scribed. The speculative phase of the 
splay business has always been an acute 
roblem and many companies have gone 
oke because of it. Some day the display 
inufacturers are going to take a firm 
tand and organize against such practice. 

Display is a profession and the display 

nsultant is helping to maintain the status 

the profession. He is not a free-lance 
man, as the term is applied to independent 
artists and displaymen, but is the head of 
. closely organized group, all of whom are 
experts in their jobs, performing the duties 
that make it possible to render an eff- 
cient service. In this group you will find 
a coordinator and production man, a small 
contact force, and the necessary office and 
iccounting staff. Artists are sometimes 
maintained or a connection with a profes- 
sional art staff is sufficient. Everyone in 
the organization is productive because in 
an organization of the size necessary to 
perform this job, there is no room for non- 
productive help. The company employing 
the services of the display consultant gets 
full value for its expenditures. 

In this age of sure planning, quick, cer- 
tain business judgment is essential and the 
display consultant fits into this scheme of 

dern business as surely as the scientist 

in the huge program of commercial 
evelopment of atomic energy. The display 
rofession can be extremely proud of its 
st recent achievement—the advent of the 
display consultant. 





Lustra-Cite Announces 
Additions To Line 
\ complete line of plastic merchandise 
trays and boxes, with and without covers, 
is been announced by Lustra-Cite Indus- 
ies, Inc., 225 West 28th street, New York 
ity l. This line features heat forming, 
ich eliminates the cementing of sections 
most cases. 
\lso new with the firm is a series of 
mbination chrome metal and _ plastic 
destals and extension fixtures, as well as 
candescent and_ fluorescent edgelighted 
lastic signs. 





Confidential Market Bulletin’ 
ssued By Fren-Zee 
(he Fren-Zee Store Equipment & Fixture 
mpany is now prepared to increase the 
imber of its “Confidential Market Bul- 
tins” sent to display managers, and will 
d to its mailing list the names of those 
juesting this gratis service. The bulletins, 
ording to Joel Finkle, give advance 
tormation on breaks in the market, sources 
supply, etc. The company is located at 
‘3 Orange street, New Haven 10. 
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This issue of DISPLAY WORLD 
has a circulation of 14,500 copies. 
Subscriptions are being accepted for 


immediate delivery. 
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We Manufacture 


Colorful 


CHRISTMAS 
DECORATIONS 


for all departments 


Bells; Peppermint Candy Canes and 
Tubes; Foil Flowers and Lanterns. 
Also flowered and dotted Spanish 
Fans 27" high; 54" spread. 


Fashion Jewelry Displays 


416 FOURTH AVE. NEW YORK 16, N. Y. 











WOOD TURNINGS 


by Paul Caruso 
Displays 


Formerly Vogue Display 
Service 


Custom made to your 
specifications. 


Natural Wood 


PAUL CARUSO DISPLAYS 
6805 |7th Avenue 
Brooklyn 4, N. Y. 











RAY-TWIRL 


THE SENSATIONAL NEW 
FEATHERWEIGHT DISPLAY 
NOVELTY 


Ruffled Rayon on Wire, 
With 1,000 and | uses. 
Light as a feather too!! 


In Twelve Colors . . . I7e¢ yard 


White, Chartreuse, Green, Orchid, 
Pink, Baby Blue, Royal, Cerise, 
Gold, Orange, Wine, and Red. 


Any color matched 
in minimum quantities of 150 yards 


WRITE FOR SAMPLES TODAY 
Jobber Inquiries Invited 


TRIM-RITE COMPANY 


315 CLINTON AVENUE 
NEWARK 8, NEW JERSEY 














WE Promised Economy and 
Quality for FALL 
.-- HERE IT IS! 


No. 70588—ACORN GARLAND ON BAR —Papic: 
I gig Capac. ) 


(nant Oak Leaves 1 ft. overall 


box $5.30 ea 


No. 7057—ACORN ON BAR—Papiet ache <Acort 
Spread j box $3.20 ea 


I 
4 


You are cordially invited 


to our showrooms 


DISPLAY MANUFACTURERS MART, inc. 
“Everything for Display” 


34 WEST 3Sth STREET NEW YORK.|, N. Y. 
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[Continued from page 141] 


ment is seeking the answers to two. basic 
questions : 

1. How can we 
volume ? 


2. How 


profitably maintain our 


can we hold or reduce our ex- 
penses ? 

With lowered prices, decreasing average 
dollar sales, in order to maintain any com- 
parable dollar volume, the must 
handle many, many unit transactions 


than ever before in their history. 


stores 


more 


From an expense angle, the importance 
effective “eveful of information” in 
large numbers of transactions 
told in the chart, 
average for a group of well managed retail 


of an 
selling can 
be simply which is an 


stores: 

Expense Rate $ Expense Cost 
“ to Sales Per Transaction 
33.8 $ .65 
27.4 J/| War 
26.4 70) Restrictions 
26.7 83 


1939 
1943 
1944 
1945 
1947 


This chart spells selling and expense re- 


Sery ice 


duction opportunities in very large capital 
letters to the will 
visualize it as selling opportunity and not 
problem with 


display managers who 


approach it as a beset fear 
of accomplishment. 

If display will seize their 
opportunity, with their know-how techniques 
and with intelligent salesmanship, they will 
answers to 
questions: “How to 


hold or 


Managers 


hold an important key to the 
two 


“How. to 


management's 
maintain 
expenses.” 

Return again to the principle of an eve- 
ful of information, instead of an earful of 
conversation. In the struggle for volume, 
newspaper will play an im- 
portant role, as it always has. But 
paper advertising is only important to the 
extent that it brings the customer to the 
store. Window displays must play their 
part in stopping traffic. They must be 
effective in getting the passerby to stop and 
look. What = she powerful 
enough to draw her into the store. 

But what sells the 
within the store? 
Iffective, dramatic, intelligent, easily recog- 


sales” reduce 


advertising 
news- 


must be 


Sees 


customer once she is 


Merchandise displays. 
point-of-sale, 
presentations — that 
presentations that tell all 
minimize 


nized and informative mer 


chandise-selling lessen 


sales resistance 


by sight, full of 
customer-annovance at 


information, that 
“waiting to be 
that 
production 
pro- 


waited on”: selling stories increase 


the average sale: increase the 


per salesperson; increase the space 


ductivity of the department—and_ increas« 


store volume with a decrease in selling cost 
an example of two extremes 
point. We have all 


Burma Shave jingles 


Let me give 
to illustrate my 


remembered the 


read 
and 
as we drove our car along the road, but 
how many of vou have ever bought Burma 
Shave? You have all read the advertising, 
but how oiten have vou ever seen a point- 
of-sale presentation of the product, when 
you might have stimulated to buy- 
if given the opportunity to buy? 

The second example is the point-of-sale 
Dr. West's and “Pro-Phy- 


bee 11 


presentation of 


JUNE, 


Lac-Tic” tooth brushes. They are exp 
at every drug store and toiletries sectio 
retail stores throughout the country. 

you bought them—why? Because they 
effectively presented at the time you 

an opportunity to buy—an eyeful of 
formation—and no conversation 
just the jingle of the cash register—a1 
“plus” 


need: 


sale to increase the day's receipt 

No point-of-sale presentation can be 
cussed without eventually bringing up the 
subject of the use of manufacturers’ names, 
To stimulate your thinking in handling this 
subject, I will briefly 
some questions : 


controversial pose 

1. Does the customer recognize the plus 
value in merchandise of an 
established nationally advertised name? 


accepted and 


2. How frequently does a store buy from 
regardless of whether 
unbranded 


resources, 
branded or an 


unknown 
he produces a 
product ? 

3. Are stores’ buying staffs more or less 
intelligent in selecting established resources’ 
products than are a store’s customers ? 

4. Stores frequently advertise established 
names in newspaper copy; is it less im- 
portant in point-of-sale presentations, where 
a customer should get an equivalent eyeful 
of information—instead of an earful of 
conversation 7—"this is cheaper—this is just 
as good—you get more for your money”’— 
and selling costs go up with each minute 
of conversation. 

In conclusion, I again want to emphasize 
that vou as display managers have a won- 
derful selling opportunity. If retail 
are to maintain their competitive positions 
in the field of distribution, they must get 
their customers closer to the merchandise. 
Visually tell them more, allow the 
the merchandise to customer 


stores 


facts of 
lessen sales 
resistance. 

customer of an eyeful of 


Give the more 


information—and less of an earful of con- 
versation. It is in this field that display 
managers can play a vital part in maintain- 
volume and in the reduction of 


expenses — without a reduction of 


ing store 
selling 
salespeople’s wages. 

You can 
adding plus 
tivity of the salesperson, reducing the cost 
sales per 


contribution in 
produc- 


make a real 
sales, increasing the 
per transaction, increasing the 
foot. You improve 


services by 


Can customer 


selling the 


square 
selling customer 
specific products in the manner in which she 
prefers to buy that particular merchandise. 
that it make a com- 
study to way the 


Wants to 


I believe vou would 
determine the 
buy, vou will find that 
earful of 
information! 


parative 
customer 
conversa- 


she does not want an 


tion; she wants an eveful of 


Bob Findlay Joins 
Associated Stores 

Robert Findlay, who formerly represented 
W. L. Stensgaard & Inc., in 16 
Southern states, has been appointed visual 
Associated Stores 0! 
was 


\ssociates, 


merchandiser tor the 
Florida. The announcement 
Welburn M. Guernsey, president, at a store 
managers’ meeting held in Tampa. 


made by 


Findlay was elected first vice-president 0! 
the Southern Display Association at Its 


conference in New Orleans. 
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Crown-Mark Represented 
In Mid-West By Andree 


ert F. Andree has severed his con- 


ne n with the Naval Transportation 
Ser in Washington in order to represent 
the Crown-Mark Paper Corporation, New 
York City, in the mid-West. 





— Robert F. Andree — 


Of long experience in the display field, 
\ndree was formerly with the Acme Win- 
low Display Service for 15 years, resigning 
as vice-president and secretary of the com- 
pany in 1938 in order to help organize a 
lisplay division for Reyburn Manufacturing 
Company He returned to Acme in 1940, 


ind shortly after the outbreak of World 
\ [If Andree was ordered to active duty 

Naval Reserve and assigned to the 
Naval Transportation Service in Wash- 


where he remained until October, 


luring his naval service, Andree was 
‘d as an enlisted man, was commis- 
sioned an ensign a year later, and at the 
time of his release was a lieutenant-com- 
er as officer in charge of the merchant 


aSsigne 


vessel section. During 1946 he was cited 
for his work in connection with transporta- 
tion matters. Upon his release to inactive 
luty he was offered a civilian position with 
the navy, doing the same work as when 


form. 
"Fit-All" Mannequin Base 
ls Developed 
Developed by a well-known display di- 
a new all-purpose mannequin base 
has en placed on the market under the 
! ft “Fit-All.” Made of “Herculite,” 
stal base fits any figure with a 3- 
'%4-inch metal rod; with it, shoes 
removed or replaced by simply 
the figure. The device is being pro- 
Fit-All Mannequin Base, Box 311, 
Jag nville, Fla. 











Don’t forget—send in your news 
ems about all happenings in the 
play field: births, deaths, marriages, 
nges of position, anything pertain- 
to display or displaymen anywhere. 
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DISPLAYS FOR A FRUITFUL FALL 





No. 225 GRAPE ARBOR—7 ft. high—5 ft. wide 
overall. Multicolored, copper highlighted grape leaves, 
green and purple grape clusters, rustic cedar con- 
struction $37.50 ea. 
No. 226 GRAPE POST (One upright of Arbor)— 
7 ft. high—2 ft. wide overall $14.00 ea. 
No. 224 GRAPE CLUSTERS—18 grapes—2 leaves. 
$10.50 doz. 





No. 227 APPLE TREE—7 ft. high—4 ft. wide over- 


all. Simulated half-round brown bark trunk, wood 
base, multicolored leaves and apples. $16.50 ea. 
No. 228 TRUNK only—4 ft. high 6.25 ea. 


No. 229 APPLE TREE HEAD only—3'. ft. over- 
all $10.50 ea. 


DISPLAY PRODUCTION CENTRE, INC. 


"Headquarters for Display” 


35 WEST 36TH STREET 


NEW YORK 18, N. Y. 








Use the 
ATTRACTIVE 


Original 
Mannequins 


ACT. Ol 


Our distinctive mannequins 
are the best "“salesgirls’’ in 
your store. 


Write for photos and 
full information. 


mannequin corp. 


31-33 WALKER STREET 
NEW YORK 13. N. Y. 
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5 Automatic Color Changes per minute 
from G.E. Spotlight or Floodlight Lamps 


Model 155 
110-Volt 60 Cycle 


MOTOR DRIVEN — @ Full universal action 


"U" bracket for 


REVOLVING : , < | ha easy positioning. 
COLOR . 








@ Compact 


@ Attractively finish- 


WHEEL od tn debited: 
only $ 17.75 wrinkle. 




















THE BEST DEVICES CO., INC. 


10516 WESTERN AVE. CLEVELAND |!, OHIO 














GYNIGS SAY: 


EVERYTHINGS BEEN DONE BEFORE 


BUT JUST WAIT TILL YOU SBE THE MAGIC OF 
THE DIAGINAGRAPH! 


and the host of other breathtaking ideas for 
animated and fashion displays 


by CRAFTMASTERS 


INQUIRE CARRATA COMPANY BOOTHS 154-159 
N.A.D.I. DISPLAY MARKET WEEK ) HOTEL STEVENS 











READY MIXED METALLIC GOLD 


SYNTHETIC LACQUER 


Your difficult gold or silver finishing problem can be a simple process. 
Just STIR, THIN and APPLY by brushing, spraying, dipping or 
tumbling. It dries in 10-20 minutes. Gold color and leafing properties 
are stable and uniform. A frial gallon is offered at quantity price. 


Processed Chemical and Coatings Corp. 


33 NORTH Ist STREET BROOKLYN I1, N. Y. 


MANUFACTURERS OF INDUSTRIAL FINISHES 











As you know, we have been consistent 
users of DISPLAY WORLD since early 
1944, and during that period we have kept 
accurate records tabulating the results and 
breaking-down costs for our client, Trans- 
parent Shade Company, of Los Angeles, 
California. 

Now these records point a rather inter- 
esting story which you may find of some 
value, amusement, or self-satisfaction. 

Throughout this period, we tested almost 
every logical publication that could be made 
to fit our field. Only one book has made 
an outstanding record—and that book is 
DISPLAY WORLD. In our tabulation 
we use a numerical system which indexes 
the number of inquiries, the number of 
orders, the size of the orders and the cost 
of the space. A low score in our indexing 
system indicates the best score. Some oi 
the publications scored as high as 37,840 
while yours scored the lowest (and _ best) 
of 223. 

Needless to say, we will be regular users 
of DISPLAY WORLD as long as our 


client continues to sell display products.— 


| J. D. Hood, Davis-Hood & Associates, Los 
| Angeles. 


I have been a subscriber to your magazine 
for over three years, and have found it 
invaluable in my work. The new covers, in 
color, add greatly to its appearance— 
Dorothy Williams, J. C. Penney Company 
New York City. 


Our anticipation over your May issue 0! 
DISPLAY WORLD was most handsomel) 
rewarded. Allow me to say that your pre- 
sentation of our Easter “Fragrance and 
Flower Fantasy” was wonderful and that 
we appreciate very much your impressive 
coverage and accuracy on this promotion— 
Dudley B. Pope, display director, Davison- 
Paxon Company, Atlanta. 


Some months ago I saw a number of 
DISPLAY WORLD and asked my_book- 
seller to make a subscription for me on 
your magazine. Now I received your April 
number and on page 113 I read about your 
Service Bureau. 

I will tell you I am a supervisor of 4 
chain store as Woolworth with you. Be 
fore the war a 5 and 10 cent store, but 
now we can not sell for this price an¢ 
therefore our articles are now higher price@ 
as before. But our system is the same as 
the 5 and 10 cent stores with you. There- 
fore I am very interested in displays © 
these stores and make-up of counters. Wé 
sell all sorts of textile, hardware, glass. 
chocolate, provisions, etc. Can you get m 
some ideas for our store?—D. Wiersema. 
Naarden, Holland. 


I want to go over to America to stud) 
window display and advertising, as I am™ 
very much interested in these subjects 


| What I want to do is get a position 4 
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‘ant with a team of displaymen con- 
| with a big concern, and then go to 
vening school. 


al 

m 25 years of age and have had six 
ve of experience as men’s outfitter and 
displayman in general. I feel, however. 
tl [| want to be a good displayman and 
5 come to you to help me. I am quite 
W es to do anything as long as I can get 
the and study these subjects for a few 


r magazine has taught me quite a lot 
not only a guide but an inspiration. 
Sj I am in Pretoria I have placed an 
DISPLAY WORLD for my 








order for 
personal use.—J. L. Pieterse, Pretoria, South 
Al a. 

\s we are subscribers to DISPLAY 


WORLD, we take liberty to ask you if you 
will supply us, as soon as possible, a list 
of American houses and manufacturers 
selling or manufacturing all the novelties, 
processes and apparatus for publicity and 
decoration. 

We attach a very great importance to 


the inedited type that each of these articles, 
which should be offered to us, must com- 
port in order that the success of sale in 


Switzerland should be the greatest as pos- 
sible and we want the exclusive representa- 
tion in Switzerland. We await your good 
nev Robert Engler, Geneva, Switzerland. 





| 


| found your article in the May issue of 
DISPLAY WORLD, titled “Producing 
Simple Papier Mache Units,” by Alex M. 
Johnson, both interesting and helpful, as 
Mr. Johnson's article solved a problem that 
we have been working on for some time, 
and I am sure that it will prove valuable 
to us in the future. This brings to mind 
a suggestion that I have been tempted to 
make to you for a long time. 


lt is my suggestion that you have a 
column devoted to shop procedures, which 
might be titled “Shop Talk” or “Shop 
Hints,’ and request various short-cuts and 
production techniques from various stores. 

| do not believe this would conflict with 
your advertisers’ desires, as display prop- 
erties purchased from advertisers always 


have to be elaborated upon with settings 
and so forth, and also the use of many 
manufactured display products is required 
in the fabrication by the stores of their 
own displays. 
| think a column of this type would be 
ially timely, for during the war—with 
shortage of help—we found it neces- 
sary to cut corners wherever possible and 
make many valuable discoveries along 
lines —William P. Wyatt, display 
nager, William Hahn & Co., Washington. 





have been subscribers to DISPLAY 
WORLD for several years now, and still 
forward with pleasure to each new 
The recent introduction of the 
( ed covers is an attractive addition, and 
each new issue I half expect to find 
“color shots” have also filtered into 
nside of the magazine. 
ir magazine really is a great help in 
splay work, but is even more valuable 
men in smaller places who haven't 
pportunity of seeing the displays being 
in larger centers.—J. N. Dawkins, T. 
Company, Moose Jaw, Canada. 
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of Sun Shades in your windows. 


i> din win din da, we a ea ~~ wa ae we 


That every time you change a window you have to take a loss on sunfaded 


window merchandise? Especially when you could have avoided this loss by 
installing CLEAR VIEW SUN SHADES to protect your display. 


We have trained representatives throughout the U.S.A. and Canada who 


will be only too glad to furnish you with a free estimate for the installation 


Why don't you write to us for full and interesting particulars? 


1,000,000 Sun Shades are now being used by progressive merchants all over. 








lini ii i i i i i i, Oo, 


i di di iin 
ar NR SS Oe 





Ge, gi» win, wir, 


Write for our illustrated booklet-E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 






IRVINGTON 11, N. J. 








made in the latest Fifth Ave 
nue fashions—or your own 


781-83-85 CHANCELLOR AVE. 
description. Perfect fitting. 
Wholesale and Retail 


IGS For particulars write 


Window Display Equipment Co. 


525 West 36th St. New York 18, N. Y. 








DISPLAY MANAGERS! 


Receive valuable merchandise premium free with 
each order for DRIFT PLASTIC SNOW FLAKES 
sent us before August 15th. DRIFT is the 
perfect artificial snow and only $3.50 per bushel. 
Write for premium list and sample of DRIFT to 


Mid-State Distributors 71°S05 Sinica. 








RAISED GLASS LETTERS 


ALL STYLES - - - ALL SIZES 
PLASTICS. STOCK AND FROM SKETCH 
ALSO VIKING TYPE 1”, 1%”, 2”, 3”, 4” 
Write for Price List 
FALK GLASS PRODUCTS CoO. 
5-9 Union Square New York 3, N. Y. 








USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 





$3.00 Per Column Inch —- CASH WITH ORDER 











CRAFTMANSHIP 
AT ITS BEST... 


Prices at their LOWEST... 
See us for your MACHE NEEDS... 


“A NUBIAN SLAVE"S 
PAPIER MACHE 








$85.00 


Original Salon Displays 
2297 Coney Island Ave. 
Brooklyn 23, N. Y. 


Manufacturer and Exclusive Distributors 


5 ft. high, in authentic colors 









DISPLAY WORLD 


See us at Booth 11, Grand Central Palace, New York, July 7th to 12th 
















YOUR 


Fresnelite, Jr. 


MERCHANDISE A 100-watt. Gléibulb extra 


% so 
; or 







No, 





eo 
7 ~€ 
211 $13.20 2 






CENTURY Lighting Equipment is ENGINEERED Lighting Equipment 






419 West 55th Street, New York + 626 N. Robertson Blvd, Los Angeles wa 









rT R DOR” CLIP 


(PATENT PENDING) 








Adds display value to shoes, chinaware, 
handbags, etc. Ideal for notion counters, 
glass partitions and display racks. 


PRICED TO FIT YOUR MOST EXACTING BUDGET 
BUILT TO SUIT YOUR MOST EXACTING NEEDS 


Nickel or Oxidized Copper, 
$3.90 per gross. 
Chromium Finish, $4.10 ver cross 


RUDOLF ORTHWINE CORP. 
516 West 34th St. New York 1, N.Y 































WITH MOLDED 
PLASTIC 
LETTERS 


All sizes and colors. Translucent 
or opaque. Custom molded letters 
and phrases in your special style. 


Valuable territories 
open to distributors. 


WARNER INDUSTRIES, INC. 


118-124 W. PEARL ST. 
CINCINNATI 2, OHIO 




















Use the OPPORTUNITY EXCHANGE .. . for Help Wanted, 
Positions, Used Display Equipment, Representatives Needed. 
$3.00 per column inch, remittance with order. All forms 
close first of month. 
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JUNE, 1922 
Se LARKIN resigned as display man- 


ager for Thalheimers, Richmond, to 
Join Philipsborn’s, Washington, in the 
same capacity. He was succeeded at the 
Richmond store by Walter FE. Lantaft 
formerly with the J. N. Adam Company, 
Buffalo. 
D. J. Gregory resigned the display man- 


| ager’s post at Miller, Rhoads & Schwartz 


Norfolk. 

Ben Millward, president of the _ Inter- 
national Association of Display Men, re- 
turned from London, where he represented 
the IADM at the first convention of the 
British Display Men's Association. During 
his visit, Millward spoke at 16 different 
affairs. 

Edward Wigg, in charge of display for 


the Renburg Clothing Company, Tulsa, re- 


ceived a broken leg while playing baseball; 
it later became necessary to amputate the 
leg after tetanus developed. 

George B. Scott, in charge of display for 
the Metropolitan Clothing Company, Day- 
ton, and president of the Ohio Display 
Men's Association, resigned in order to 
head display for Lanber’s, a new store in 
the same city. 

The second in a series of display demon- 
strations was staged by the Detroit Dis- 
play Men’s Club with the sponsorship ot 
the Retail Merchants Bureau. 

Curtis Ferrell, formerly in charge of dis- 
play for the Davidson Company, Hatties- 
burg, Miss., resigned in order to take a 
similar position with Fine Brothers, of the 
same city. 

Several New Orleans displaymen took 
part in a contest staged at the Louisiana 
state convention of the National Association 
of Retail Clothiers. Winners were, first, 
Walter F. Daly, Mayer-Israel Company; 
second, Baker Thomas, Porter Clothing 
Company; third, L. D. Dumser, Sullivan- 
Kronheim Company. 


JUNE, 1937 


Arnold J. Abrams, vice-president of 
Adler-Jones Company, Chicago, and his son, 
Arnold Jr., sailed from Quebec on_ the 
Empress of Australia for a tour of France, 
England, Switzerland and Italy. 

Emil Nelson, display director for Stern’s, 
New York City, added Don Earl to his 
staff as assistant. Earl was formerly in a 
similar position with Bonwit Teller’s. He 
succeeded Maurice Weir, who joined the 
home furnishings department of Lord & 
Taylor. 

Max Mayer joined the sales staff ot 
Standard Fixture, Inc., Dallas, to cover 
the Midwest and East. 

Glee R. Stocker, president of the [nter- 
national Association of Display Men, >t 
Louis, organized an advertising agency ! 
the Missouri city, specalizing in point-ol- 
sale advertising, store planning, and similar 
display services. Stocker was formerly dis- 
play director for the Wohl Shoe Company, 
of the same city. 
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Anniversary Tie-In 


With Civic Program 


The H. & S. Pogue Company, Cincin- 
nati department store, celebrated its 84th 
anniversary in May by devoting its battery 
{ windows along both Fourth = and 
Race streets to the pictorial presenta- 
tion of the city’s downtown riverfront 
levelopment plan. This development, part 
of the city’s “Master Plan,” calls for the 
virtual rebuilding of the riverfront area 
between the downtown business district and 
the Ohio river. It calls for apartment 
houses, parking areas, playgrounds, im- 
proved transportation, flood protection, a 
stadium, an auditorium and an exposition 
hall. 

Pogue’s new 10-story service building, 
now under construction, is but a_ half- 
block north of the area to be re-developed. 

The Pogue window display series was 
designed by Cogswell Cromwell, display 
manager, and Norman’ Feldhaus, his 
assistant. The individual blowups of the 
redevelopment blueprints have been  pre- 
sented to the City of Cincinnati by the 
H. & S. Pogue Company for furtherance 
of the project. 

Pogue’s also celebrated the store’s anni- 
versary with a four-day Founder’s Day 
sale. Twenty-three pages of newspaper 
space were employed for the promotion of 
the sale, as well as radio commercials on 
both morning and evening programs. The 
result of the coordinated advertising and 
display campaign: a 64 per cent increase 
n business for the four days. 





LOS ANGELES REPORTING 
[Continued from page 63] 


say, wore corsets and not much of any- 
thing else except a snort skirt of black net 
to which white daisies were fastened. 
Display Director Anthony Golff of Miull- 
iron’s threw his hat into the ring for the 
California Apparel Creators’ display con- 


“ 


Fashion- 


test with a colorful display of 


house” toppers. Three mannequins were 
used and, in obedience to the contest rules, 
were dressed from head to toe in gar- 
ments manufactured by members of Cali- 
fornia Apparel Creators. The background 
was yellow, and two photographs showing 
easily recognizable California scenes (one 
was Wilshire boulevard curving through 
MacArthur park; the other was one of the 
California missions) on irregularly shaped 
construction board panels were fastened to 
the wall at one side. The display card, of 
course, read “Something Wonderful Hap- 
pens, etc.” (By the way, what do you 
think of that slogan?) These displays are 
pictured elsewhere in this issue. 

Again at Milliron’s, Display Director 
Golff did an interesting tie-up with the 
Monogram picture, “It Happened On 5th 
Avenue,” and with Koret of California. 
The display card read “It Happened On 5th 
Avenue And It’s Happening At Milliron’s.” 
The other side of the divided card read 
“Featuring the Best in Sportswear Styled 
by Koret of California as worn by Gale 
Storm, Allied Artists Star.” At one end of 
the window, a large yellow framework held 
suitable sports accessories. At the other 
side, two irregularly shaped panels depicted 
various California scenes in drybrush and 
paper sculpture. This colorful series was 
lighted in soft green. 


Blackburn Addresses 
AMC Meeting 


Members of the publicity group of Asso- 
ciated Merchandising Corporation, meeting 
at the Biltmore hotel, Los Angeles, heard 
several authorities discuss various phases 
of store operation. Among them was Wil- 
liam Blackburn, display director for the 
Wilshire boulevard store of Bullock's. “We 
must develop a= strictly California motif 
which can be recognized and identified only 
with California,” he said in calling on the 
Los Angeles display industry to develop 
their advantages of location. 
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DEKADHESE 
in 


TUBES! 


At last we can offer you 
DEKADHESE, the plastic 
cement, in bright aluminum 
tubes. No more evapora- 
tion from the bottle, no 
more applicator nuisance. 
Apply directly from the 
tube, which holds nearly 
twice as much as the 25 
cent bottle and sells for 
the same price. 


Invaluable in display work 
because of the wide 
variety of materials it will 
adhere to—paper, fabrics, 
wood, plaster, plastics or 
ceramics. Invisibly trans- 
parent, and its wet bond 
strength permits delicate 
readjustments. 


25 cents per tube 
$3.00 per dozen 


Technical Specialties 


Company 
Manufacturing Chemists 


184 COMMERCIAL STREET 
MALDEN 48, MASS. 














Americas LOWE Prices ' 
GIANT SIZE Photographic 





BLOWUPS 


Mace trom Your OWN Negatives or frints J 


PHOTOCRAFT sis 


3543 BROADWAY 
KANSAS CITY MO. 








® PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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Opportunity Exchange 








JOBBERS WANTED 
New 


jobbers interested in attractive 


York manufacturer seeks | 
displays, reasonably _ priced. | 
We manufacture Papier Mache | 
Paper Sculpture, Back- 
exc. 
information, 
Royal Display Studio 
357 Canal Street 

New York 13, N. Y. 


units, 





For photos and 
to: 


grounds, 


write 








e Delightful | 
e Colorful 
e Animated 


MOTHER GOOSE 
DISPLAYS 


Made by Bliss 


characters au- 


Mother ! 
thentically reproduced in story 


(;,00Se 


settings. Ten separate 
used individually 
or together. Each has its own 
animation, its own motor 
Each unit approximately 2 feet 
9 inches wide, 48 inches high, 
24 inches deep. In addition 
there are 4 castles 3% feet 
wide by 3 feet high, wired ior 
lighting. All in excellent con 
dition. Just the thing for your 
1947 Christmas windows. Fo1 
vear-round use, too, in toy o1 
children’s departments. 
PRICE $1,000 
less than half original cost 


Write Wire Arthur Gray 


LANSBURGH’S 


Washington 4, D. C. 


b« y¢ yk 


units can be 


or 








SALESMAN 
WANTED 


represent progressive dis- 
firm. Territory in New 
and metropolitan New 
area. Complete display 
line; full time basis, $50.00 
weekly drawing against 20% 
sales commission. [Experience 
and references necessary. 


HAROLD BERENS— 
Displays 
905 Bergen Avenue 
Jersey City, N. J. 


to 
play 
Ie rSsey, 


Yo rk 








Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 


priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 





Box 101, Ellsworth, II. 
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To a Salesman Accustomed 
To Earning Big Money 


Here's your opportunity to become associated with one of 
the largest houses of diversified display in the industry. 
Wonderful longed 
to “go in business for yourself’—and be associated with 


future—unlimited profits. If you've 


a firm that thinks more of its salesmen than itself, then 


here’s your golden chance. Al Blitz will be at the 
Stevens Hotel in Chicago during Market Week. Contact 
him for a personal interview. Or you may write at 
once to: 


MODERN DISPLAYS 


1212 G Street N. W. Washington 5, D. C. 





DISPLAY DIRECTOR Available 


18 years’ experience with fines 
store windows and layout. Mar 
ried, very good references. Pres 


ently employed. 
Address “BOX H.I.” 
of DISPLAY WORLD 


Care 








WANTED 
Window Display Man 


of extensive experience in 
men’s and boys’ wear by one 
of Michigan’s fastest growing 
stores — Everything to work 
with — Top Salary — Must 
be a live wire and have pro- 
motional ideas — Should have 
card writing experience. 


SAM’S 
317 N. Washington Avenue 
Lansing 30, Mich. 








WANTED 


SALESMAN 


Well-known New Yorker Artificial 
and Flower Decorations has opening for experienced salesman 


Manufacturer of Flowers 


calling on display departments of chain stores and syndicates. 
STRAIGHT COMMISSION BASIS 
State 


age, experience and present activities. 


Address “BOX L.C.W.” 


Care of DISPLAY WORLD 











SALESMEN WANTED 


Fine quality, hand finished velvet pads for the 


jewelry trade. Certain territory open. 


Write— 


SOBEL’S DISPLAYS AND NOVELTIES 
3251 Bailey Avenue San Gabriel, Calif. 











Resident Salesmen 


We are interested in a small, 
select group of men with im- 
agination—of good appearance 
and personality — who know 
the country’s leading display 
managers and can speak their 
language. The only line 
its kind in America! National 
manufacturer of display units 


of 


and materials — now selling 
internationally. 


Address “Box M.O.L.” 


Care of DISPLAY WORLD 




















SALESMAN WANTED 


For Southern territory, by nationally known 
mannequin manufacturer. Prefer ex-display- 
man or salesman with established contacts. 


SALARY and COMMISSION 


Address “BOX C.S.M.” 
Care of DISPLAY WORLD 


DISPLAYMAN 
WANTED 


To take full charge of dis- 
play dept. Department 
Store featuring popular 
price merchandise. Must 
be conscientious and ag- 
gressive. Address: 


STILLMANS 


Muncie, Ind. 








MAKE Your Own “BLOW-UPS”! 
Save time and money! No skill or 
expensive equipment needed. Easy 
to do. Complete illustrated (know- 
how) instructions—only $3.00. Sat- 
isfaction guaranteed. Details Free. 


J. W. FOGARTY 








49-A Longview Ave., Fairfield, Conn. 
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FOR SALE 
OR RENT 


A Complete 


CHRISTMAS 
DISPLAY 


For your Windows or 
Your Toy Department 


WILL SACRIFICE 
Write, Wire or Phone 
THE NEW 
BOSTON STORE 
State and Madison Sts. 


Chicago 2, Ill. 
Call State 3000 


FOR SALE 
CHRISTMAS DISPLAYS 


(Slightly Used) 


2 Wire Candleabres with candles (3 feet high). 


Will sell for $20 ea. 


New, $50 ea. 


4 Reindeer and White Feather Ledge Units. New $65 per set 


Will sell for $30 per set. 


4 Tilted Lanterns—(3 ft. x 5 ft.). 


Electrically wired. Wondertul 


ledge or window units. New $45 ea. 


Will sell for $15 ea. 


SHARTENBERG’S, Pawtucket, R. I. 


151 




















SIDELINE 
SALESMEN 


WANTED 


Here’s an opportunity to increase 
your earnings by selling a high 
grade product. The National Re- 
search Bureau, Inc. of Chicago 
acts as a clearing house of tested 
and successful ideas. We produce 
over 40 services with a trained 
and experienced personnel in ex- 
cess of 300. We publish the ‘‘Dis- 
play Executives Idea Library” 
and are ready to further enlarge 
and expand this successful serv- 
ice. For full information on how 
you make money selling this serv- 
ice to Window Display Managers 
write F, P. Kendall, Executive 
Vice-President, The National Re- 
search Bureau, Inc., 415 N. Dear- 
born Street, Chicago 10, IIl. 


FOR SALE 


DISPLAY BUSINESS 


IN SO. CALIFORNIA 


COMPLETE SHOWROOM 
GOOD LOCATION 
SHOP AND EQUIPMENT 


Orders for Fall and Christmas 
To Be Filled 


Due to Illness Must Sacrifice 


Address “BOX S.S.S.” 


Care of DISPLAY WORLD 


WANTED 


Window Trimmer 


and Card Writer 


Thoroughly experienced, 


preferably medium _ size 
town background, to super- 
vise display work in eight 
nice department stores in 
South Texas. Good oppor- 


tunity for advancement. 


Write: 


Terry Farris Co. 
Edinburg, Texas 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 




















SALESMEN 
WANTED 


Fast-selling, quality line, mod- 
ern Plastic Display Fixtures. 
Nationally advertised. (See 
our ad on page 137 of this 
issue.) Liberal drawings. Full 
time or side line. Work from 
few samples and_ beautifully 
illustrated catalog containing 
over 60 items. In reply, state 
full particulars, including 
references. Distributorships 
available also. 


Roger Kent Company 
211 N. 7th St., St. Louis, Mo. 





THE BEST! 
Jobbers and 
Sales Representatives 
Eastern manufacturer of high 
quality plastic fixture line, 
edge lighted signs and plastic 
letters desires top jobbers and 
salesmen. Write experience 
and territory covered. 


Address “Box MMH” 


Care of DISPLAY WORLD 





WANTED 
SALESMAN 


Manufacturer of Artificial 
Flowers and Decorations has 
several good territories open 
for experienced salesmen on 
straight commission. A profit- 
able side line if so desired. 
Complete information about 
ycurself required in_ reply. 
Correspondence confidential. 


Address “Box E.X.C.”’ 


Care of DISPLAY WORLD 








N. Y. SALESMAN 
with excellent chain store contacts 
seeks additional lines in Metal, 
Lucite, and Background Novelties. 
Manufactureres only. 
Address “BOX TS 500” 
Care of DISPLAY WORLD 








FOR SALE—Non-Breakable Plastic 
American Eagles On Ball. 1-inch 
relief, 6-inch wing spread, 6 inches 
high, with back attachment. Ori- 
ginal price $1.00 each. To close out 

$4.50 per dozen 

Oo. W. PLACK 
101-3 N. Cameron Street 
Harrisburg, Pa. 

















POSITION WANTED 
Capable Display Director, Design- 
er, Artist. Creator of high-style 
fashion windows, desires position 
in San Francisco area. References 
ind photos exchanged. 

Address “BOX J.B.H.” 

Care of DISPLAY WORLD 








COMBINATION 
ADVERTISING AND 
DISPLAY MAN 


A good position is open for an 
alert, capable, steady man who 
can write advertising and trim 
up-to-date windows. Firm 
established 55 years. Popular 
priced store. Full particulars, 
“ad” samples, references in 
first letter. Salary $65 to $75 
weekly. Steady job. Excellent 
opportunity. 

A. SACKIM COMPANY 

Iron Mountain, Michigan 











AGENCIES WANTED 


for Display Accessories and 
Novelties for Africa, south of 
the Equator by 


HENRY HULL & COMPANY 
Display Specialists and Distributors 


Head Office: 
18 Loveday House, Loveday 
Street, Johannesburg. 


Telegraphic Address : “HACO” 
Johannesburg. Also at Dur- 
ban, Cape Town, Salisbury 
(Rhodesia) and Windhoek 
(S. W. Africa). 








Use The 


OPPORTUNITY 
EXCHANGE 


for any 


WANT AD 
PURPOSE 


e Position Wanted 


e Position Vacant 


e Used Display 
Equipment 
For Sale 


e Representatives 


Waented 


$3.00 per 
Column Inch 


CASH 
WITH ORDER 








DISPLAY WORLD 
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ADVERTISING INDEX--JUNE, 1947 


A 
Adler-Jones Co. 
Allcock Mfg. Co. 
Alpern’s 
Ansonia Sign Co. 
Arkow-Lewis Associates 
Arranjay Wig. Co. 
Arts & Flowers 
Associated Fabrics Co. 
Audit Bureau of Circulations 
Austen Display 


B 


Barrango Co., C. 

3ecker Sign Supply Co. 

3ell Photo & Display Service 

Best Devices Co., Inc. 

Bliss Display Corp. 

Bonafide Display & Decorative Co... .118 

Botanical Decorative Supply Co. 114 

Brasco Mfg. Co. 4] 

3rown & Bros., Arthur 137 

Bulkley-Dunton & Co. 6 

Burlock Co., J. 94 
C 

‘alifornia Apparel Creators 30, 31 

‘aruso Displays, Paul 143 

‘entury Lighting, Inc. 148 

sharrot Co. L.. J. 40 

‘helix, Inc. 18 

‘hicago Cardboard Co. 108 

‘ohen Co., Art R. 83 

‘olonial Decorative Supply Co. 13 

‘ook & Meier 4 

‘raftmasters 146 

crown-Mark Paper Corp. 91 

Cruze, J. B. 120 

“rystalline Plastics 123 
D 

Darling Co., 

A. Inside Back Cover, Back Cover 
Dazian’s, Inc. 42 
Decorative Plant Co. 48 
DeWeese Display Equipment Co. 124 
The Di-Noc Co. 16 
Dingleman-Wolff Co. 129 
Display Bazaar, Inc. 104 
Display Craft 130 
Display Equipment Corp., The 16 
Display Mannequin, Inc. 105 
Display Manufacturers Mart, Inc. 144 
Display Production Centre, Inc. 145 
Doerr & Associates 119 
Durable Displays, Inc. 10 

E 
Eaton Bros. Corp. 1Z5 
Elkins Display, Arthur 116 
Elm P?foducts Co. 126 
Empire Tinsel & Ballotini Co. 107 
Eureka Specialty Printing Co. 96 
Ev-Ready Advertising 132 
F 
Facil Fabrics Co. 24 
Falk Glass Products Co. 147 
Fashion Jewelry Displays 143 
Fastener Corp. 116 
Fawnfield Decorations 98 
Fit-All Mannequin Base 111 
Fixture Mart, Inc., The 141 
Fleming, Katherine B. 136 
Foil-Rol 134 
Frank Paper Products Co. 136 
Frankel Associates 25 
Fren-Zee Store Equipment Co. 9 
Frostee Sno Co. 106, 107 


G 


Galos Mannequin Corp. 
Garrison-Wagner Co. 
General Die & Stamping Co. 
General Display Corp. 

Gift Wrappings, Inc. 
Glo-Brite Products, Inc. 
GoldE Mfg. Co. 

Gregory Motors, Inc. 
Greneker Corp., The 


H 


Hansen Co., A. L. 
Hart, Inc., Geo. B. 
Heimlich Bros. 
Hurlock, W. C. 


I 


Industrial Plastics Corp. 


J 


Jac »by > Meyer 


K 


Kaplan Products & Textiles, Inc. 


Kent Co., Roger 
Kentlee Sales Corp. 
Koester School 


Laverne Originals 
Levy, Natt 


M 


Mack Studios, Jean 
Mack’s Cuff Block Co. 
Madamoiselle Mannequins 
Madisonia Manikins 
Magnani Mannequin Co. 
Maharam Fabric Corp. 
Malina Co. 

Markwell Mfg. Co., Inc. 
Mayorga Mannequins 
Messmore & Damon, Inc. 
M G M Displays, Inc. 
Mich Co., Harry 
Mid-State Distributors 
Midwest Manniquin Displays 
Mileo Mannequins 
Modern Displays 

More Displays 

Morgan Co., The 

Mutual Display Mfg. Co. 


N 


Naegele-Horner, Inc. 
National Association of 
Display Industries 
National Card, Mat & Board Co. 
National Hanger Co., Inc. 
National Mannequin Co. 
National Sawdust Co., Ince. 
Natural Creations 
Natural Desert Displays 
Neo Products Co. 
New York Mfrs. Group 
Northern Display Fixtures 


O 
Opportunity Exchange 


Original Salon Displays 
Orthwine Corp., Rudolf 


P 


Pacific Bamboo Products, Inc. 140 
Pen Display 128 
Photocraft Display Co. 149 
Plastics & Metals Co. 140 
Plastic Shade Co., The 134 
Podvor Co., Inc., Jos. E. 139 
Premier Foil Molding Co., Inc. 45 
Prisco Bros. 128 
Processed Chemical & Coatings Corp. 146 


Q 


~ 


Quensell Displays 


R 


Radiant Glass Fibers Co. 
Redikut Letter Co., The 
Reyburn Mfg. Co., The 
Rubner, Inc., Gustave 
Ru-Dee Studios, The 
Rustic Furniture Co. 


S 
St. Louis Display Group 50, 51 
Scheuer Creations, 

Inc. Inside Front Cover 
Segall & Sons 135 
Select Flower & Display Co. oF 
Sherman Paper Products Corp. 87 
Sherman-Weir, Inc. 43 
Shipman, Frederic 5 
Shopsin Paper Co. 132 
Silvestri Art Mfg. Co. 75,95 
Silvestri Studios 101 
Skome, The : 139 
Sobel Display Fixtures Co. oa ES 
Standard Cellulose & Novelty Co. 100 
Starkman Display Center 77 
Stensgaard & Assoc., Inc.,W. L., 1, 117, 121 
Sun-Shade Co., The 147 


a 


Taffel Bros. 

Tally-Ho Display Studio 
Tanzer Display Co. 
Technical Specialties Corp. 
Thayer & Chandler 
Timbertone Decorative Co. 
The Transparent Shade Co. 
Tri-Allied Creative Displays 
Trim-Rite Co. 

Tropicraft 


U 


Universal Form Co. 
United States Mannequin Mfg. Co. 


W 


Walters Display, Inc. 

Walzer Co., A. M. 

Warner Industries, Inc. 
Watson Co., The 

Williams & Assoc., Howard 
Williams, Jas. B. 

Winard Sales Co. 

Window Display Equipment Co. 
Wolf & Vine 


Z 


Zaria 
Zeppen-Field Studios, W. M. 











1947 














E 
YOUR ONE DEPENDABLE SOURC 
= 

« 


\ 
FOR EVERYTHING IN DISPLA 


ra ; = ipped 
- splay. He is equi 
ees eld of disp } . ms, 
istributor is a specialist in ~— lete line of i veg yon 
Your Darling it a America’s finest, dean ae papier-mache an thild 
r yo : lty displayers . 2n’s, men’s, ¢ ‘ 
ared to ofte s and novelty f women’s, “4 
and prepa ;. accessory units a ssentation O epee . This 
millinery heads, alae uins for proper » ey and every price range 
position. Darling scr ueaiiel are available in all sty 
Pa infants’ wear 
ren’s and i 


, 








line in ude tamo St rle- t N H , j > 
y . r Gs 
4 e ] 
C 1 1€q ) 
Cc s us enter lant uins e can serve you needs als¢ 


-red 
: “nt ever ofterec »» 
isplay equipmen is hinance 
shensive line of metal — be “Merchandise Don 
with the most — in dinlen equipment to ach 
anes ou need in 
everything y 





Write, wire Or phone your nearest 

Darling Displays Distributor. You'll 

receive Prompt, Courteous Service. 
(See Listing Below) 








EAST STANFORD DISPLAY STUDIOS SUPERIOR TEXTILE DISPLAY COMPANY 
729 Main Street 2132 East 9th Street 
ART. R COHEN COMPANY Buffalo 3, New York Cleveland 15, Ohio 
810 Penn Avenue TRI-STATE DISTRIBUTING COMPANY 
Pittsburgh 22, Pennsylvania MIDWEST 12 Washington Ave. 
Minneapolis x Minnesota 
Por adi LOLE COMPANY BUTLER BROTHERS 
New York 3 N.Y. Chicago - Sp. Louis - Baltimore - SOUTH 
* Minneapolis - Dallas - San Francisco 
DISPLAY EQUIPMENT CORPORATION Mail orders to your nearest branch EDDIE ALLAN 
147 West 37th Street Distributors of Displays 
New York 18, New York DISPLAY CREATIONs, INC. 1318 Tampa St. 
1332.4.6 Broadway Tampa, Florida 
JOSLIN SHow CASE AND FIXTURE Co. Detroit 26, Michigan 
99 Chauncy Street BRONSING DISPLAYS 
Boston, Massachusetts DISPLAY SUPPLY COMPANY 382 S. Main Street 
49" S. Illinois Street Memphis, Tennessee 
NATT Levy Indianapolis 4, Indiana 
5 South Hanover Street FORSYTHE DISPLAY SUPPLIES 
Baltimore 1, Maryland ELY AND WALKER 520 South Fifth Avenue 
Ww i Ivd. Louisvill 2, Kent k 
MARVIN DISPLAYS = ‘Tu cshington Sivd., Dept. 49 ousville 2, Kentucky 
238 George Street ; MERCHANTS DISPLAY suppLy 
New Haven, Connecticut LEROY w. FRYMAN 3702 Travis Street 
MERRIAM DISPLAY suppiy STUDIO —Keith Theatre Building Nouston 6, Texas 
= Gyton 2, Ohio 
307-309 Clinton Street South SOUTHERN DISPLAY CENTER 
Syracuse 2, New York SARRISON-WAGNER COMPANY C4.0,S. Poplar Street 
MODERNAGE DISPLAYS, inc. 2018 Washington Ave., St. Louis 3, Mo, Charlotte, North Carolina 
Chi Sh :20E.¢ St. 
= York ih Street a — SOUTHWEST FIXTURE COMPANY 
shih GENERAL DiSPLAy CORPORATION 907 Commerce Street 
MODERN DisPLays 140 West Fourth Street a 2, Texas 2 
1212 G St.N. w. Cincinnati 2, Ohio One - Central 3372 
Washington s+ &¢ 
is ne 8. B. LEVY FixTuRE COMPANY WEST 
NEW ENGLAND CORATORS’ supp y 421 W. St. Cigj A 
COMPANY Clovelenss Otic ™* C. BARRANGO 2 COMPANY 
262-268 Devonshire Street 579 Market Street 
Boston 10, Massachusetts HARVEY J. MAXWELL COMPANY San Francisco 5, Californig 
FETERSON DISPLAY COMPANY Renee Co is BENEDICT’S, inc. 
528-530 Cherry Street “ 309 S. w. Third Avenue 
Reading, Pennsylvanig Cc. B. MEYER Portland 4, Oregon 
JOS. PODGOR co., Inc. 2332 Cheltenham Road CHAMPION DispLay MATERIAL Co. 
Toledo 6, Ohio 
618 Market Street Ph JOrd 2727 1417 Fourth Street 
Philadelphia 6, Pennsylvanig ical is Seattle L, Washington 
QUENSELL DISPLAYS, inc. NATIONAL CLOTHIER SERVICE B. A. JACOBS co. 
7123 Austin Street 33 S. Market Street 841 South Los Angeles Street 
Forest Hills, New York Chicago 6, Illinois los Angeles 14, Calif 
SEGALL AND sons OLTMANNS WALTER w. MARTIN 
923 Arch Street 1405 Douglas Street 1622 Arapahoe St., Fifth Floor 
Philadelphia Fd Pennsylvania Omaha r A Nebraska Denver, Colorado 
NAT SIEGEL, INC. REINERMANN FIXTURE COMPANY NEWELL COTTERELL COMPANY 
39 West 37th Street 343-345 West Fourth Street 128 Regent Street 
New York 18, New York Cincinnati 2, Ohio Salt Lake City 1, Utah 


L. A, DARLING COMPANY, BRONSON, MICHIGAN 


NEW YORK DISPLAY ROOMS, 47 W. 34th se. - - CHICAGO DISPLAy ROOMS, 222 W. Adams St. 











There’s that bell again! 


e — its ringing for the Fall School Term. Smart merchants with 


sharp ears can hear it now and will prepare well in advance. Here is a preview of some of the 
new “SPRITELY KIDS”. The four shown and their sixteen companions, from tots to teens, are now 
ready for shipment to help you build smarter displays and sell successfully. Write for information. 
May we also suggest that you visit our Display Rooms. New York. 47 West 34th Street; Chicago, 


222 West Adams Street, L. A. Darling Company. Bronson, Michigan. 


Look to our friendly Distributors 


é > | ; } 
biti LAA for all of your display needs. 








